Satirical  column  leads  to  suspensions  imfic  9 
Public,  politicians,  press  rate  the  press  page  10 
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Has  E&P 
Turned  Into  A 
Tech/Production 
Magazine  ? 

obody  covers  newspaper  tech  news  as  well  as  E&.P.  In  Midwest  Editor  Mark  Fitzgerald.  And  in  our  special  confer- 
fact,  looking  at  the  volume  of  tech  news  coverage,  you  ence  issue,  E&P  published  more  than  60  pages  of  news  cov- 
might  think  tech/production  is  our  main  focus.  But  we  ering  technical  aspects  of  newspaper  publishing.  Our  other 
haven’t  changed.  We’re  doing  what  we’ve  always  done:  June  issues  included  an  additional  15  tech  news  pages, 
reporting  the  news  of  the  newspaper  industry.  In  May,  E&P  published  22  pages  of  technical/production 

During  the  industry’s  largest  annual  technical  exposition  news  plus  a  72-page  preview  of  NEXPO’95. 
and  conference,  E&P  had  five  editors  in  Atlanta  covering  E&P  isn’t  just  a  tech  news  publication,  but  tech  news  is 
NEXPO’95:  Managing  Editor  John  Consoli;  associate  editors  an  important  part  of  our  weekly  newsmagazine  —  because  it’s 
George  Gameau,  Jim  Rosenberg  and  William  Webb;  and  important  to  you. 


Newspaper  Tech  News  Every  Week! 


John  Consoli  Mark  Fitzgerald  George  Gameau  Jim  Rosenberg  William  Webb 

Managing  Editor  Midwest  Editor  Associate  Editor  Associate  Editor  Associate  Editor 


Start  your  own  subscription  —  delivered  to  your  home  or  office  —  today!  Mail  the  convenient  subscription  reply  card 
bound  in  this  issue  or:  Call  the  Circulation  Department  at  (212)  675-4380;  visit  our  Web  site  at 
http://www.mediainfo.com/edpub;  or  e-mail  your  subscription  request  to  edpub@mediainfo.com 
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The  Only  ln(let)en(lent  Weekly  Journal  of  Neu>st)a|)enng 


City/State/Zip 


CmrSTORY. 


The  Best  Performer 
IN  THE  Entertainment  Business. 


Newspaper, 


Phone  Number 


CoverSTORY  is  the  fastest  growing  entertainment 
package  in  the  industry.  The  dynamic  design  and  fresh, 
original  reporting  bring  new  excitement  to  any  paper. 
For  more  information: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Avenue,  Suite  115 
Des  Plaines,  Illinois  60018. 

Fax:  708-299-9509. 

Or  call:  Paul  Camp,  Publisher,  1-800-2 ISTORY. 


“CoverSTORY...oiir 
TMC  revenues  have 

jumped 

“CoverSTORY  brings  a  new  dimension  to  our  newspaper  without  the  expense  of  additional 
personnel.  The  publication  attracts  a  non-traditional  newspaper  reader  and  as  a  result, 
our  TMC  revenues  have  jumped  77%.  I  have  nothing  but  great  things  to  say  about  CoverSTORYT 


Bob  Werner,  Publisher,  Great  Bend  Tribune 
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8  9  10  11  12  13  14 

15  16  17  18  19  2021 

22  23  24  25  26  27  28 

29  30  31 

AUGUST 

1  O"  12  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Hyatt  Regency,  Knoxville 
1  6-20  —  National  Association  of  Black  Journalists  Convention, 
Marriott  Hotel,  Philadelphia 

23-26  —  Asian  American  journalists  Association  Convention, 
Hilton  Hawaiian  Village,  Honolulu 

25-26  —  Festival  of  Cartoon  Art,  Ohio  State  University,  Colum¬ 
bus 

SEPTEMBER 

7- 0  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Sheraton  Hotel,  Ocean  City,  Md. 

8- 10  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona 

13-15  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Champion,  Pa. 

1  6-  15  —  International  Newspaper  in  Education  Rights  of  the 
Child  Conference,  Stockholm  City  Conference  Centre,  Stockholm 
1  6- 16  —  Mid-America  Newspaper  Conference,  Lake  of  the  Ozarks 
Holiday  Inn,  Osage  Beach,  Mo. 

1  6-  16  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1  4- 17  —  U.S.  Marine  Corps  Combat  Correspondents  Association 
Convention,  Sheraton  Sand  Key  Resort,  Clearwater  Beach,  Fla. 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-22  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Seven  Springs,  Pa. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

21  -23  —  Newspaper  Association  of  America  Libel  Conference, 
Ritz-Carlton,  McLean,  Va. 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

27-20  —  Kelsey  Group  Media  Alliances  Conference,  Hyatt  Re¬ 
gency,  La  Jolla,  Calif. 

27-30  —  International  Newspaper  Marketing  Association  Europe 
Conference,  Rome 

OCTOBER 

1  -4  —  International  Newspaper  Marketing  Association  Western  Re¬ 
gion  Conference,  Vancouver 

5-7  —  International  Newspaper  Marketing  Association  Central  Re¬ 
gion  Conference,  Hyatt  Regency,  Columbus 

8-1  1  —  International  Newspaper  Marketing  Association  Southern 
Region  Conference,  Tradewinds  Hotel,  St.  Petersburg 
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U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

7/12/95 

7/5/95 

7/12/94 

A.H.  BeloCorp.  (NY)  * 

29.375 

31.25 

22.375 

American  Media  Inc.  (NY)  ** 

7.00 

6.625 

10.375 

American  Publishing  Co.  (NDQ) 

10.00 

10.50 

13.75 

Capital  Cities/ABC  Inc.  (NY) 

102.875 

106.25 

74.75 

Central  Newspapers  Inc.  (NY) 

28.00 

29.50 

27.375 

Dow  Jones  &  Co.  Inc.  (NY) 

37.50 

36.75 

30.00 

Gannett  Co.  Inc.  (NY) 

55.125 

54.00 

48.625 

1  Gray  Communications  Sys.  (NY)  ***  27.00 

29.00 

14.00 

Harte-Hanks  Comm.  (NY) 

25.125 

25.25 

19.375 

Knight-Ridder  Inc.  (NY) 

57.75 

56.50 

51.75 

Lee  Enterprises  Inc.  (NY) 

39.50 

38.50 

33.00 

McClatchy  Newspapers  Inc.  (NY! 

22.25 

22.25 

24.875 

Media  General  Inc.  (AM) 

32.00 

32.75 

27.50 

Multimedia  Inc.  (NDQ) 

39.375 

38.625 

29.50 

New  York  Times  Co.  (AM) 

23.375 

23.625 

23.75 

Pulitzer  Publishing  Co.  (NY)  # 

40.75 

42.125 

26.625 

EW.ScrippsCo.  (NY) 

32.50 

32.125 

29.375 

Times  Mirror  Co.  (NY)  ** 

23.75 

24.00 

19.25 

Tribune  Co.  (NY) 

63.125 

60.75 

54.00 

Washington  Post  Co.  (NY) 

260.00 

260.50 

233.25 

1  *  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

1  **  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  1 

1  payable  1/3/95 

1  Effective  June  30, 1995,  Gray  Communications  Systems  is  listed 

on  NYSE 

1  *  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  **  Adju-sted  for  distribution  of  Cox  Communications  shares  on  2/1/95  1 

1  Note;  Park  Communications  is  no  longer  public  since  it  was  bought  I 

1  by  Park  Acquisitions  on  May  1 1 

I  H 
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1  Eoreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

7/12/95 

7/5/95 

7/12/94 

Hollinger  Inc.  (a) 

12.25 

12.125 

13.125 

News  ^rp.  Ltd.  (c)  (d) 

23.375 

22.75 

16.25 

Pearson  Ltd.  (b) 

6.054 

6.11 

5.89 

Quebecor  Inc.  Class  A  (a) 

20.50 

19.875 

17.625 

Reuters  Holdings,  ADR  (c) 

53.125 

51.25 

43.3125 

Southam  Inc.  (a) 

14.625 

14.25 

17.50 

Thomson  Corp.  (a) 

19.375 

18.75 

13.75 

Toronto  Sun  Publishing  Corp.  (a) 

11.00 

11.375 

14.00 

Toistar  Corp.  (a) 

22.125 

21.75 

23.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  18, 1994 

Prepared  for  E6fP  by  Wertbeim  Schroder  &  Co.  Inc. 
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O- 12  —  IFRA  Congress  and  Expo,  Rai  Convention  Center,  Ams- 


THE  NEW  CURMUDGEON 

by  Thomas  Winship 

Bring  back 
the  rewrite  bank 


editors  and  reporters,  it  was  an 
event  to  hear  Arthur  O.  Sulzberger,  jr., 
sing  sweet  melodies  to  a  big  gathering 
of  journalists  last  month  at  the  Nie- 
man  Foundation’s  new  technology  con¬ 
ference. 

His  remarks  brought  to  mind  an  al¬ 
most  abandoned  practice.  But,  first  the 
context. 

The  young  publisher  said  a  mouth¬ 
ful;  words  that  should  be  carved  in 
stone  for  all  red-blooded  news  folk  to 
have  and  to  hold  till  cyberspace  do  us 
part. 

Proclaiming  the  age  of  Internet  as 
something  not  to  be  feared,  but  as  an 
“exciting  time,”  Sulzberger  told  his  ner¬ 
vous  nellie  editors:  “Where  should 
newspapers  publishers  be  putting  their 
money?  In  their  newsrooms.  They’ve 
got  to  be  funding  their  newsrooms  to  a 
greater  and  greater  extent  to  try  to 
capture  information  that  is  not  avail¬ 
able  anywhere  else.” 

He  was  just  warming  up. 

“And  when  a  publisher  looks  up  and 
says,  ‘Where  can  I  invest  to  make  the 
most  money?’  Is  he  going  to  start  look¬ 
ing  at  his  distribution  system,  at  build¬ 
ing  a  circulation  base?  No.  He’s  going 
to  have  to  say,  news.  This  is  the  best 
thing  coming  down  the  pike  for  a  jour¬ 
nalist  that  I’ve  seen  in  a  long,  long 
time,  because  now  we’re  playing  our 
game  —  the  news  game.  He  who  has 
the  best  news  should  win  this  one. 
That’s  pretty  exciting.” 

Jack  Fuller,  the  scholarly  editor  of 
the  Chicago  Tribune,  further  reassured 
the  same  audience  with  the  thought 
that  human  nature  always  has  demand- 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly. 


ed  engaging  story  telling  and  lucid  ex¬ 
planation  of  unfamiliar  subject  matter. 

So  much  for  the  background  music 
for  this  hoary  thought  that  surfaced  in 
this  quarter. 

There  is  a  missing  ingredient  in 
nearly  every  newspapers’  frantic  at¬ 
tempt  to  serve  its  readership,  which 
now  is  bombarded  from  all  directions 
by  random  information. 

That  ingredient  is  the  grand  story¬ 
teller  and  explainer;  the  clear-headed 
journalist  who,  any  day  in  the  week, 
can  wrap  his  or  her  arms  around  all 
those  facts  and  present  them  in  intelli¬ 
gible  prose. 

That  abandoned  newsroom  institu¬ 
tion  was  the  rewrite  bank.  Remember 
that  museum  piece  which  once  was 
control  central  at  most  large  and  small 
newspapers! 

I  say  bring  back  the  rewrite  person. 
His/her  time  has  come.  Restore  that 
cool  assembler  of  facts  and  figures  to 
its  former  seat  of  importance. 

We  are  in  a  time  of  unprecedented 
change,  complexity  and  confusion. 
The  public  desperately  needs  the  “big 
story”  writer  who  can  make  us  under¬ 
stand  what  we  need  to  know. 

S™-..., 

present,  come  to  mind:  Robert  McFad- 
dan,  johnny  Apple,  David  Broder,  Ed 
Lahey,  Anthony  Lukas,  Robert  S.  Bird, 
Peter  Khiss,  Eddie  Folliard,  John  Rifn- 
er,  and  even  Irvin  S.  Cobb,  who  cov¬ 
ered  the  San  Francisco  earthquake 
from  his  New  York  hotel  room. 

Why  don’t  more  such  rewrite  artists 
pop  up  on  today’s  screen?  I  fear  it  is  be¬ 
cause  there  is  no  in-house  demand  for 
their  special  skills. 

The  rewrite  bank  simply  has  gone 
out  of  fashion  in  most  shops.  Rewrite 
is  the  most  taxing  of  all  newsroom  un¬ 
dertakings.  It’s  also  sometimes  anony¬ 


mous,  like  the  copy  desk. 

Could  the  disappearance  of  rewrite 
be  due  also  to  the  combination  of  to¬ 
day’s  crop  of  overly  serious,  overly  edu¬ 
cated  staff  reporters  and  the  near  uni¬ 
versal  practice  of  giving  a  byline  to  one 
and  all? 

So  what  happens  when  the  great 
event  breaks? 

Three  or  four  reporters  are  assigned 
to  write  separate  aspects  of  the  story. 
Some  of  these  sidebars  are  buried  in¬ 
side  the  paper.  And  too  often  no  one 
writes  the  over  arching  lead  piece,  thus 
diluting  the  importance  and  impact  of 
the  event. 

I  n  today’s  journalism,  it  seems  the 
potentially  great  rewrite  person  fre¬ 
quently  grows  up  to  become  a  political 
columnist,  a  far  more  painless  writing 
exercise.  There  you  are.  Today  colum¬ 
nists  are  a  dime  a  dozen,  and  big  story 
writers  have  become  an  endangered 
species. 

This  trend  is  so  shortsighted  at  a 
time  when  more  and  more  of  our  regu¬ 
lar  and  potential  readers  are  pigging 
out  on  the  Internet,  other  on  line  ser¬ 
vices,  television,  talk  radio,  global 
satellite,  etc.  etc.  We  desperately  need 
writers  who  can  make  sense  out  of  it 
all. 

If  editors  and  publishers  take 
Sulzberger’s  advice  to  pump  more  mon¬ 
ey  into  the  newsroom,  they  should  fat¬ 
ten  the  pay  check  of  the  writers  who 
have  that  sense  of  history,  who  can  ex¬ 
plain  things,  who  write  like  a  dream, 
and  who  are  not  afraid  of  heavy  lifting 
at  a  moment’s  notice.  Besides  their 
shelf  life  will  be  longer  than  that  of 
their  pricey  columnists. 

As  reading  becomes  an  increasingly 
obsolete  pastime,  the  proprietors  of 
print  had  better  see  to  it  that  their 
prose  is  of  the  finest  kind.  BE^P 
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9  Satirical  Column 
Leads  To 
Suspension 

British  Columbia  newspaper  also  de 
motes  its  city  editor. 


1 0  Rating  The  Press 
And  Politicians 

A  Times  Mirror  survey  says  the  public 
distrusts  pols  more  than  reporters  do. 


1 4  Putting  Her  Time 
To  Good  Use 

Proofreader  works  —  even  on  her 
100th  birthday. 


1  5  Ire  In  Ireland 

A  dispute  over  the  firing  of  a  reporter 
leads  money-strapped  Irish  Press 
Newspapers  to  shut  down  production 
at  three  properties. 


16  More  Exemptions 
From  FoIA 
Recommended 

Administrative  Conference  wants  cer¬ 
tain  documents  to  be  exempt  from  dis¬ 
closure. 


2  About  Awards 


2  Calendar 


2  Stock  Tables 


3  The  New  Curmudgeon 
Bring  back  the  rewrite  bank 


1  8  Legal  —  Supreme  Court  orders  6  Editorial 
funding  of  religion-oriented  student 

publication  7  Letters  to  the  Editor 


Page  23  Protecting  student  speech 


7  Newspaperdom 


20  Newspeople  in  the  News 


1  2  View  From  The  Top 
Newspapers:  bull  or  bear? 


22  Advertising/Promotion  — 

Newspapers  urged  to  examine  online 
advertising 


30  News  Tech  —  EDS  says  it’s  here 
to  stay;  Designing  for  press  survival 


48  Shop  Talk  at  Thirty 
It  is  time  to  shift  attention  on  freedom 
of  information  from  Washington,  D.C., 
and  state  capitals,  to  our  own  back¬ 
yards.  We  need  to  focus  Fol  energies 
on  the  enforcement  of  open  govern¬ 
ment  in  city  halls  and  courthouses. 


34  Syndicates/News  Services 
Columnists  hold  panel  on  problems 


YOU  GOTT^  HAVE  FK\TH. 


40  Classified 
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In  Brief 


Byrd  celebrates 
60th  anniversary 

HARRY  F.  BYRD  Jr.  became  editor  of 
the  Winchester  (W.Va.)  Star  60  years 
ago  this  month. 

“On  July  1,  1935, 1  bought  a  second¬ 
hand  desk  for  $5  and  began  my  duties 
as  editor  of  the  Star,”  Byrd,  80,  told  his 
newspaper.  “It  was  a  happy  day  for  me, 
and  the  succeeding  60  years  have  been 
wonderful  years.  1  love  the  newspaper 
business.” 

A  former  U.S.  senator,  Byrd  served  as 
editor,  and  later  editor  and  publisher,  of 
the  23,000-circulation  afternoon  daily. 
Byrd  continues  as  a  consultant  to  the 
paper,  and  serves  as  publisher  of  the 
Daily  NewS'Record  of  Harrisonburg, 
Va. 

His  son,  Thomas  T.  Byrd,  took  over 
as  publisher  of  the  Star  in  1981. 

SPJ  remembers 
James  Batten 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists  remembers  Knight -Ridder  chair¬ 
man  and  CEO  James  K.  Batten  as  in¬ 
strumental  in  sparking  its  financial  re¬ 
bound  in  the  late  1980s. 

Batten,  who  died  of  brain  cancer 
June  24,  provided  “moral  and  financial 
support”  that  helped  see  the  society 
through  rough  financial  waters,  recalled 
SPJ  secretary-treasurer  Steve  Geimann. 

“For  as  long  as  people  who  knew  Jim 
and  his  association  with  SPJ  can  re¬ 
member,  he  has  always  stood  solidly 
with  us,”  said  SPJ  president  Reginald 
Stuart.  “When  others  turned  their 
backs,  Jim  gave  us  a  reason  to  stand 
tall.” 

It  was  a  phone  call  from  Stuart  to 
Batten  in  1988  that  sparked  industry¬ 
wide  support  for  SPJ.  $50,000  was 
raised  over  10  weeks. 

Morris  completes 
Stauffer  purchase 

AUGUSTA,  GA.-BASED  Morris  Com¬ 
munications  Corp.  has  completed  its 
purchase  of  Stauffer  Communications 
Inc.  of  Topeka,  Kan. 

Morris  picked  up  Stauffer’s  20  daily 


newspapers,  including  Topeka’s  Capital- 
Journal,  giving  it  32  dailies  in  13  states. 

Morris  president  Paul  S.  Simon  said 
the  company  planned  to  sell  Stauffer’s 
broadcast  division,  which  includes  11 
stations  and  several  radio  networks,  and 
another  division  that  includes  Grit  and 
two  magazines. 

Morris’  agreement  to  purchase  Stauf¬ 


fer  was  announced  in  July  of  last  year. 

The  newly  acquired  papers  give  Mor¬ 
ris  a  combined  daily  circulation  of 
781,944,  and  838,910  on  Sunday. 

That  lifts  Morris’  total  circulation 
from  24th  place  among  U.S.  newspaper 
companies  to  about  17th,  said  media 
analyst  John  Morton  with  the  firm 
Lynch,  Jones  &  Ryan.  —  AP 


From  Shadows  of  Forgotten  Ancestors, 
excerpted  from  Parade. 


One  more  example  of  the  kind 
of  editorial  that  unfolds  before  you 
in  the  pages  of  Parade. 

PAKADE 

Every  Sunday,  it  involves 
81,000,000  readers. 

©  1995  Parade  Publications 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 
Robert  U.  Brown,  President 

D.  Colin  Phillips,  Co-Publishet,  Advertising/Research 
Christopher  Phillips,  Co-Publisher,  Circulation/Production 

EditorffPublisher 

®The  Fourth  Estate 

By  yardstick  or  numbers 

WE  DON’T  QUESTION  the  results  of  the  latest  survey,  “Women,  Men  and 
Media”  —  the  seventh  annual  survey  of  the  number  of  mentions  of  women, 
compared  to  men,  in  news  and  photo  coverage  on  the  nation’s  front  pages,  and 
television  news  programs  (E&P,  July  1,  p.  56).  However,  we  do  question  its  sig¬ 
nificance. 

Betty  Friedan,  author/professor/women’s  activist  and  co-chair  of  the  report, 
used  the  figures  showing  a  decline  in  the  number  of  mentions  of  women.  She 
agreed  this  may  not  be  deliberate,  but  that  it  represented  a  symbolic  “annihila¬ 
tion”  of  women.  Nancy  Woodhull,  co-chair  of  the  study,  agreed  it  was  not  delib¬ 
erate,  but  rather  the  result  of  sloppy  journalism. 

The  number  of  female  references,  bylines,  and  photos  in  20  newspapers,  and 
on  five  television  news  programs,  were  tabulated  for  the  month  of  January.  The 
report  said  there  was  a  decline  of  front-page  references  to  women  —  from  25% 
in  1994  to  19%  in  1995.  It  seems  to  us  the  study  is  important  enough  to  insist  that 
an  in-depth  study  of  the  prevailing  news  stories  during  that  period  would  have  to 
be  made,  in  order  to  see  if  men  or  women  dominated  the  news  at  that  time,  be¬ 
fore  making  any  dire  conclusions. 

We  hope  that  no  one,  especially  those  who  conducted  the  study,  envisions  a 
newspaper  editor  with  a  yardstick  in  one  hand  and  a  calculator  in  the  other,  try¬ 
ing  to  fit  an  equal  number  of  references  to  male  and  female,  or  an  equal  number 
of  inches  on  the  front  page,  in  order  to  reach  some  semblance  of  parity.  That 
would  not  be  editing  the  news,  but  doling  it  out  according  to  some  preconceived 
formula. 

A  barometer 

MANY  BAROMETERS  HAVE  been  used  to  measure  the  success  of  news¬ 
papers,  their  acceptability  by  the  public  —  advertising,  circulation,  readership 
—  in  an  attempt  to  forecast  their  future.  Another  one  must  be  added  —  the 
volume  of  letters  to  the  editor. 

Newspapers  have  seen  a  tremendous  increase  in  the  number  of  letters  over 
the  last  10  years,  according  to  a  study  reported  in  The  Masthead  of  the  Nation¬ 
al  Conference  of  Editorial  Writers.  “Our  study  indicates  that  79%  of  news¬ 
papers  report  either  a  slight  or  a  substantial  increase  in  the  volume  of  letters. 
The  1979  and  1988  studies  reported  88%  of  the  newspapers  surveyed  had  an  in¬ 
crease  in  the  volume  of  letters  received,  while  only  2.5%  reported  any  type  of 
decrease,”  according  to  surveyor  Suraj  Kapoor,  an  associate  professor  in  the 
communications  department  of  Illinois  State  University  in  Normal. 

While  38%  of  newspapers  receive  up  to  50  letters  per  month,  and  17.5%  re¬ 
ceive  51  to  100,  a  total  of  32.8%  receive  between  101  and  500,  with  the  remain¬ 
ing  10.8%  receiving  over  500  per  month.  More  than  half  of  the  newspapers  re¬ 
port  they  publish  80%  of  the  letters  received,  and  75%  said  they  had  increased 
the  size  of  the  letters  column  to  accommodate  them. 

In  spite  of  what  circulation  figures  may  indicate,  these  figures  show  a  healthy 
reader  interest  in  the  daily  newspaper  and  its  role  in  the  community. 
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Letters  to  the  Editor 

University  of  Arizona 
journalism  department 
gets  hint  of  good  news 


once-distinguished  “CBS  Evening 
News”  program. 

Does  it  really  matter  who  reads  the 
approximately  19  minutes  of  news  on 
this  half-hour,  ratings-driven  perfor¬ 
mance? 

The  million-dollar  salaries  paid  to  as¬ 
suage  the  respective  egos  of  these  and 
other  anchor  persons  could  be  so  much 
better  utilized  in  special-education  pro¬ 
jects  for  inner-city  school  children. 

It  is  a  rather  (no  pun  intended)  pa¬ 
thetic  embarrassment  to  serious-mind¬ 
ed  journalists  in  all  fields  of  this  vital 
profession. 


THE  JOURNALISM  DEPARTMENT 
at  the  University  of  Arizona  got  a  hint 
of  some  good  news  recently,  and  won  a 
postponement  of  any  action  on  its 
future. 

The  university’s  president,  Manuel 
Pacheco,  said  the  ultimate  decision, 
due  in  six  to  nine  months,  “can  rea¬ 
sonably  be  expected  to  be  significant 
for  the  field  of  journalism  in  the 
future.” 

He  said  there  “will  have  to  be 
changes  in  the  program”  but  he  would 
wait  for  a  report  on  a  special  commis¬ 
sion  to  study  how  journalism  would  fit 
in  with  other  university  programs. 

“1  recognize  that  this  means  an  un¬ 
welcome  and  troublesome  delay  for  a 
large  number  of  faculty  members,  stu- 


Newspaperdom» 

so  YIARS  AGO  .  .  .  New  York 
City’s  deliverers’  strike  against  17 
New  York  City  newspapers  went 
into  its  second  week.  Readers  lined 
up  at  newspaper  plants  to  buy 
copies  of  the  paper.  One  line  for 
copies  of  the  Sunday  edition  of  the 
Daily  News  was  17  blocks  long.  The 
union  had  rejected  an  order  of  the 
War  Labor  Board  to  return  to  work. 
A  WLB  order  effectively  freed  the 
Publisher  Association  to  hire  any¬ 
one,  negotiate  with  any  other 
group,  or  deliver  newspapers  by  any 
other  means. 

The  American  press,  which  had 
31  correspondents  killed  in  the  war, 
learned  that  Joseph  Morton  of  the 
Associated  Press  had  been  executed 
by  the  Germans,  after  being  cap¬ 
tured  Jan.  24  in  Slovakia. 

From  Editor  &  Publisher 
July  14,1945 


dents  and  alumni,”  he  wrote  in  a  memo 
to  university  administrators.  “At  the 
same  time,  I  believe  it  is  in  their  long 
term  best  interest  for  my  decision  to  be 
based  on  the  fullest  of  advice.” 

The  Tucson  morning  newspaper,  the 
Arizona  Daily  Star,  editorialized:  “It 
wasn’t  the  worst  of  decisions.  Nor  the 
best.  In  fact,  when  it  came  to  declaring 
the  fate  of  journalism  education  at  the 
University  of  Arizona,  President 
Pacheco  didn’t  really  make  a  decision  at 
all ... .  While  time  is  needed  to  make 
the  best  decision,  too  much  delay  can 
be  harmful  as  well.” 

The  decision  leaves  the  department 
in  limbo  that  could  be  as  long  as  two 
years  after  the  initial  recommendation 
to  close  it. 

Pacheco  did  offer  prospective  stu¬ 
dents  some  reassurance  about  the  fu¬ 
ture  of  their  degree.  “There  is  nothing 
in  the  current  situation  that  should 
discourage  students  from  declaring  a 
major  in  journalism,”  he  said. 

The  university  has  reported  that 
about  100  students  who  had  consid¬ 
ered  entering  the  UA  journalism  pro¬ 
gram  had  decided  to  make  other  aca¬ 
demic  plans. 

The  Arizona  Board  of  Regents  de¬ 
cided  in  June  to  close  the  school’s 
physical  education  and  statistics  pro¬ 
grams,  the  other  two  departments 
whose  elimination  had  been  proposed 
by  the  UA  provost. 

Ford  Burkhart 

Burkhart  teaches  journalism  at  the 
University  of  Arizona. 


IN  MY  OPINION,  nothing  more  clear¬ 
ly  exemplifies  the  shallow  “show-biz” 
flavor  of  television  news  as  does  the  re¬ 
cent  furor  in  the  New  York  media  over 
whether  or  not  Connie  Chung  should 
share  the  desk  with  Dan  Rather  for  the 


Qerald  D.  Reilly 

Reilly  is  a  newspaper  broker  and  media 
consultant  based  in  Greenwich,  Conn. 


THE  CUTLINE  ON  a  photo  showing 
the  celebration  after  the  Virgin  Islands 
Daily  News  won  a  Pulitzer  Prize  (E&P, 
April  22,  p.  17)  should  have  identified  J. 
Lowe  Davis  as  the  projects  editor  in 
charge  of  the  series  that  won  the  prize. 


THE  NEWSPAPER  GUILD  of  New 
York  initially  made  its  charges  of  unfair 
labor  practices  against  the  New  York 
Post  24  months  ago,  not  24  years  ago  as 
was  stated  in  a  July  8  story. 


Applications  are  being  accepted  for  a 
two-week  working  fellowship  in 
Japan  for  U.S.  newspaper  journalists. 
Autumn  program  includes  an 
independent  writing/research  project. 
Program  covers  all  costs  for  the  eight 
Journalists  selected. 


Deadline:  August  1 


For  information  and  application 
materials,  please  contact: 

CFJ-IBCC  Journalism  Fellowship 
The  Center  for  Foreign  Journalists 
1 1690-A  Sunrise  Valley  Drive 
Reston,VA  22091-1409 
Fax:  (703)  620-6790 
E-mail:737 1 7.473@compuserv.com 


Embarrassment 


Amplification 


Correction 


Journalism  Fellowship 
IN  Japan 
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Satirical  Column 
Leads  To 
Suspensions 

British  Columbia  newspaper  also  demotes  city  editor 


by  M.L.  Stein 

A  SATIRICAL  COLUMN  about  a 
new  modular  arrangement  of  the  news¬ 
room  at  a  British  Columbia  newspaper 
led  to  the  suspension  of  the  columnist 
and  her  editor,  who  also  was  demoted 
to  reporter. 

Nanaimo  Times  columnist  Lynn 
Welburn  was  suspended  for  five  work¬ 
ing  days  and  city  editor  Brian  Wilford 
for  three  days,  in  addition  to  losing  his 
position  at  the  Vancouver  Island  pa¬ 
per. 

The  Graphic  Communications  In¬ 
ternational  Union,  whose  contract  in¬ 
cludes  the  Times’  editorial  department, 
has  filed  a  grievance  with  the  paper, 
and  55  British  Columbia  authors  and 
journalists  have  signed  a  petition 
protesting  the  penalties,  according  to 
freelancer  Howard  Breen,  who  gath¬ 
ered  the  signatures. 

In  her  column,  Welburn  took  the 
role  of  a  tour  guide  of  the  Thomson 
newspaper’s  newly-decorated  news¬ 
room,  which  includes  cubicles  for  re¬ 
porters. 

“Ladies  and  gentlemen,”  the  piece 
began,  welcome  on  your  tour  of  the 
new,  the  modern,  the  modular,  the 
conforming  Nanaimo  Times  newsroom. 

“As  you  will  notice,  we  have  done 
away  with  all  the  old  desks  and  chairs. 
We  felt  that  this  furniture,  since  each 
piece  was  a  little  different  and  had  be¬ 
come  personalized  by  the  reporters 
who  work  here,  did  not  have  a  suffi¬ 
ciently  efficient  and  professional  look 
to  it.” 

Management,  according  to  Wel¬ 


burn,  felt  it  was  inappropriate  for  re-  specting  the  new  quarters  as  staffers 
porters  to  talk  to  each  other  or  gaze  hunch  over  their  keyboards.  The  cap- 
out  a  window.  tion  reads:  “Happy,  Happy,  Happy.” 

This  is  a  place  of  business,  the  nar-  Reporters  were  described  as  being 
rator  said  the  company  told  employees,  “plugged  in  to  their  efficient  and  pro- 
“You  will  communicate  with  one  an-  ductive  grey-toned  corporate  cubicle 
other  only  at  your  company  appointed  personal  work  environments.  Yes, 
lunch  hours  and  coffee  breaks.  That  they’re  still  whining.” 
should  be  enough  human  contact  for  Both  Welburn  and  Wilford  received 
anyone.”  hand-delivered  letters  of  reprimand 

It  was  noted  that  the  remodeling  from  publisher  Roy  Fisher,  which  were 
was  done  at  “very  little  cost  to  corpo-  obtained  by  E&P. 
rate  Thomson  (something  Lord  Thom-  Each  was  cited  for  “Poor  Work  Per¬ 
son  himself  approves  of  heartily)”  be-  formance.” 

Welburn^s  column  was  termed  “factually 
inaccurate  and  showed  bias  and  very  poor  attitude 
toward  your  employer  ....  The  tone  of  the 
column  was  such  to  bring  Thomson  into  disrepute 
in  the  eyes  of  the  reader.” 

cause  the  furnishings  were  removed  Welburn’s  column  was  termed  “fac- 
from  another  Thomson  Canadian  pa-  tually  inaccurate  and  showed  bias  and 
per,  the  Comex  District  Free  Press,  very  poor  attitude  toward  your  employ- 
which  had  folded.  er  .  .  .  .  The  tone  of  the  column  was 

The  revamped  newsroom  was  com-  such  to  bring  Thomson  into  disrepute 
pared  to  government  and  phone  solic-  in  the  eyes  of  the  reader.” 
itation  offices  “and  other  such  highly  Her  defense  that  she  had  written  an 
productive  places.”  opinion  piece  was  deemed  “not  accept- 

The  column  headlines  stated:  able.” 

“Please  do  not  feed  the  reporters.  Future  incidents  of  “poor  perfor- 
They’re  still  adjusting  to  the  confines  mance”  could  lead  to  further  discipline 
(and  I  mean  confines)  of  their  new  up  to  and  including  firing,  Welburn 
corporate  cubicles.”  was  told. 

An  accompanying  photo  shows  In  Wilford’s  case,  Fisher  said  it  ap- 
managing  editor  Steve  Jenkinson  in-  peared  there  was  a  “deliberate  attempt” 
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The  public,  politicians 

rate  the  press; 

the  press  rates  itself 


to  run  the  column  without  first  submit¬ 
ting  it  to  Jenkinson. 

Wilford  also  was  accused  of  not  edit¬ 
ing  the  column  and  writing  the  head. 

“I  can  only  conclude  that  you  inten¬ 
tionally  allowed  this  biased  piece  of 
work  to  appear  in  the  newspaper  with¬ 
out  taking  the  time  to  explain  the  sub¬ 
ject  and  discuss  the  obvious  possible 
concerns  with  the  managing  editor,” 
Fisher  stated. 

The  former  editor,  who  now  makes 
$35  a  week  less  than  his  previous 
salary,  cannot  apply  for  the  city  editor¬ 
ship  for  two  years.  However,  Welburn 
was  allowed  to  keep  her  column,  it  was 
learned. 

Welburn  and  Wilford  said  they  were 
forbidden  by  management  to  speak 
publicly  on  the  letters.  The  Times  did 
not  carry  a  story  about  the  matter  but 
another  Thomson  paper,  the  Times 
Colonist  in  Victoria  did.  The  article  re¬ 
called  that  Wilford  was  a  key  union 
spokesman  during  a  Nanaimo  Times 
lockout  a  year  ago. 

Fisher,  according  to  the  Times 
Colonist,  referred  all  questions  on  the 
disciplinary  measures  to  Thomson’s  hu¬ 
man  resources  manager  Tony  Scherer. 
He  declined  to  answer  E&P  queries, 
saying  it  was  a  “personnel  matter.” 

Paul  Willcocks,  group  publisher  for 
the  Vancouver  Island  Thomson  news¬ 
papers,  said  in  an  interview  that  he  did 
not  take  a  hand  in  the  action  against 
the  Wilford  and  Welburn  but  approved 
of  it  as  being  “proper.” 

Publishers  have  a  right  to  determine 
what  goes  into  their  newspapers,  he 
added. 

Graphics  union  spokesman  Brian 
Cormier  said  arbitration  of  the  griev¬ 
ance  will  be  sought.  Failing  that,  he 
said,  “our  lawyers  are  looking  at  a  civil 
action”  in  which  damages  would  be 
demanded. 

Ga.  chair  named 

CONRAD  C.  FINK,  a  professor  at  the 
Henry  W.  Grady  College  of  Journalism 
and  Mass  Communication  at  the  Uni¬ 
versity  of  Georgia  at  Athens,  has  been 
named  the  first  person  to  hold  the 
William  S.  Morris  Chair  of  Newspaper 
Strategy  and  Management  at  the 
school. 

The  chair  was  established  by  William 
S.  Morris  III  in  memory  of  his  father, 
founder  of  Morris  Communications  of 
Augusta,  Ga. 


by  Debra  Qersh  Hernandez 

IF  POLITICIANS  THINK  the  press 
mistrusts  them,  they  ought  to  take  a 
look  at  the  public. 

According  to  a  comprehensive  re¬ 
port  from  the  Washington,  D.C.-based 
Times  Mirror  Center  for  the  People  & 
the  Press,  the  public  is  more  distrusting 
than  the  press  of  politicians. 

That  also  goes  for  business  execu¬ 
tives,  the  military,  religious  leaders, 
and  even  themselves. 

When  asked  to  rate  the  honesty  and 
ethical  standards  of  Washington,  D.C. 
public  officials,  more  than  three  quar¬ 
ters  of  the  public  ranked  them  as  low 
(53%)  or  very  low  (24%).  The  only 
other  group  surveyed  that  gave  these 
public  servants  such  critical  ratings  was 
the  talk  radio  show  hosts,  23%  of 
whom  said  the  standards  were  very 
low. 


Among  the  national  media,  howev¬ 
er,  more  rated  the  politicians’  stan¬ 
dards  as  high  (51%)  or  low  (37%). 

The  public  was  not  as  hard  on  CEOs 
of  major  companies,  but  still  less  than 
a  third  (31%)  said  their  honesty  and 
ethical  standards  were  high;  39%  rated 
them  as  low,  and  12%  said  they  were 
very  low,  by  far  the  lowest  rating  for 
CEOs  among  the  groups  surveyed. 

Half  of  all  the  national  media  (50%) 
rated  the  ethical  standards  of  these 
CEOs  as  high,  and  30%  thought  they 
were  low. 

Religious  leaders  fared  slightly  bet¬ 
ter,  as  more  than  half  the  public  rated 
their  ethical  standards  as  very  high 
(10%)  or  high  (45%),  but  the  press  still 


gave  these  leaders  better  marks. 

Three  quarters  of  the  national  press 
said  religious  leaders  have  very  high 
(9%)  or  high  (67%)  ethical  standards. 

There  also  was  a  big  difference  be¬ 
tween  the  way  the  public  and  the  me¬ 
dia  view  military  leaders. 

While  63%  of  the  public  rated  mili¬ 
tary  leaders’  ethics  as  very  high  (10%) 
or  high  (53%),  81%  of  the  national  me¬ 
dia  rated  them  that  way  (9%  very  high, 
72%  high). 

Most  national  (54%)  and  local 
(63%)  media  said  reporters  are  more 
ethical  regarding  conflicts  of  interests 
than  public  office  holders,  although 
most  other  respondents  said  they 
thought  reporters’  ethics  were  about 
the  same. 

Among  members  of  Congress,  63% 
said  reporters  were  about  as  ethical  as 
public  officials  when  it  came  to  con¬ 
flicts  of  interest,  although  a  quarter 


(25%)  said  they  thought  most  re¬ 
porters  were  less  ethical  than  public  of¬ 
fice  holders. 

More  than  three  quarters  (79%)  of 
local  politicians  said  the  press  was 
about  as  ethical.  Only  5%  said  they 
were  more  ethical  and  9%  thought  re¬ 
porters  were  less  ethical. 

When  asked  to  grade  national  news 
organizations  for  their  coverage  of  the 
presidency  of  Bill  Clinton,  most  mem¬ 
bers  of  the  public  gave  the  press  a  B 
(35%)  or  a  C  (34%),  while  12%  gave 
them  an  A,  11%  a  D  and  4%  an  F. 

Not  surprisingly,  the  national  media 
thought  they  did  somewhat  better,  as 
61%  graded  the  coverage  with  a  B  and 
29%  a  C. 


When  asked  to  grade  national  news  organizations 
for  their  coverage  of  the  presidency  of  Bill 
Clinton,  most  members  of  the  public  gave  the  press 
a  B  (35%)  or  a  C  (34%),  while  12%  gave  them  an 
A,  1 1%  a  D  and  4%  an  F. 
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Four  percent  thought  the  coverage 
worthy  of  an  A. 

The  local  media  were  a  little  harder 
on  the  national  media’s  coverage  of  the 
Clinton  presidency,  with  43%  grading 
it  a  B,  43%  a  C,  and  4%  an  A. 

No  members  of  Congress  gave  the 
national  news  media  an  A  for  their 
coverage  of  the  president,  and  58% 
gave  it  a  C,  17%  a  B  and  8%  an  F. 

Local  politicians  were  only  some¬ 
what  more  generous  in  their  grading; 
42%  gave  the  national  media  a  C  for 
its  Clinton  coverage,  29%  a  B,  21%  a 
D,  5%  an  F  and  1%  an  A. 

When  asked  about  specific  media’s 
overall  coverage,  the  public  graded  its 
typical  daily  newspaper  better  than  the 
major  national  newspapers,  such  as  the 
New  York  Times,  Washington  Post  and 
Los  Angeles  Times. 

More  than  half  (58%)  gave  the  dai¬ 
ly  newspapers  they  are  most  familiar 
with  an  A  (20%)  or  a  B  (38%),  but 
only  36%  gave  the  major  papers  similar 
grades  (15%  A,  21%  B). 

When  considering  these  numbers, 
however,  it  should  be  noted  that  nearly 
half  (46%)  of  the  public  responded 
“can’t  say”  to  grading  the  major  papers, 
but  only  4%  said  that  of  their  regular 
newspapers. 

The  national  media,  however,  gave 
the  major  newspapers  far  better  grades 
than  their  local  counterparts. 

The  34%  of  national  broadcasters 
who  gave  these  major  papers  an  A  was 
the  highest  of  any  of  the  groups  sur¬ 
veyed. 

Overall,  94%  of  national  media 
graded  the  major  papers  as  A  (23%)  or 
B  (71%),  although  local  media  were  a 
little  harder  on  them. 

Only  a  little  more  than  a  third  of 
the  national  media  gave  the  typical 
daily  newspaper  an  A  (1%)  or  a  B 
(35%).  Almost  half  (47%)  graded  the 
coverage  by  these  papers  as  C. 

The  national  print  media  were  hard¬ 
est  on  the  smaller  newspapers,  as  30% 
rated  their  coverage  with  an  A  (1%)  or 
a  B  (29%)  and  59%  thought  the  cover¬ 
age  was  average,  giving  them  a  C. 

Both  the  national  and  local  media 
agreed  that  national  news  organiza¬ 
tions  have  given  Whitewater  about  the 
right  amount  of  coverage  (55%  of  na¬ 
tional,  53%  of  local)  rather  than  too 
much  (35%  national,  31%  local)  or  too 
little  (5%  national,  12%  local). 

Most  congressional  (42%)  and  busi¬ 
ness/financial  leaders  (55%)  thought 
the  Whitewater  coverage  has  been 


about  right,  but  more  local  politicians 
(48%)  and  local  community  leaders 
(44%)  think  there  has  been  too  much. 

The  line  between  the  “about  right” 
amount  and  too  little  coverage  of  the 
Clinton  administration’s  achievements 
was  much  narrower. 

While  49%  of  national  media  said 
the  amount  of  coverage  of  the  achieve¬ 
ments  had  been  about  right,  48%  said 
there  had  been  too  little.  More  than 
half  (54%)  of  the  local  media  thought 
it  was  about  right  and  43%  said  there 
was  too  little.  Only  2%  of  national  and 
3%  of  local  media  said  there  had  been 
too  much  coverage  of  the  administra¬ 
tion’s  accomplishments. 

Fewer  members  of  the  public  (37%) 
than  the  press  believed  that  the  cover¬ 
age  of  the  achievements  had  been 
about  right,  35%  thought  there  had 
been  too  little,  and  22%  said  there  had 
been  too  much. 


Half  of  the  members  of  Congress 
surveyed  (50%)  and  about  the  same 
percentage  of  local  politicians  (51%) 
thought  coverage  of  the  administra¬ 
tion’s  accomplishments  had  been  about 
right.  Forty-  six  percent  of  Congress- 
people  and  43%  of  local  politicians 
said  there  had  been  too  little,  and  only 
4%  of  Congress  and  6%  of  local  politi¬ 
cians  said  there  had  been  too  much. 

Only  the  public  and  local  politicians 
and  community  leaders  showed  ma¬ 
jorities  who  gave  an  unqualified  yes 
when  asked  if  the  national  news  media 
put  too  much  emphasis  on  the  presi¬ 
dent’s  character  and  personality  in 
their  coverage  of  the  administration 
(56%,  50%  and  48%,  respectively). 

Most  of  the  national  (61%)  and  lo¬ 
cal  (53%)  media  said  no,  although  32% 
and  40%,  respectively,  answered  with 
an  unqualified  yes. 

Strong  majorities  of  business/finan¬ 
cial  leaders  (82%)  and  members  of 
Congress  (75%)  also  said  they  did  not 
think  national  news  media  placed  too 
much  emphasis  on  Clinton’s  character. 

National  and  local  media  people 
also  strongly  disagreed  (81%  and  74%, 


respectively)  with  House  Speaker 
Newt  Gingrich’s  comments  that  the 
press  has  been  too  cynical,  too  nega¬ 
tive  and  has  nit-picked  too  much  in  its 
coverage  of  the  new  Congress. 

Except  for  the  business/financial  re¬ 
spondents,  52%  of  whom  uncondition¬ 
ally  agreed  with  Gingrich,  the  others 
surveyed  leaned  toward  disagreement, 
although  with  much  smaller  margins 
than  the  press. 

For  example,  while  43%  of  the  pub¬ 
lic  disagreed  with  Gingrich  about  the 
negative  congressional  coverage,  41% 
gave  an  unqualified  yes  to  the  question 
and  6%  said  yes  conditionally. 

Among  members  of  Congress,  58% 
did  not  think  that  the  coverage  had 
been  too  cynical  and  negative,  but  21% 
gave  an  unqualified  yes  and  another 
21%  answered  with  a  qualified  yes. 

Half  of  the  local  politicians  surveyed 
disagreed  with  the  speaker’s  charges. 


while  33%  said  yes  unconditionally 
and  17%  answered  yes,  but  qualified 
their  response. 

However,  when  it  came  to  how  ade¬ 
quately  the  press  has  covered  the  con¬ 
sequences  of  the  Contract  with  Amer¬ 
ica,  the  answers  were  quite  different. 

Only  half  (50%)  of  the  national  me¬ 
dia  and  fewer  members  of  the  local  me¬ 
dia  (44%)  thought  the  press  had  ade¬ 
quately  covered  the  contract. 

Forty-seven  percent  of  the  public 
agreed  without  any  qualification  that 
the  coverage  has  been  inadequate, 
while  7%  said  yes  but  qualified  their 
response.  Only  30%  disagreed. 

Among  members  of  Congress,  63% 
gave  either  an  unqualified  (42%)  or 
qualified  (21%)  yes  when  asked  if  they 
thought  coverage  of  the  consequences 
of  the  Contract  with  America  was  in¬ 
adequate. 

A  third  (33%)  disagreed  with  the 
charge. 

The  survey  also  asked  in  what  areas 
news  coverage  was  improving. 

Congress  and  the  public  had  little  to 

(See  Survey  on  page  37) 
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Milt  Rockmore 


\^ew  From  The  Street 

Newspapers: 
Are  they 
buU  or  bear? 

With  the  growth  of  online  services , 
can  newspapers  survive  as 
a  profit-making  entity? 


Douglas  M.  Arthur 
Principal,  Equity  Research 
Morgan  Stanley  &  Co. 

The  economic  future  of  newspapers  is 
pretty  bright.  The  key  indicator  to 
watch  is  Sunday 
circulation,  be¬ 
cause  that’s  where 
the  money  is.  De¬ 
spite  current  con¬ 
cerns  about  elec¬ 
tronic  transmis¬ 
sion,  I  don’t  think 
readers  will  wake 
up  on  a  Sunday 
morning  with  their 
pot  of  coffee  and 
turn  to  a  screen  for  their  news.  I  don’t 
see  that  as  a  likely  event  for  the  next 
20  years. 

The  decline  of  afternoon  papers  has 
hurt  the  industry.  Morning  papers  in 
most  markets  are  stable,  if  not  growing. 
There  has  been  an  aggressive  rise  of 
per  copy  prices  in  the  past  couple  of 
years,  in  response  to  newsprint  in¬ 
creases.  I  think  prices  are  as  high  as 
they  can  go,  although  some  35^  dailies 
can  go  to  500. 

The  salvation  of  papers  without 
Sunday  editions  lies  in  cementing  clos¬ 
er  ties  with  their  communities.  They 
are  the  most  effective  form  of  keeping 
people  abreast  of  what’s  happening  lo¬ 
cally.  I  don’t  think  these  papers  will  be 
threatened  by  the  electronic  media. 
Maintaining  strong  news  departments 
will  ensure  that  newspapers  will  always 

Milt  Rockmore  is  a  contributing  writer 
to  E&P. 


have  a  role  either  in  print  or  elec¬ 
tronic. 

I  think  there  will  be  fewer  news¬ 
papers  10  years  from  now;  it’s  a  consol¬ 
idating  industry.  I  believe  larger  com¬ 
panies,  who  have  the  cash  and  balance 
sheet  power,  should  start  buying  small¬ 
er  papers  that  can  use  their  support. 
And  I  don’t  think  it’s  too  outlandish  to 
consider  consolidation  among  some  of 
the  larger  companies  in  the  industry. 
As  cable,  telephone  and  entertainment 
companies  merge,  it’s  important  that 
newspaper,  with  the  content  everyone 
will  want,  be  bigger,  stronger,  with 
more  clout,  to  negotiate  better  deals. 

Lanny  Baker 
Vice  President 
Salomon  Bros,  Inc. 

The  old  hegemony  of  newspapers  as 
the  place  to  advertise  has  been  broken 
and  continues  to 
deteriorate.  More 
media  choices, 
greater  competi¬ 
tion  for  ad  dollars 
and  the  readers’  at¬ 
tention,  all  mean 
less  growth. 

Since  it  will  be 
hard  for  news¬ 
papers  to  generate 
a  lot  of  advertising 
growth,  management  will  draw  rev¬ 
enues  from  the  reader.  On  a  larger 
scale,  it  will  probably  force  alert  man¬ 
agements  to  reinvest  cash  flow  else¬ 
where  to  generate  growth. 

Looking  ahead  for  the  next  10  years, 
1  see  too  much  cash  flow,  and  not 


enough  top-line  growth.  Insightful 
managements  will  put  excess  cash  flow 
to  work  to  generate  top-line  growth 
and  shareholder  value.  Although  a  ma¬ 
ture  industry,  newspapers’  generous 
cash  flow  can  become  the  internal  fi¬ 
nancing  engine  for  reinvestment  in 
other  businesses. 

New  capital  investment  in  plant  and 
equipment  depends  on  the  lifetime  of 
those  assets.  Color,  while  competitive¬ 
ly  helpful,  won’t  solve  the  problem  of 
increased  revenues.  I  don’t  think 
there’s  a  big  enough  payoff  at  the  end 
of  that  rainbow.  I  would  advise  capital 
investment  only  where  there  are  real 
cost  savings. 

After  five  years  of  decline,  the  in¬ 
dustry  has  just  come  through  a  cyclical 
recovery,  though  not  overwhelming  at 
best.  In  the  next  five  years,  we  are  prob¬ 
ably  looking  at  another  cyclical  down¬ 
turn.  I  would  tell  publishers  that  rush¬ 
ing  to  multimedia  and  online  news¬ 
papers  could  be  a  costly  error.  While  it 
looks  attractive,  it  could  create  the  risk 
of  cannibalizing  circulation,  the  adver¬ 
tising  revenue  base.  However,  I  would 
watch  the  online  environment  careful¬ 
ly;  to  ignore  it  could  be  equally  costly. 

Today,  the  game  is  one  of  capital 
management.  In  the  past,  the  indus¬ 
try’s  leaders  probably  came  from  the 
editorial  side.  Now,  the  most  creative 
and  visionary  managers  will  wear  the 
leadership  mantles. 

Lauren  Rich  Fine 
First  Vice  president 
Equity  Research 
Merrill  Lynch  &  Co. 

I  see  more  of  the  same  ahead.  News¬ 
papers  will  continue  largely  as  a  print 
medium,  depen¬ 
dent  on  advertis¬ 
ing.  Looking  to  the 
future,  I  see  adver¬ 
tising  revenues 
growing  at  a  much 
slower  rate.  I  don’t 
think  newspapers 
can  sustain  their 
high  single  digit 
growth  of  the  last 
decade  anymore. 

At  best,  we’re  looking  at  a  sustainable 
revenue  gross  of  4%  to  5%. 

Competition  with  other  media  will 
be  more  volatile  and  I  see  a  decline  in 
market  share.  The  industry  will  be 
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commitments. 

Newspapers  will  have  to  become 
very  innovative  and  protective  of  their 
classified  advertising.  They  are  doing  a 
better  job  in  national  advertising  with 
one  order,  one  bill.  But  retail  advertis¬ 
ing  will  remain  a  problem.  The  prolif¬ 
eration  of  category-killer  retail  estab¬ 
lishments,  that  don’t  do  much  advertis¬ 
ing,  will  never  supplant  the  loss  of 
department  store  linage. 

After  USA  Today,  I  see  no  major 
daily  on  the  horizon.  While  it’s  a  great 
franchise,  they  haven’t  made  a  lot  of 
money.  They’ve  been  in  the  black  for  a 
couple  of  quarters  here  and  there,  and 
I’d  be  surprised  if  they  made  $10  mil¬ 
lion  this  year.  Profits  are  small. 

The  fundamental  strength  of  small¬ 
er  papers  is  in  their  local  coverage. 
The  better  they  are  at  it,  the  more  rele¬ 
vant  they  will  become. 


Currow  quits 
Journal  Sentinel 


more  mature  with  slower  growth.  But  it 
will  still  be  a  good  business  and  con¬ 
tinue  to  generate  a  lot  of  cash  flow. 

Newspapers  have  held  on  to  their 
market  share  of  classified  advertising, 
which  represents  about  40%  of  adver¬ 
tising  revenues,  compared  to  30%  just 
a  decade  ago. 

Classified  goes  up  or  down  with  the 
economy  and  there  is  nothing  that  can 
be  done  about  that.  Retail  advertising, 
which  has  been  in  a  secular  decline 
since  1986,  stabilized  this  year.  The 
question  is,  will  it  stay  stable,  increase 
or  decline?  I  don’t  think  it  will  grow 
very  much. 

If  the  online  electronic  medium  is 
successful,  it  could  be  a  bonanza  for 
newspapers  as  they  become  essential 
producers  of  content.  I  know  that  a  lot 
of  people  are  rushing  to  get  on  the  in¬ 
formation  superhighway,  but  I  would 
be  very  cautious. 

Right  now  it  has  the  attraction  of  a 
novelty  but  no  one  has  yet  proved  that 
the  consumer  will  be  willing  to  pay  the 
price  for  such  services  over  an  extend¬ 
ed  period  of  time.  Or  will  they  con¬ 
clude  that  instead  of  paying  for  these 
services,  which  could  be  pricey,  they 
will  be  just  as  happy  reading  their 
newspapers? 

John  Reidy 

Managing  Director,  Research 
Senior  Media  Analyst 
Smith  Barney,  Inc. 

Whether  it’s  newspapers,  radio,  cable 
or  anything  else,  the  media  delight  in 
reporting  the 
demise  of  one  in¬ 
dustry  and  the 
birth  of  another. 

Something  just 
over  the  horizon  is 
about  to  obliterate 
a  familiar  presence. 

Despite  newspaper 
handwringing,  we 
don’t  believe  it’s  a 
buggy  whip  business. 

Until  the  end  of  the  century,  news¬ 
papers  will  continue  to  compound  ad¬ 
vertising  revenues  near  the  recent  rate 
of  6%  to  7%.  Classified  advertising 
will  grow  faster  than  retail  and  with 
continued  economic  growth,  national 
could  make  gains.  But  I  see  no  evi¬ 
dence  of  that  as  yet,  national  rates  are 
very  high  and  national  linage  will 
probably  outpace  national  dollars  for 
sometime. 

I  don’t  think  the  price  or  portability 
of  the  newspaper  is  going  to  be  repli¬ 


cated  by  anything  in  the  foreseeable 
future.  But  I  think  we  will  see  a  trend 
toward  a  more  customized  paper  where 
readers  will  be  able  to  get  just  the  sec¬ 
tions  they  want. 

The  franchise  for  99%  of  news¬ 
papers  begins  and  ends  with  local 
news.  The  secret  of  survival:  do  the  lo¬ 
cal  news  superbly  and  that  includes 
sports  and  financial.  That  local  fran¬ 
chise  is  convertible  into  the  new  elec¬ 
tronic  forms.  By  the  end  of  the  decade, 
we  see  at  least  10%  of  a  newspaper’s 
revenues  coming  from  electronic  trans¬ 
mission. 

Here’s  how  we  see  the  newsprint  pic¬ 
ture.  After  32  years  of  experience,  we 
know  what  happens  with  newsprint. 
It’s  feast  or  famine. 

Right  now  the  producers  are  in  the 
driver’s  seat,  but  sometime  in  1996  or 
1997  there  will  be  an  enormous  glut  of 
new  capacity  and  we  will  be  on  a  roller 
coaster  again. 

Mary  Ann  Winter 
Manager  and  Securities  Analyst 
Brown  Brothers  Harriman  &  Co. 
Electronic  publishing  will  not  render 
newspapers  obsolete.  The  uniqueness 
of  a  newspaper  is 
its  news  harvesting 
ability:  its  editorial 
staff  and  what  it 
takes  to  gather  the 
news,  research  it, 
and  put  it  together. 

When  newspapers 
branch  out  into 
electronic  retrieval 
systems,  they  will 
have  content  control. 

If  I  were  CEO  of  a  major  newspaper 
chain  and  I  could  just  have  my  editori¬ 
al  staff  and  be  less  advertising  depen¬ 
dent,  less  dependent  on  plant  and 
unions,  less  dependent  on  newsprint. 
I’d  be  very  happy. 

This  is  no  time  to  build  new  plants. 
Wall  street  was  opposed  to  the  $400 
million  plant  the  New  York  Times  built 
in  Edison,  N.  J. 

Newspaper  publishers  are  not  in  the 
business  of  keeping  printing  press 
manufacturers  going.  It  could  happen 
they  could  go  the  way  of  the  horse  and 
buggy. 

Newspapers  should  continue  exper¬ 
imenting  with  electronic  alternatives 
without  making  major  commitments.  It 
is  still  not  clear  what  direction  they 
will  take. 

Yes,  I  know  that  some  of  the  larger 
papers  have  already  made  substantial 


THREE  MONTHS  AFTER  he  shep¬ 
herded  the  merger  of  the  Milwaukee 
Journal  and  Milwaukee  Sentinel,  James 
Currow  has  resigned  as  president  of 
Journal  Sentinel  Inc.,  the  parent  com¬ 
pany  he  has  headed  since  January  1993. 

Currow,  51,  said  that  after  his  resig¬ 
nation  takes  effect  July  14,  he  intends  to 
form  a  consulting  company  specializing 
in  newspaper  management. 

Currow  “has  been  thinking  about 
this  for  some  time  and  has  decided  that 
the  time  is  right  to  launch  such  a  busi¬ 
ness  venture,”  company  chairman 
Robert  Kahlor  said  in  a  statement. 
Kahlor  praised  Currow  for  bringing  new 
ideas  to  the  changes  he  effected  and 
wished  him  well. 

The  merger  eliminated  the  equiva¬ 
lent  of  420  full-time  jobs,  many  through 
buyouts. 

Named  to  replace  Currow  was  Keith 
Spore,  editorial  page  editor  of  the 
merged  Milwaukee  Journal  Sentinel  and 
senior  vice  president  of  the  parent  com¬ 
pany  since  1992. 

Spore  was  editor  of  the  Milwaukee 
Sentinel  from  1991  until  the  merger.  He 
joined  the  company  30  years  ago  as  an 
editorial  messenger  while  studying  at 
the  University  of  Wisconsin  and  was 
elected  to  the  board  in  1989. 

Currow’s  15  years  with  Knight-Ridder 
Inc.  papers  ended  in  1992  after  a  three- 
year  stint  as  sales  and  marketing  vice 
president  at  the  Miami  Herald. 
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Putting  Her  Time 
To  Good  Use 

lOO-year-old  proofreader  works  —  even  on  her  birthday 


by  Dorothy  Qiobbe 
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JUNE  9  WAS  a  morning  just  like  any 
other  for  Audrey  Stubbart.  She  woke 
up,  got  dressed  and  went  to  work  as  a 
columnist  and  proofreader  for  the  Ex¬ 
aminer,  in  Independence,  Missouri. 

The  fact  that  she  turned  100  years 
old  that  day  didn’t  slow  her  down  a  bit. 

“I  worked  all  day  —  why  wouldn’t 
1?”  laughed  the  dedicated  employee  of 
34  years  who  arrives  at  her  desk  every 
day  at  7:30  a.m.  to  single-handedly 
proof  the  Examiner’s  copy. 

In  addition  to  catching  mistakes  and 
polishing  prose,  Stubbart  also  pens  a 
regular  500-word  general  interest  col¬ 
umn  for  the  13,899-circulation  newspa¬ 
per. 

And  even  though  most  of  her  col¬ 
leagues  have  long  since  retired,  the 
fiercely  independent  veteran  said  she  is 
about  as  fond  of  the  idea  as  she  is  of  a 
misplaced  comma  or  poorly  construct¬ 
ed  sentence. 

“If  1  didn’t  have  a  full-time  job.  I’d 
probably  be  in  one  of  those  rest  homes, 
waiting  for  someone  to  visit  me.  1  don’t 
want  any  part  of  that  life,”  declared 
Stubbart.  “That’s  the  worst  policy  -  to 
make  a  person  quit  working  and  put 
them  on  social  security.” 

That’s  what  could  have  happened  34 
years  ago  when  her  previous  employer 
forced  her  to  retire  after  she  turned  65. 
Stubbart  wasn’t  ready  to  hang  it  up, 
and  a  part-time  proofing  job  at  the  Ex¬ 
aminer  eventually  lead  to  her  full-time 
position.  She’s  been  there  ever  since. 

And  she  doesn’t  count  on  leaving 
anytime  soon.  “They  said  that  since  I 
turned  100, 1  didn’t  have  to  retire  and  1 
have  no  plans  to  do  so,”  she  said. 
“They  suggested  that  1  work  part-time 
about  four  years  ago  and  1  did  it,  for 
about  three  weeks,  but  then  they 
called  me  back  full-time.” 

“1  can’t  imagine  not  getting  up,  get¬ 
ting  my  own  breakfast  and  working. 


Audrey  Stubbart,  right,  goes  over  an  article  with  an  editor  and  reporter  in  the 
newsroom  of  the  Examiner.  Stubbart,  who  turned  100  years  old  in  June,  still  puts  in 
a  full  day  of  work,  five  days  a  week. 


I’m  just  going  to  take  it  one  day  at  a 
time,”  she  said. 

Such  a  no-nonsense  attitude  makes 
Stubbart  a  tough  act  to  follow.  Her 
publisher,  Ben  Weir,  calls  her  “an  in¬ 
spiration  for  the  entire  staff  —  Audrey 
is  my  greatest  asset.” 

Known  as  the  “modern  pioneer”  in 
Independence,  the  great-grandmother 
of  19  and  great-great  grandmother  of 
five  taught  school  for  years  in  a  one- 
room  schoolhouse  on  a  Wyoming 
plain.  In  those  days,  some  of  her  stu¬ 
dents  arrived  at  the  school  on  horse¬ 
back. 

Today,  when  she  isn’t  tending  to  her 
strawberry  patch,  pitching  in  at  local 
schools  and  churches,  or  working  on  a 
quilt  started  by  her  own  mother,  Stub¬ 
bart  is  at  work  on  her  computer  — 
which  doesn’t  have  a  spell  check. 

Working  with  reporters  who  are,  in 
some  cases,  70  and  80  years  younger 
than  her  doesn’t  phase  Stubbart.  She 
said  there  isn’t  much  of  the  copy  edit¬ 


ing/reporter  conflicts  that  are  common 
at  other  newspapers. 

“1  taught  school  for  several  years  so 
they  pretty  much  accept  what  1  say,” 
she  said.  “And  I  didn’t  raise  a  family  of 
five  children  and  teach  school  without 
developing  a  sense  of  patience.” 

Of  course,  there  is  at  least  one 
blooper  story.  Stubbart  laughed  when 
she  recalled  how,  a  few  years  ago, 
“fried  children”  made  it  into  the  Exam¬ 
iner  instead  of  “fried  chicken.” 

“1  should  have  caught  it,  but  1 
didn’t,”  she  conceded. 

Stubbart  said  she  is  fascinated  by  the 
changes  in  the  language  over  time. 

“I’ve  noticed  how  the  mechanics  of 
the  day  influence  the  language  that  we 
use.  And  some  of  the  expressions  that 
have  evolved  from  the  state  of  the 
economy  and  from  national  events,” 
she  said. 

Stubbart’s  editor,  Jeff  Fox,  said  that’s 
the  type  of  perspective  and  wisdom 
that  makes  her  a  valuable  part  of  the 


Dispute  over  firing 
ends  in  closure 
of  three  Irish  papers 


newspaper. 

“She  has  a  feel  for  the  language 
that’s  probably  the  best  of  anybody  in 
our  newsroom,”  Fox  said. 

He  added  that  working  under  the 
daily  deadline,  “It’s  so  easy  for  the  act 
of  writing  and  editing  to  get  over¬ 
looked.  Audrey  helps  that  not  to 
happen.” 

Fox  added,  however,  that  even  Stub- 
bart  needs  coaching  sometimes.  In  a 
recent  article,  CD  was  used  as  an  ab¬ 
breviation  for  compact  disk.  Stubbart 
at  first  thought  CD  referred  to  Certifi¬ 
cate  of  Deposit. 

“Every  once  in  a  while  we  have  to 
say  ‘just  trust  us,’  ”  Fox  said. 

On  Stubbart’s  birthday,  the  Examin¬ 
er  sponsored  a  community  open  house 
in  her  honor.  Family  and  friends 
planned  a  party  to  honor  her,  and  the 
Examiner  ran  a  feature  article  about 
her. 

The  article  included  details  of  Stub¬ 
bart’s  life  along  with  the  comments  of 
a  number  of  co-workers  from  over  the 
years. 

Publisher  honored 

WILLIAM  J.  ROWE,  publisher  and 
CEO  of  the  Stamford  Advocate  and 
Greenwich  Time  in  Connecticut,  has 
been  presented  with  the  Greater  Stam¬ 
ford  Area  Good  Scout  Award  by  the 
Fairfield  County  Boy  Scouts  of  Ameri¬ 
ca  for  his  contributions  to  the  commu¬ 
nity  and  example  of  leadership. 


by  Alan  Harman 

A  DISPUTE  OVER  the  firing  of  a  re¬ 
porter  has  led  to  the  suspension  of 
three  newspapers  published  by  money- 
strapped  Irish  Press  Newspapers  Ltd. 
(IPN),  which  said  the  company  would 
go  into  liquidation  with  the  loss  of  600 
jobs. 

The  39,000-circulation  morning 
Irish  Press,  53,000-circulation  Evening 
Press  and  154,000-circulation  Sunday 
Press  have  not  published  since  May  26, 
when  group  business  editor  Colm  Rap- 
pie  was  fired  after  writing  an  article  for 
the  rival  Irish  Times  critical  of  Irish 
Press  management. 

The  group’s  150  reporters  refused  to 
work  until  Rapple  was  reinstated,  and 
IPN  responded  by  laying  off  450  non¬ 
journalism  staffers  and  then  editorial 
staffers. 

IPN  said  it  was  prepared  to  close  the 
company  and  a  general  meeting  of 
shareholders  would  be  called  to  ap¬ 
point  a  liquidator. 

In  a  later  development,  the  liquida¬ 
tion  was  put  on  hold  for  three  weeks 
pending  a  court-appointed  examiner’s 
search  for  investors  who  would  put  up 
$31  million  to  satisfy  creditors. 

IPN  said  the  dispute  with  the  jour¬ 
nalists  had  exacerbated  its  already  ten¬ 
uous  situation.  The  company  was  re¬ 
ported  to  be  $24  million  in  debt  and 
losing  $480,000  a  month. 

It  said  a  decision  by  the  govern¬ 
ment’s  Competition  Authority  to  order 
Independent  Newspapers  to  divest  its 
24.9%  holding  in  IPN,  and  a  Supreme 
Court  decision  to  overturn  a  $14  mil¬ 
lion  judgment  against  former  partner 
Ingersoll  Publications,  had  made  IPN’s 
cash  position  even  more  difficult. 

The  Supreme  Court  decision  meant 
the  Ingersoll  company  was  owed  $6.4 
million  by  the  group.  Independent 
Newspapers  had  loaned  IPN  $3.2  mil¬ 
lion,  the  debt  secured  by  the  Irish 
Press  building  and  the  group’s  three  ti¬ 
tles. 

Meantime,  a  one-time  suitor  for  the 
group  said  it  was  no  longer  interested. 


Ralph  Ingersoll  IPs  company  is  owed 
$6.4  million  by  IPN. 


Six  months  ago,  Conrad  Black’s 
Telegram  PLC  and  the  Sunday  Busi¬ 
ness  Post  had  come  close  to  succeeding 
in  a  joint  bid  for  IPC’s  three  papers, 
but  talks  eventually  unwound  over  the 
price. 

Dan  Colson,  vice-chairman  of 
Telegram,  said  the  company  is  no 
longer  interested  because  the  Press 
franchise  had  been  too  badly  damaged. 

Two  other  potential  investors.  News 
International,  which  offered  to  by  IPN 
last  year,  said  it  was  no  longer  interest¬ 
ed,  and  the  Jefferson  Smurfit  declined 
to  make  an  offer. 

A  reorganization  plan  IPN  has  de¬ 
veloped  said  the  company  needs  at 
least  $60  million  and  still  would  not 
break  even  until  the  year  2000. 

Former  publisher 
sentenced  to  jail 

A  FORMER  PUBLISHER  of  the  Mari¬ 
on  (Ohio)  Star  has  been  sentenced  to 
18  months  in  prison  and  must  repay 
$75,000  he  embezzled  from  Thomson 
Newspapers  Inc. 

Steven  C.  Lake,  47,  was  convicted  of 
felony  theft  for  billing  home  renovation 
work  to  the  Star.  Lake  was  also  ordered 
to  pay  $5,000  in  court  costs.  —  AP 


Scholarships  given 

NORMAN  D.  SUTARIA,  a  student  at 
the  Newhouse  School  of  journalism  at 
Syracuse  University  in  New  York,  and 
David  J.  Card,  who  plans  to  attend  Rut¬ 
gers  University  in  New  jersey  this  fall, 
have  been  awarded  $1,000  Bob  Baxter 
Scholarships,  named  for  the  late  press 
photographer. 

Three  new 
Mich,  weeklies 

LIVONIA,  MICH.-BASED  Observer 
&  Eccentric  Newspapers  plans  to 
launch  three  weeklies  serving  North 
Oakland  County  in  August  —  the 
Clarkston  Eccentric,  Oxford  Eccentric 
and  Lake  Orion  Eccentric. 
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More  Exemptions 

From  Fol  A 
Recommended 

Administrative  Conference  wants  certain  dispute 
resolution  documents  to  be  exempt  from  disclosure 


by  Debra  Qersh  Hernandez 

AMIDST  CONCERNS  THAT  confi¬ 
dentiality  provisions  in  the  Alternative 
Dispute  Resolution  Act  might  be 
“trumped”  by  the  Freedom  of  Informa¬ 
tion  Act,  the  Administrative  Confer¬ 
ence  of  the  United  States  has  recom¬ 
mended  exempting  certain  documents 
from  disclosure. 

Members  of  the  Administrative 
Conference  —  an  independent  agency 
that  reviews  federal  government  ad¬ 
ministrative  processes  for  effectiveness 
and  efficiency  and  makes  recommen¬ 
dations  to  Congress  —  voted  in  favor 
of  the  recommendation  at  a  recent  ple¬ 
nary  meeting. 

The  ADRA  provides  federal  agen¬ 
cies  and  their  employees  with  methods 
other  than  legal  action  to  settle  dis¬ 
putes.  In  some  cases,  government  em¬ 
ployees  act  as  neutrals,  or  mediators. 

The  Conference’s  Committee  on 
Administration  noted  that  in  cases 
where  the  government  is  a  neutral  par¬ 
ty,  settlement  communications  may  be¬ 
come  agency  records,  whose  confiden¬ 
tiality  is  governed  by  FoIA,  rather  than 
the  ADRA  regulations  regarding  dis¬ 
closure. 

“While  some  dispute  resolution 
communications  that  become  agency 
records  —  for  example,  because  they 
come  under  the  control  of  a  govern¬ 
ment-employee  neutral  —  may  be  ex¬ 
empt  from  mandatory  disclosure  under 
FoIA,  the  scope  of  exemptions  and 
possible  gaps  in  coverage  create  uncer¬ 
tainty  as  to  the  confidentiality  of  such 
records,”  the  committee  reported. 
“This  uncertainty,  in  turn,  has  become 
a  disincentive  to  the  use  of  ADR.” 
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“I  always  consider  it  a  loss  whenever 
there’s  a  new  FoIA  exemption.” 

—  Jane  Kirtley,  executive  director, 
Reporters  Committee  for  Freedom  of  the 
Press 

The  Conference  agreed  that  the 
ADRA  should  be  amended  to  include 
in  the  FoIA  exemption  documents  cre¬ 
ated  for  cases  in  which  the  neutral  is  a 
government  employee.  In  cases  where 
the  neutral  is  a  private  party,  such  doc¬ 
uments  already  are  exempt. 

Among  the  items  not  exempt  from 
disclosure  are  pre-existing  documents, 
otherwise  discoverable  evidence,  and 
the  resolution  of  the  ADR  proceeding. 

In  addition,  in  certain  cases,  dispute 
communications  can  be  disclosed.  For 
example,  if  all  parties  agree;  if  it  al¬ 
ready  has  been  made  public  or  is 


required  by  statute  to  be  public;  or 
when  a  court  determines  disclosure  is 
required  to  prevent  manifest  injustice, 
establish  a  violation  of  law,  or  prevent 
harm  to  the  health  and  safety  of  the 
public. 

The  Conference  also  agreed  to  nar¬ 
row  the  scope  of  the  ADRA  confiden¬ 
tiality  clause  by  removing  the  phrase 
“any  information  concerning”  in  con¬ 
nection  with  dispute  resolution  com¬ 
munication. 

The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  filed  comments  with 
the  Commission  calling  for  a  rejection 
of  the  committee  proposal. 

“The  public  has  a  presumed,  quali¬ 
fied  right  of  access  to  most  court-relat¬ 
ed  documents  that  should  not  be  up 
for  barter  when  a  party  chooses  alter¬ 
native  methods  of  dispute  resolution,” 
the  RCFP  commented.  “When  the 
government  is  involved,  confidentiali¬ 
ty  should  be  no  broader  in  the  ADR 
Act  context  than  it  is  in  trial  proceed¬ 
ings.” 

The  RCFP  also  noted  that  “Docu¬ 
ments  that  support  settlement  agree¬ 
ments  are  often  of  equal,  if  not  greater, 
public  interest  than  the  agreements 
themselves.” 

Pointing  out  that  there  is  no  tangi¬ 
ble  evidence  of  FoIA’s  chilling  effect  on 
ADR,  the  RCFP  stated  that,  “The 
Conference  should  not  sacrifice  the 
public  interest  in  disclosure  based  on 
speculation. 

“Even  if  increased  confidentiality 
would  encourage  alternative  dispute 
resolution,  waving  carrots  of  confiden¬ 
tiality  before  potential  litigants  is  an 

(See  Exemptions  on  page  38) 
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Three  of  the  nation’s  nine  most 
influential  media  critics* 


Howard  Rosenberg  Howard  Kurtz  David  Shaw 

Television  Critic  Media  Writer  Media  Critic 

Los  Angeles  Times  The  Washington  Post  Los  Angeles  Times 


“While  Rosenberg's 

“In  stories  focused  on 

“Shcew  immerses 

critiques  of  the  television 

specie  issues  and  events, 

himself  in  his  stories. 

industry  are  often 

Kurtz  pursues  his  basic 

consistently  producing 

rendered  in  a  tongue-in- 

mission  of  getting  the 

sophisticated,  thought- 

cheek  manner. . .  they 

media  back  in  touch  with 

provoking  and 

consistently  raise  and 

readers  and  viewers.  ” 

research-intensive 

corifront  serious  issues 

analyses  of  broader 

and  concerns.  ” 

issues.  ” 

*According  to  Media  Studies  Journal, 

The  Freedom  Forum  Media  Studies  Center 

Cos  Angeles 
(The  hdaslitngtim  .post 

newsservice 

1150  15th  St.  NW 
Washington,  D.C.  20071-0070 
(202)  334-6173 

Fax  (202)  334-5096 

EMail  SZGK33A@PRODIGY.COM 

Legal _ 

Supreme  Court 

orders  funding  of 
religion-oriented 
student  publication 

5 '4  ruling  says  University  of  Virginia 
cannot  practice  ‘viewpoint  discrimination 


by  Debra  Qersh  Hernandez 

THE  UNIVERSITY  OF  Virginia  must 
pay  the  printing  costs  for  a  religion-ori¬ 
ented  student  publication,  the  U.S. 
Supreme  Court  ruled  recently. 

The  publication,  like  others  on  cam¬ 
pus,  was  granted  the  status  of  a  Con¬ 
tracted  Independent  Organization 
(CIO).  As  such,  it  was  eligible  to  have 
some  of  its  bills  paid  from  the  Student 
Activities  Fund  (SAF). 

Citing  guidelines  that  prohibit  fund¬ 
ing  of  religious  activities,  however,  the 
student  council  refused  to  pay  the 
$5,862  printing  bill  for  Wide  Awake :  A 
Christian  Perspective  at  the  University 
of  Virginia.  The  magazine’s  publisher  is 
Wide  Awake  Productions  (WAP), 
which  was  formed  in  1990  by  Ronald 
Rosenberger  and  other  undergraduate 
students. 

The  student  council’s  decision  was 
upheld  by  the  Student  Activities  Com¬ 
mittee  in  a  letter  signed  by  the  dean  of 
students,  and  both  the  federal  district 
court  and  appeals  court  ruled  in  favor 
of  the  university. 

The  U.S.  Supreme  Court,  however, 
saw  things  differently,  and  ruled  5-4 
that  the  university’s  action  violated 
WAP’s  free-speech  rights. 

The  Court  also  found  no  breach  of 
the  Constitution’s  Establishment 
Clause,  which  mandates  the  separa¬ 
tion  of  church  and  state,  disallowing 
the  state  from  supporting  any  particu¬ 
lar  religion. 

The  dissent,  however,  found  the 
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“The  first  danger  to  liberty  lies  in 
granting  the  state  the  power  to  examine 
publications  to  determine  whether  or 
not  they  are  based  on  some  ultimate 
idea  and  if  so,  for  the  state  to  classify 
them.” 

—  Supreme  Court  Justice  Anthony 
Kennedy,  who  wrote  the  majority 
opinion. 


magazine’s  evangelical  discourse  so  ex¬ 
treme  as  to  constitute  a  religious  activ¬ 
ity,  which  the  university  cannot  fund. 

Writing  for  the  majority.  Justice  An¬ 
thony  M.  Kennedy  noted  that  “view¬ 
point  discrimination  is  the  proper  way 
to  interpret  the  university’s  objections 
to  Wide  Awake.  By  the  very  terms  of 


the  SAF  prohibition,  the  university 
does  not  exclude  religion  as  a  subject 
matter  but  selects  for  disfavored  treat¬ 
ment  those  student  journalistic  efforts 
with  religious  editorial  viewpoints.” 

In  addition,  Kennedy  wrote  that  vi¬ 
tal  First  Amendment  speech  principles 
were  at  stake  in  the  case. 

“The  first  danger  to  liberty  lies  in 
granting  the  state  the  power  to  exam¬ 
ine  publications  to  determine  whether 
or  not  they  are  based  on  some  ultimate 
idea  and  if  so,  for  the  state  to  classify 
them,”  Kennedy  wrote. 

“The  second,  and  corollary,  danger 
is  to  speech  from  the  chilling  of  indi¬ 
vidual  thought  and  expression,”  he 
continued. 

“That  danger  is  especially  real  in  the 
university  setting,  where  the  state  acts 
against  a  background  and  tradition  of 
thought  and  experiment  that  is  at  the 
center  of  our  intellectual  and  philo¬ 
sophical  tradition.” 

The  Court  pointed  out  that  there  is 
a  distinction  between  “the  university’s 
own  favored  message  and  the  private 
speech  of  students,”  notably  in  the 
agreement  each  CIO  must  sign  stating 
that  it  is  not  an  agent  of  the  university, 
is  not  subject  to  its  control  and  is  not 
its  responsibility. 

“The  university  has  taken  great 
pains  to  disassociate  itself  from  the  pri¬ 
vate  speech  involved  in  this  case,” 
Kennedy  pointed  out.  “The  Court  of 
Appeals’  apparent  concern  that  Wide 
Awake’s  religious  orientation  would  be 
attributed  to  the  university  is  not  a 
plausible  fear,  and  there  is  no  real  like¬ 
lihood  that  the  speech  in  question  is 
being  either  endorsed  or  coerced  by 
the  state.” 

The  Court  found  the  program  to  be 
“neutral  toward  religion.  There  is  no 
suggestion  that  the  university  created 
it  to  advance  religion  or  adopted  some 
ingenious  device  with  the  purpose  of 
aiding  a  religious  cause.  The  object  of 
the  SAF  is  to  open  a  forum  for  speech 
and  to  support  various  student  enter¬ 
prises  .... 

“WAP  did  not  seek  a  subsidy  be¬ 
cause  of  its  Christian  editorial  view¬ 
point;  it  sought  funding  as  a  student 
journal,  which  it  was,”  Kennedy  wrote. 

Justices  Sandra  Day  O’Connor  and 
Clarence  Thomas  wrote  separate  con¬ 
curring  opinions  clarifying  points  of 
law  and  historical  analysis. 
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The  dissent,  written  by  Justice 
David  H.  Souter  and  joined  by  justices 
John  Paul  Stevens,  Ruth  Bader  Gins- 
burg  and  Stephen  Breyer,  found  that 
“the  university’s  refusal  to  support  pe¬ 
titioner’s  religious  activities  is  com¬ 
pelled  by  the  Establishment  Clause.” 

After  examining  articles  in  the  WAP 
publication,  Souter  determined  that, 
“This  writing  is  no  merely  descriptive 
examination  of  religious  doctrine  or 
even  of  ideal  Christian  practice  in 
confronting  life’s  social  and  personal 
problems. 

“Nor  is  it  merely  the  expression  of 
editorial  opinion  that  incidentally  co¬ 
incides  with  Christian  ethics  and  re¬ 
flects  a  Christian  view  of  human  oblig¬ 
ation. 

“It  is  straightforward  exhortation  to 
enter  into  a  relationship  with  God  as 
revealed  in  Jesus  Christ,  and  to  satisfy 
a  series  of  moral  obligations  derived 
from  the  teachings  of  Jesus  Christ,” 
Souter  wrote. 

“The  subject  is  not  the  discourse  of 
the  scholar’s  study  or  the  seminar 
room,  but  of  the  evangelist’s  mission 
station  and  the  pulpit,”  he  added. 

“Using  public  funds  for  the  direct 
subsidization  of  preaching  the  word  is 
categorically  forbidden  under  the  Es¬ 
tablishment  Clause,  and  if  the  clause 
was  meant  to  accomplish  nothing  else, 
it  was  meant  to  bar  this  use  of  public 
money,”  Justice  Souter  commented. 

Souter  found  no  distinction  between 
the  university’s  directly  funding  Wide 
Awake  or  just  paying  its  bills. 

“If  this  indeed  were  a  critical  dis¬ 
tinction,  the  Constitution  would  per¬ 
mit  a  state  to  pay  all  the  bills  of  any  re¬ 
ligious  institution,”  he  pointed  out. 

“The  Court  is  ordering  an  instru¬ 
mentality  of  the  state  to  support  reli¬ 
gious  evangelism  with  direct  funding. 
This  is  a  flat  violation  of  the  Establish¬ 
ment  Clause,”  Justice  Souter  wrote. 

“Given  the  dispositive  effect  of  the 
Establishment  Clause’s  bar  to  funding 
the  magazine,  there  should  be  no  need 
to  decide  whether  in  the  absence  of 
this  bar  the  university  would  violate 
the  Free  Speech  Clause  by  limiting 
funding,  as  it  has  done,”  he  continued. 

Justice  Souter  further  found  “no 
viewpoint  discrimination  in  the  uni¬ 
versity’s  application  of  its  guidelines  to 
deny  funding  to  Wide  Awake  .... 

“If  the  guidelines  were  written  or  ap¬ 
plied  so  as  to  limit  only  Christian  ad¬ 
vocacy  or  other  evangelical  efforts  that 
might  compete  with  it,  the  discrimina¬ 
tion  would  be  based  on  viewpoint,”  he 


wrote.  “But  that  is  not  what  the  regula¬ 
tion  authorizes;  it  applies  to  Muslim 
and  Jewish  and  Buddhist  advocacy  as 
well  as  to  Christian.” 

Mark  Goodman,  executive  director 
of  the  Student  Press  Law  Center 
(SPEC),  commented  that  “the  majori¬ 
ty  decision  is  a  little  mystifying  in  some 
of  the  analysis  they  engaged  in,  but  for 
the  benefit  of  the  college  media,  1 
think  the  ultimate  decision  is  a  good 
one.  Very  rarely  will  schools  be  allowed 
to  use  the  content  of  a  student  publica¬ 
tion  as  their  justification  for  denying 


funding.” 

The  SPEC  constantly  hears  from 
student  publications  that  are  being 
threatened  with  having  their  funding 
cut  off,  Goodman  said. 

“This  decision  makes  clear  they 
can’t  do  that  without  running  afoul  of 
the  First  Amendment,  if  they  base 
their  decision  on  content.” 

Goodman  said  he  doubted  new  stu¬ 
dent  publications  advocating  particular 
points  of  view  would  be  springing  up 

(See  Ctmrt  on  page  39) 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Lee  Kravitz 


Chris  Beringer 


Janet  Qrimley 


Tim  Kelly 


L«e  Kravitz,  editorial  director  of 
Scholastic  Inc.,  has  been  named  editor 
of  react,  the  new  weekly  interactive 
news  magazine  for  young  people. 

Chris  Beringer,  41,  arts  &  entertain' 
ment  editor  at  the  Seattle  Post-Intelli¬ 
gencer;  Janet  Grimiey,  48,  features 
editor;  and  Tim  Keiiy,  34,  sports  edi¬ 
tor,  have  been  appointed  assistant 
managing  editors. 

Kimberiy  Miiis,  42,  city  editor, 
was  named  enterprise  editor  and  a 
member  of  the  editorial  board. 

Sam  Sperry,  53,  enterprise  editor, 
becomes  metro  editor. 

Gienn  Dresendahi,  49,  assistant 
sports  editor,  was  appointed  sports  edi¬ 
tor. 

Carel  S.  Miiier,  publisher  of  the 
Highlander  Newspapers,  a  division  of 
Thomson  L.A.  News  Group,  has  been 
named  classified  automotive  regional 
manager  at  the  Riverside,  Calif.,  Press- 
Enterprise. 


Jim  Maurer,  who  was  working  in 
the  Los  Angeles  Times’  Desert  cities  of¬ 
fice,  was  appointed  a  regional  display 
advertising  manager. 

Carolyn  Schurr,  assistant  general 
counsel  for  the  Times  Mirror  Co.,  will 
add  the  responsibilities  of  general 
counsel  for  Newsday  and  New  York 
Newsday. 

Donald  D.  Hell,  59,  general  editor  at 
Fortune  magazine,  was  named  editor  of 
the  Journal  of  Commerce,  New  York. 

Mark  Golzfrod,  38,  assistant 
managing  editor,  was  appointed  man¬ 
aging  editor/transportation. 

Rosalind  McLymont,  44,  assistant 
managing  editor,  becomes  managing 
editor/ trade. 

Vivien  L.  SadewskI,  president  and 
publisher  of  the  Abilene  Reflector^ 
Chronicle,  has  been  elected  president 
of  the  Kansas  Press  Association. 

Other  officers  elected  include  Los 


Anderson,  Ark  Valley  News  —  first 
vice  president;  Ann  Charles,  Parsons 
Sun  —  second  vice  president;  and 
Emerson  Lynn  Jr.,  Harris  Enterpris¬ 
es  —  treasurer. 

Christopher  Cowan,  product  devel¬ 
opment  manager  at  the  Dayton  (Ohio) 
Daily  News,  has  been  appointed  direc¬ 
tor  of  new  business  development  for 
the  Southwest  Ohio  Strategic  Market¬ 
ing  Group  of  Thomson  Newspapers. 

Richard  H.  King,  vice  president  of 
administration  at  the  Hartford 
Courant,  has  been  elected  president  of 
the  Connecticut  Daily  Newspaper  As¬ 
sociation. 

Other  officers  elected  include 
Vanco  Brown,  associate  publisher  at 
the  New  Britain  Herald  —  first  vice 
president;  B.J.  Fraslor,  publisher  of 
the  Norwalk  Hour  —  second  vice  pres¬ 
ident;  and  William  J.  Rush,  publish¬ 
er  of  the  New  Haven  Register  —  secre¬ 
tary/treasurer. 

Suzanne  Hanlon,  Associated  Press 
PhotoExpress  manager,  was  named  di¬ 
rector  of  special  photo  services. 

Laura  Hensley,  vice  president  of 
marketing  and  finance  at  the  Myrtle 
Beach,  S.C.,  Sun  News,  has  been 
named  vice  president  of  finance  and 
administration. 

Jean  Yeung,  accounting  manager, 
was  promoted  to  finance  manager. 

Karen  L.  Smith,  publisher  and  gen¬ 
eral  manager  of  the  Pacifica  (Calif.) 
Tribune,  has  been  appointed  general 
manager  of  Independent  Newspapers, 
Phoenix. 
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In  Brief 


lAPA  protests 
Brazil  tax  bid 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  opposed  an  attempt  by  the 
Brazilian  Congress  to  tax  purchases  of 
newsprint  and,  at  the  same  time,  hailed 
the  Costa  Rica  Supreme  Court  decision 
to  declare  licensing  of  journalists  un¬ 
constitutional. 

The  IAEA  executive  committee  ad¬ 
dressed  these  pressfreedom  issues  at  its 
June  meeting  in  Miami.  IAEA  repre¬ 
sents  more  than  1,300  publications  in 
the  Western  Hemisphere. 

In  regard  to  the  proposed  tax,  IAEA 
president  Ral  Kraiselburd  said,  “Making 
newspapers  more  costly  is  one  way  dic¬ 
tatorships  and  old-fashioned  oligarchies 
try  to  keep  them  out  of  the  hands  of 
the  people  in  the  lowest  income  group 
or  to  weaken  them  economically  and, 
thus,  jeopardize  their  independence  — 
actions  totally  contrary  to  the  principle 
of  press  freedom.” 

The  association  sent  letters  of  protest 
to  Brazilian  Eresident  Fernando  Hen- 
rique  Cardoso  and  Senate  Leader  Jose 
Sarney. 

The  executive  committee  also  re¬ 
viewed  a  May  ruling  by  Costa  Rica’s 
Supreme  Court  that  a  clause  in  a  law 
requiring  journalists  to  belong  to  a 
union  was  unconstitutional. 

Kraiselburd,  editor  of  the  daily  El  Dia 
in  La  Elata,  Argentina,  called  on  na¬ 
tions  in  the  Western  Hemisphere  that 
still  have  licensing  provisions  restricting 
the  practice  of  journalism  to  guild 
members  or  university  graduates  to  fol¬ 
low  Costa  Rica’s  example  and  throw 
them  out. 

Nations  with  such  restrictions  in¬ 
clude  Bolivia,  Brazil,  Colombia, 
Ecuador,  Haiti,  Eanama  and  Venezuela. 

Catholic  News 
Service  turns  75 

CATHOLIC  NEWS  SERVICE  is  cele¬ 
brating  its  75th  anniversary  this  year. 

Among  those  sending  congratula¬ 
tions  to  the  D.C. -based  news  service 
was  Eope  John  Eaul  II,  who  lauded  CNS 
for  “its  significant  contribution  to  the 
church  throughout  the  Americas  by  im¬ 
proving  communication  and  by  striving 
to  present  accurate  reports  of .  . .  com¬ 


plex  events  and  developments.” 

With  170  client  newspapers  in  the 
U.S.  and  Canada,  CNS  was  founded  af¬ 
ter  World  War  I  by  U.S.  bishops,  as  part 
of  the  National  Catholic  Welfare  Coun¬ 
cil  activities. 

Public  notices 
are  important 

FIFTY-ONE  EERCENT  of  respondents 
to  a  survey  said  they  sometimes  or  usu¬ 
ally  read  legal  or  public  notices  in  news¬ 
papers,  and  85%  believe  such  notices 
should  be  required  to  be  published  on  a 
regular  basis. 

An  additional  85%  believe  banks 
should  be  required  to  publish  their  fi¬ 
nancial  statements  and  notices  of  their 
condition,  according  to  the  survey,  con¬ 
ducted  by  Consumer  Data  Service  of 
Oklahoma  City,  on  behalf  of  the  Na¬ 
tional  Newspaper  Association. 

Respondents  also  said  private  citizens 


should  have  access  to  information 
about  the  government  agency  spending 
of  taxpayers’  money  (95%);  govern¬ 
ment  information  about  the  transporta¬ 
tion  of  hazardous  materials  (93%);  ille¬ 
gal  actions  by  public  employees  (84%); 
job  performance  and  expenditures  by 
U.S.  Eostal  Service  employees  (83%); 
birth  and  death  certificates  (65%);  and 
vehicle  driving  records  (56%). 

Pub  Aux  redesign 

PUBLISHERS’  AUXILIARY,  THE 
National  Newspaper  Association’s  130- 
year-old  biweekly  publication,  has  un¬ 
dergone  a  redesign. 

As  of  the  June  19  issue.  Pub  Aux 
changed  its  editorial  content,  as  well  as 
its  physical  appearance. 

The  redesign  was  done  by  newspaper 
design  consultant  Ehillip  Ritzenberg, 
one  of  the  founders  of  the  Society  of 
Newspaper  Design  and  a  veteran  editor, 
publisher  and  designer. 


Thomson  Newspapers 

has  agreed  to  sell 


Jacksonville  (IL)  JOURNAL  -  COURIER 

(1 5,300  Circulation) 

gEDALlA(MO)  flEMOCRAT 

(13,500  Circulation) 

Barstow(CA)  Desert  Dispatch 

(7,700  Circulation) 
to 

Freedom  Communications 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(505)  820-2700 
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Advertising/Promotion 


Newspapers  urged 
to  examine 
online  advertising 


by  Dorothy  Qiobbe 

AT  THE  BEGINNING  of  a  discussion 
about  online  advertising,  Peter  Winter 
issued  a  mock  warning  to  his  audience: 
“If  you  are  in  any  way  interested  in  the 
real  world  and  making  money,  you’re  in 
the  wrong  place.” 

Jesting  aside.  Winter  told  his  audi¬ 
ence  at  the  Newspaper  Association  of 
America’s  Marketing  Conference,  the 
developing  world  of  online  advertising 
suddenly  is  the  hottest  place  to  be. 

Winter,  vice  president  of  market  de¬ 
velopment  for  Cox  Newspapers  Inc., 
and  interim  CEO  of  New  Century 
Network,  predicted  that  over  the  next 
few  years,  it  will  be  even  hotter. 

Giving  his  audience  an  idea  of  the 
size  of  the  potential  market.  Winter 
said  that  by  the  end  of  this  year,  10 
million  households  in  the  USA  will 
subscribe  to  online  services. 


“Migration  by  advertisers  out  of 
print  will  obviously  vary  category  by 
category  as  this  new  fundamental  phe¬ 
nomenon  takes  root,”  he  said.  “It  will 
not  be  significant  until  a  critical  mass 
of  consumers  .  .  .  become  regular 
users.” 

That  critical  mass  could  be  formed 
relatively  soon.  Winter  cited  research 
projecting  that  within  five  years,  25% 
of  U.S.  consumers  will  be  subscribing 
or  accessing  some  type  of  online  ser¬ 
vice,  if  current  growth  is  maintained. 

With  that  level  of  penetration,  it’s 
important  for  newspapers  to  become 
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comfortable  with  online  operations 
early  in  the  game.  Winter  told  the  au¬ 
dience. 

“We  have  a  five-year  window  — 
which  is  not  long  —  to  get  competent 
in  the  intricacies  of  developing  new  in¬ 
teractive  content  and  figuring  out  what 
kinds  of  advertising  models  best  suit 
those  new  applications,”  Winter  said. 

He  added  that  many  newspapers  can 
learn  from  the  experience  of  Cox’s  Ac¬ 
cess  Atlanta  project,  the  online  service 
of  the  Atlanta  Journal  and  Constitu¬ 
tion. 

Most  importantly,  newspapers 
should  not  simply  duplicate  public  re¬ 
lations  material,  or  transfer  existing 
products  online.  Winter  stressed.  The 
online  world  is  a  new  medium,  and  it 
demands  a  completely  different  ap¬ 
proach  from  current  operations. 

To  drive  the  point  home.  Winter 
said  that  at  Cox,  the  terms  “online 


newspaper”  and  “electronic  publish¬ 
ing”  have  been  banned  —  because 
they  smack  of  a  “lazy  mind.” 

There  are  a  few  areas  where  news¬ 
papers  have  a  chance  to  generate  new 
revenue  from  online  services. 

The  first  is  to  utilize  online  services’ 
direct  marketing  capability.  Online 
media  are  response-driven  and  online 
advertising  is  a  “logical  extension”  of 
the  drive  for  more  efficient  advertising. 
Winter  said.  However,  he  cautioned, 
“this  is  not  display  advertising  —  this 
is  all  about  the  business  of  response.” 

Even  though  online  advertising  is  a 


direct-response  business,  consumers 
also  will  pay  for  mass-coverage  adver¬ 
tising,  Winter  said. 

However,  he  added,  mass-coverage 
advertising  is  harder  to  sell  to  advertis¬ 
ers.  He  suggested  that  it  be  sold  as  “im¬ 
age-plus”  advertising. 

Newspapers  also  can  generate  rev¬ 
enue  by  fulfilling  a  “pointing”  role, 
which  could  be  as  simple  as  having  a 
place  in  the  newspaper  listing  World 
Wide  Web  sites,  for  which  the  advertis¬ 
ers  would  pay  a  fee. 

“Editor  of  the  Internet  is  a  valuable 
role  for  newspapers  to  play,”  Winter 
said.  “[An  advertiser]  can  put  up  the 
most  provocative,  entertaining  and  in¬ 
formative  site  on  the  Internet,  but  un¬ 
less  people  ...  go  visit  it,  why  bother?” 

Similarly,  newspapers  might  consid¬ 
er  creating  Web  sites  for  advertisers,  he 
said. 

“They’re  going  to  do  it  anyway,  and 
if  they  are  going  to  do  it  anyway,  Td 
like  to  be  the  person  doing  it  for 
them,”  Winter  said. 

Electronic  classifieds  can  be  a  rev¬ 
enue  source  for  newspapers.  Winter 
said.  Classifieds  take  advantage  of  “one 
of  the  biggest  fundamental  advantages 
we  have  in  this  medium,  which  is  the 
local  relationship,”  he  said. 

“There  are  a  lot  of  people  who  are 
going  to  want  to  chase  that  business,” 
Winter  said.  Some  of  those  people  un¬ 
derestimate  newspapers’  capabilities, 
he  said,  but,  “we  are  very  vulnerable  to 
such  an  attack  in  this  category  of  busi¬ 
ness. 

“We  have  a  long  way  to  go,  but  with 
the  technology  that  is  in  place,  ...  we 
can  maximize  the  infrastructure  that 
we  have,”  Winter  said. 

There  are  four  things  newspapers 
should  do  right  now  to  pave  the  way 
for  online  advertising.  Winter  said. 

•  Make  sure  you’re  in  the  loop 
with  any  online  or  interactive  planning 
at  your  newspaper. 

•  Find  out  what  your  advertisers 
are  doing  right  now  —  are  they  exper¬ 
imenting  with  online  advertising  and 
the  interactive  marketplace?  What  is 
their  level  of  interest? 

•  Check  out  the  Internet,  get  to 
know  it,  and  find  out  where  the  com¬ 
mercial  places  are  on  it. 

•  Get  smart  about  interactive 
marketing  —  it  isn’t  classified,  it  isn’t 
ROP,  it  isn’t  display. 


Even  though  online  advertising  is  a  direct-response 
business,  consumers  also  will  pay  for  mass- 
coverage  advertising,  Winter  said. 
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Advertising  Briefs 

Anthony  joins  ANN 
as  executive  v.p. 

AMERICAN  NEWSPAPER  network,  a 
division  of  the  American  Passage  Media 
Corp.,  has  appointed  Kingsley  Anthony 
as  executive  vice  president. 

Prior  to  joining  ANN,  Anthony 
served  as  president  and  CEO  of  News¬ 
papers  First  Inc.,  a  newspaper  market¬ 
ing  and  sales  representative  firm.  Previ¬ 
ously,  he  was  CEO  of  Million  Market 
newspapers  Inc.,  and  Times  Mirror 
National  Marketing. 

Consultant,  ad  exec 
unsure  about  online 

EVERYBODY  KNOWS  newspapers 
need  to  explore  new  media  capabilities, 
but  they  should  be  careful  about  getting 
caught  up  in  a  lot  of  hype. 

That’s  the  view  of  marketing  consul¬ 
tant  Jack  Trout,  president  of  Green¬ 
wich,  Conn. -based  Trout  &  Partners 
Ltd. 

“There’s  so  much  out  there  about  it 
that  I’m  convinced  that  it’s  95%  hype,” 
Trout  told  an  audience  at  the  Newspa¬ 
per  Association  of  America  Marketing 
Conference  in  Atlanta. 

“Be  careful,”  Trout  warned  news¬ 
papers,  “I’m  not  buying  into  his  stuff 
very  much.  The  information  superhigh¬ 
way  to  me  is  a  disaster.” 

“Take  something  like  interactive  tele¬ 
vision  —  I  don’t  want  to  interact  with 
my  television.  I  just  want  to  sit  there 
and  be  entertained  —  a  lot  of  this  stuff 
you  can  look  at  and  say  ‘I  just  don’t 
want  it,’  ”  Trout  said. 

Newspapers  “can  make  some  terrible 
mistakes  by  chasing  it  and  thinking 
‘this  is  what  I  have  to  do,’  ”  Trout  said. 
“If  there’s  something  you  can  do  as  a 
real  live  service  that  some  of  you  can  do 
to  extend  your  brand  as  an  information 
thing,  or  a  new  thing,  fine,  but  be  very, 
very  careful  about  that.” 

The  issue  also  was  on  the  minds  of 
advertisers  at  the  conference. 

“I  have  some  concern  that  every¬ 
thing  you  read  in  the  newspaper  indus¬ 
try  that  their  focus  is  on  these  online 
services,”  said  Anthony  Gasparro,  vice 
president  of  advertising  for  A&P. 

“My  first  question  is  who  will  fund 
that?”  Gasparro  wondered.  “If  news¬ 
papers  had  to  depend  on  subscribers  to 


run  a  newspaper,  it  would  be  very  diffi¬ 
cult.  The  [online  services]  have  to  be 
advertiser-supported,  but  I’m  not  sure 
where  that’s  going.” 

—  Dorothy  Giobbe 

NAA  survey:  Zoned 
insert  business 
is  booming 

ZONED  PREPRINT  INSERTS  are  big 
business  for  daily  newspapers,  according 
to  a  Newspaper  Association  of  America 
study  released  at  Nexpo  95. 

In  1994,  the  study  found,  U.S.  dailies 
distributed  84.8  billion  partial  run 
preprint  inserts  —  up  15.7%  from  the 
year  before. 

Some  categories  of  zoned  inserts 
grew  considerably  faster  than  that 
average. 

Partial  run  national  advertising  on 
Sundays,  for  instance,  was  up  28.29% 
during  the  year  —  and  daily  national 
zoned  inserts  grew  58.34%. 

Full  run  preprint  volume  was  down 
by  5.84%,  but  total  insert  volume  in¬ 
creased  by  2.72%  over  1993. 

Sunday  papers  continued  to  carry  the 
lion’s  share  of  inserts,  distributing  51.2 
billion  inserts  —  or  60.4%  of  total  vol¬ 
ume  —  in  1994. 

That  share  of  inserts  was  up  from 
59.3%  in  1993. 


NAA’s  analysis  of  the  insert  market 
concludes  that  newspaper  zoning  ef¬ 
forts  are  paying  off  with  increased  busi¬ 
ness.  More  than  half  —  56%  —  of  dai¬ 
ly  newspapers  can  distribute  inserts  in 
target  zones  smaller  than  ZIP  code 
level,  the  report  found. 

“As  newspapers  become  more  target 
specific,  local  retailers  are  placing  more 
preprint  ads  to  increase  advertising  effi¬ 
ciency,  as  the  4.4%  increase  in  preprint 
retail  advertising  indicates,”  the  NAA 
said. 

“This  news  supports  why  newspapers 
are  the  number  one  advertising  source,” 
said  NAA  president  and  CEO  Cath- 
leen  Black. 

“Newspapers  continue  to  increase 
their  ability  to  respond  to  the  targeting 
needs  of  advertisers  and  reach  con¬ 
sumers  through  innovative  methods  be¬ 
low  ZIP  code-level  geography,”  Black 
added. 

USA  Today 
ad  campaign 

USA  TODAY  WILL  kick  off  a  $3  mil¬ 
lion  advertising  campaign  this  fall,  put 
together  by  Gotham  Inc.,  a  New  York 
advertising  agency. 

Gotham  Inc.  recently  won  the  DSA 
Today  account  away  from  the  Dallas- 
based  Richards  Group. 


Please  call 
to  discuss 
your  options 
in  a  sale 

BOLITHO-CRIBB 

&  Associates 

Newspaper  •  Brokerage  *  Appraisal 

Established  1923 

John  T.  Cribb 

1  Annette  Park  Drive,Bozeman,  MT  59715  406-586-6621 

Quality  of  life  is  why  we  choose  to  live  in  a  small  Montana  town. 

We  serve  all  parts  of  the  country. 


John  T.  Cribb 


Editor6?Publisher  •  July  15,  1995 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 


May  1995  ^  Full  Run  ROP,  excluding  preprints 


Auto  Dealor 

Factory 

Computers  8i 

Credit 

Fooilt 

Hotois  & 

Motion 

Travel  & 

Utilitios  8 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

HouseliotO 

Resorts 

Insurance 

Investments 

Pictures 

Tourism 

Comms 

1.  New  YM^nmes 

161.390 

17,288 

5,362 

6,835 

22,268 

4,305 

1,654 

1,089 

4,138 

2,471 

6,618 

62,163 

4,325 

22,874 

2.  Los  Aisles  limes 

198,720 

12,147 

15,040 

27,940 

15,105 

2,884 

1,449 

1,630 

4,578 

2,831 

2,391 

88,518 

3,039 

21,168 

5.  Vashiogtoo  Post 

99,297 

7,978 

7,424 

15,593 

17,683 

2,868 

1,188 

844 

2,463 

2,042 

2,490 

19,438 

2,559 

16,727 

4.  New  York  Daily  News 

65,835 

5,393 

513 

3,228 

10,357 

588 

854 

1,632 

3,267 

24,591 

667 

14,745 

S.Newsday 

75,420 

5,989 

2,448 

5,794 

24,522 

112 

766 

566 

2,737 

20,149 

1,782 

10,555 

6.  Chict^  IHIraiie 

113,057 

i2,035 

13,315 

20,810 

14,002 

2,421 

1,323 

2,027 

2,423 

1,940 

1,474 

18.852 

3,130 

19,305 

7.  Detroit  Free  Press 

45,283 

1,989 

5,370 

5,221 

5,767 

1,641 

92 

792 

459 

170 

742 

12,852 

604 

9,584 

8.  (Aic^  San-nmes 

67,083 

7,743 

2,278 

12,922 

10,988 

1,975 

1,576 

1,431 

388 

17,131 

1,833 

8,818 

9.  San  Frandsco  Chrookle 

84,801 

8,301 

1,633 

7,968 

12,239 

1,321 

1,354 

1,270 

3,884 

3,077 

1,718 

23,243 

2,087 

16,706 

10.  Boston  Globe 

109,821 

9,982 

2,548 

12,337 

15,284 

3,111 

1,308 

1,258 

10,556 

4,545 

4,950 

20,757 

2,632 

20,553 

11.  Dallas  Morning  News 

79,680 

5,494 

3,753 

10,638 

10,755 

1,748 

1,513 

641 

3,528 

2,343 

1,905 

17,159 

2,190 

18,013 

12.  Philadelphia  Inquirer 

80,222 

r242 

4,120 

10,113 

24.896 

1,260 

284 

606 

2,328 

1,869 

1,269 

18,369 

1,518 

9,348 

13.  Newark  Star-Ledger 

96,264 

8,245 

4,408 

9,980 

30,384 

684 

1,648 

3,496 

1,327 

13,735 

1,553 

20,804 

14.  Houston  Chrmiide 

71,739 

4,217 

1,448 

12,451 

9,360 

2,478 

258 

572 

1,038 

529 

1,502 

16,743 

772 

20,371 

15.  Minneapolis  Star 

lYilMine 

56,536 

2,790 

3,000 

9,429 

8,109 

349 

856 

2,944 

883 

3,107 

17,541 

257 

7,231 

16.  New  York  Post 

57,410 

2,627 

1,050 

3,713 

3,933 

140 

40 

2,274 

1,540 

38 

17,418 

13,684 

10,953 

17.  Cleveland  Main  Dealer 

46,601 

3,^74 

3,645 

3,166 

12,643 

176 

95 

1,049 

882 

2,447 

482 

10,841 

675 

7,126 

18.  Miami  Herald 

66,800 

3,807 

4,830 

11,210 

10,589 

595 

334 

562 

1,295 

1,132 

1,148 

14,805 

4,146 

12,347 

19.  San  Diego  llnioa- 

lYibune 

91,138 

2,701 

9,752 

10,209 

10,275 

942 

1,026 

1,327 

2,119 

4,953 

1,877 

17,427 

3,201 

25,329 

20.  Phoenix  Arizona 

Republic 

52,457 

3,945 

3,274 

8,219 

7,711 

427 

1,177 

395 

2,231 

3,692 

761 

11,106 

1,341 

8,178 

21.  Detroit  News 

44,095 

1,813 

5,338 

5,386 

5,784 

1,394 

686 

340 

782 

12.678 

573 

9,321 

22.  Orange  County  Register 

109,359 

8,310 

11,669 

23,046 

11,478 

913 

995 

2,079 

4,972 

760 

18,043 

1,329 

25,765 

23.  Denver  Rocky 

Mountain  News 

78,772 

1,881 

9,791 

20,218 

11,841 

230 

96 

1,560 

6,728 

1,583 

746 

12,502 

2,457 

9,129 

24.  Baltimore  Sun 

49,437 

4,670 

1,697 

5,675 

10,565 

500 

93 

1,611 

499 

951 

1,265 

10,419 

482 

11,010 

29.  Portland  Oregonian 

58,708 

4,572 

8,150 

13,648 

6,739 

514 

135 

1,640 

1,694 

769 

1,188 

10,608 

1,607 

7,444 

Top  25  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

May  1995  -  Full  Run  ROP,  excluding  preprints 


Auto  Dealer 

Factory 

Computers  & 

Credit 

Food  t 

Hotels  & 

Motion 

Travel  t 

Utilities  & 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Housetrold 

Resorts 

insurance 

Investments 

Pictures 

Tourism 

Comms 

1.  New  York  limes 

155,620 

10,781 

7.416 

17,250 

5,515 

413 

2,365 

1,051 

23,026 

2,187 

8,223 

28,183 

41,355 

7,855 

2.  Los  Angeles  Times 

101,011 

7,886 

1,484 

10,332 

4,545 

199 

503 

678 

21,397 

68 

803 

25,323 

19,941 

7,852 

5.  Washington  Post 

43,376 

2,755 

154 

1,805 

7,061 

466 

251 

155 

6,060 

671 

2,066 

6,980 

12,692 

2,260 

4.  Detroit  News  A  Free 

Press 

51,282 

1,904 

13,953 

5,126 

5,545 

376 

152 

2,221 

131 

313 

4,950 

12,357 

4,254 

9.  Chicago  Tribune 

78,248 

5,696 

5,223 

10,291 

2,268 

1,573 

475 

233 

10.895 

725 

1,168 

5,682 

21,636 

12,383 

6.  New  York  Dally  News 

32,414 

613 

105 

498 

1.219 

70 

10 

7,028 

357 

15 

7,945 

9,143 

5,411 

7.  Philadelphia  Inquirer 

57,659 

2,808 

1,834 

5,148 

9,879 

660 

366 

7,277 

1,198 

847 

6,350 

15,964 

5,328 

8.  Boston  Globe 

88,013 

3,775 

1,471 

9,838 

14,230 

816 

238 

173 

14,548 

1,092 

1,582 

6,604 

25,785 

7,861 

9.  Dallas  Morning  News 

54,166 

3,886 

1,226 

1,909 

10,699 

480 

3 

90 

5,564 

568 

765 

5,763 

15,912 

7,301 

10.  Newsday 

34,366 

2,803 

1,386 

2,153 

2,462 

35 

37 

6,555 

210 

72 

5,577 

10,996 

2,080 

11.  Mlanta  Journal  A 

Constitution 

59,229 

4,117 

4,523 

5,990 

5,153 

1,577 

25 

4,611 

1,071 

540 

5,491 

19,001 

7,130 

12.  Minneapolis  Star 

Tribune 

37,002 

888 

1,367 

2,982 

4,189 

341 

378 

256 

4,641 

457 

603 

5,121 

12,090 

3,689 

13.  Newark  Star-Ledger 

65,762 

3,458 

1,305 

4,245 

18,005 

97 

85 

34 

11,421 

1,106 

1.470 

3,585 

19,871 

1,080 

14.  San  Frandsco 

Chrottkle/Examiner 

56,585 

5,244 

913 

3,192 

2,168 

517 

360 

480 

14,976 

70 

698 

7,055 

15,608 

5,304 

19.  Houston  Chronicle 

44,048 

3,242 

361 

1,447 

9,267 

668 

42 

50 

3,877 

652 

820 

4,426 

13,079 

6,117 

16.  Phoenix  Arizona 

Republic 

42,594 

3,182 

885 

2,009 

4,672 

301 

40 

9,129 

4.743 

664 

3,236 

9,821 

3,912 

17.  Sl  Louis  Post-Dispatch 

29,985 

2,102 

1,404 

3,192 

3,266 

391 

163 

1,850 

810 

627 

3,334 

8,934 

3,912 

18.  Cleveland  Plain  Dealer 

34,313 

2,501 

619 

1,140 

4,082 

584 

72 

2,248 

783 

705 

3,165 

12,607 

5,807 

19-  Seattle  Tlmes/Post- 

IntcUigencer 

36,547 

3,391 

415 

982 

1,936 

995 

329 

3,150 

649 

652 

5,015 

15,193 

3,840 

20.  Miami  Herald 

37,987 

2,248 

1,459 

3,729 

4,010 

4 

4,512 

471 

703 

4,911 

14,400 

1,540 

21.  Chicago  Sun-Times 

26,331 

2,067 

1,960 

1.413 

1,372 

1,042 

488 

22 

6,118 

6,094 

5,755 

22.  Milwaukee  Journal 

41,646 

2,453 

3,511 

4,908 

6,669 

432 

345 

4,293 

348 

2,337 

2,193 

8,854 

5,303 

23.  Baltimore  Son 

28,632 

3,137 

644 

1,742 

6,255 

107 

2,681 

1,093 

3,350 

8,257 

1,366 

24.  San  Di^ 

Union-Tribune 

37,236 

3,190 

1,450 

2,434 

3,910 

75 

80 

6,329 

196 

597 

5,261 

7,954 

5,760 

29.  Pittsburi^  Post-Gazette 

21,407 

548 

726 

2,854 

2,885 

239 

353 

1,125 

140 

322 

2,117 

7,009 

3,089 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30,  1994. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  25  Daily  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

May  1995 

-  Full  Run  ROP,  excluding  preprints 

NEWSPAPER 

TOTAL 

Apparel  & 
Accessories 

Auto  Supply/ 
Repair 

Books  li 
Stationery 

Building 

Materials 

Computer 

Stores 

Consumer 

Electronics 

Department 

Stores 

Discount 

Stores 

Drug 

Stores 

Food 

Stores 

Fumrturs  ft 
Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports! 

Toys 

1.  New  Ywk  Times 

154,760 

21,879 

4,641 

876 

17,841 

15,576 

46,813 

340 

32 

1,234 

32,217 

7,458 

2,007 

2.  Los  Angeles  limes 

347,212 

9.044 

15,706 

1,315 

3,156 

8,518 

57,377 

143,087 

5,991 

1,173 

42,616 

26,714 

2,076 

6,169 

3*  Washington  Post 

289,377 

14,718 

4,448 

1,650 

10,772 

14,843 

17,484 

1%,118 

6,400 

3,181 

39,760 

61,689 

2,965 

4.  New  York  Daily  News 

135,476 

8,903 

6,963 

16 

5,123 

40,174 

31,586 

1,664 

115 

8,757 

25,820 

1,312 

1,446 

3,597 

5.  Newsday 

I3E.926 

4,652 

3,302 

165 

3,453 

2,830 

40,9% 

47,316 

3,198 

686 

5,459 

18,898 

259 

2,123 

6.  Chicago  IHbane 

179,897 

16,288 

2,578 

799 

6,852 

3,111 

18,971 

63,617 

5.347 

6,246 

5,146 

33,497 

3,151 

5,937 

8,357 

7.  Detroit  Free  Press 

140,808 

6,901 

5,074 

1,522 

12,817 

1,223 

28,0% 

36,547 

2,764 

148 

16,069 

17,792 

756 

4,952 

6,147 

8.  Chicago  Sun-lliiies 

93,842 

10,167 

4,043 

1,266 

8,102 

176 

8,695 

34,183 

5,640 

1,729 

2,215 

13,793 

795 

1,744 

9-  San  Francisco  Chronicle 

139,653 

3,838 

1,867 

1,710 

1,703 

1,506 

19,1% 

69,%1 

6.775 

37 

2,002 

17,035 

1,074 

2,914 

10,101 

10.  Boston  Globe 

178,298 

11,411 

1,533 

2,657 

6,829 

6,813 

15,458 

71,840 

19,018 

3,162 

3,329 

24,371 

3,401 

2,224 

6,252 

1 1.  Dallas  Morning  News 

324,781 

24,832 

4,997 

2,773 

11,346 

7,957 

21,761 

111,133 

9,120 

181 

32,394 

70,033 

3,804 

8,309 

16,141 

12.  Philadelphia  Inquirer 

177,722 

9,908 

1,941 

112 

9,675 

2,751 

16,930 

82.803 

2,273 

3,673 

9,036 

31,110 

760 

1,986 

15-  Newark  Star-Ledger 

226,097 

19,639 

4,264 

1,030 

10,899 

2,953 

59,432 

48,660 

8,248 

3,135 

7,257 

50,986 

2,241 

1,773 

5,580 

14.  Houston  Chronicle 

13.  Minneapolis  Star 

271,658 

19,025 

6,783 

1,756 

11,602 

5,806 

11,530 

104,717 

3,729 

794 

19,063 

65,243 

3,143 

4,403 

14,064 

IHbnne 

131,088 

6,931 

2,333 

1,535 

12,758 

3,620 

12,%9 

35,492 

8,542 

2,121 

1,764 

29,067 

1,240 

4,816 

7.900 

16.  New  York  Post 

51.303 

4,403 

787 

33 

895 

5,401 

25,243 

346 

154 

65 

8,960 

810 

2.142 

2,064 

17.  Cleveland  Plain  Dealer 

162,145 

6,746 

2.703 

105 

9,669 

330 

14,156 

51,168 

4,936 

3,675 

40,291 

23,670 

622 

1,504 

2,570 

18.  Miami  Herald 

155,551 

4,086 

3.371 

1,038 

5,656 

3,928 

30,9% 

55,389 

2,805 

2,297 

2,780 

31,535 

1.218 

6,330 

4,122 

19-  San  Diego  Union- 

Tribune 

274,903 

6,538 

10,684 

2,706 

8,926 

10,804 

49,059 

81,554 

2,737 

714 

32,174 

35,426 

3,593 

4.476 

25,512 

20.  Phoenix  Arizona 

Republic 

223,375 

6,472 

3,191 

944 

6,989 

3,679 

18,251 

76,146 

5,069 

9% 

14,935 

73,028 

1,791 

2,518 

9,363 

21.  Detroit  News 

131,881 

5,921 

5,162 

1,516 

13,416 

1,566 

27,230 

29,320 

2,796 

202 

17,344 

15,828 

822 

5,080 

5,678 

22.  Orange  County  Register 

23.  Denver  Rocky 

356,159 

9,854 

27,229 

2,116 

8,387 

8,139 

44,628 

79.760 

5,747 

2,191 

54,188 

66,415 

4,911 

7,389 

35,205 

Mountain  News 

228,797 

10,268 

11,207 

1,050 

17,254 

3,102 

35,568 

53,877 

5,544 

1,594 

7,563 

63,209 

1,601 

5,172 

11,788 

24.  Baltimore  Sun 

176,643 

3,526 

1,191 

474 

7,178 

2,752 

33,472 

47,987 

9,043 

1,934 

48,570 

13,104 

643 

3,622 

3,147 

25.  Portland  Oregonian 

191,289 

3,622 

6,747 

1,022 

9,718 

3,582 

27,011 

57,462 

11,267 

357 

3,343 

54,530 

1,136 

4,908 

6,584 

Top  25  Sunday  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

May  1995 

'  Full  Run  ROP,  excluding  preprints 

NEWSPAPER 

TOTAL 

Apparet  ft 

Auto  Supply/ 

Books! 

Building 

Computer 

Consumer 

Department 

Discount 

Drug 

Food 

Accessories 

Repair 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Stores 

Toys 

1.  New  York  Times 

93,951 

17,947 

653 

74 

3,158 

7,729 

38,709 

453 

307 

17,318 

5,388 

761 

1,454 

2.  Los  Angeles  Times 

87,952 

6,494 

7,591 

2,432 

188 

609 

8,018 

36,999 

1,565 

1,844 

6,861 

6,675 

1,089 

1,956 

5,631 

3-  Washington  Post 

4.  Detroit  News  ft  Free 

85,239 

4,275 

10,326 

1,711 

2,339 

513 

3,139 

23,880 

3,639 

392 

19,889 

11,853 

892 

1,078 

1,313 

Press 

43,752 

2,378 

6,317 

424 

3,443 

317 

4,795 

8,934 

2,647 

2,906 

8,846 

224 

981 

1,540 

5.  Chicago  THbune 

85,033 

6,999 

4,905 

4,002 

2,3% 

2,6% 

9,343 

26,974 

4,554 

1,453 

207 

15,601 

877 

3,149 

1,877 

6.  New  York  Daily  News 

57,869 

2,282 

2,309 

22 

703 

168 

11,367 

6,936 

1,145 

14,995 

16,874 

1% 

872 

7.  Hiiladelpbia  Inquirer 

128,728 

4,277 

6.225 

75 

2,333 

357 

32,097 

30,313 

2,058 

2,044 

20,252 

25,115 

379 

1,689 

1,514 

8.  Boston  Globe 

90,327 

4,913 

2,620 

156 

3,767 

2,770 

3,942 

29,719 

4,927 

2,035 

289 

27,236 

1,898 

2,618 

3,437 

9-  Dallas  Morning  News 

145,133 

3,457 

7,335 

1,273 

1,748 

2,820 

22,019 

45,214 

4,220 

75 

28,673 

12,467 

936 

3,482 

11,414 

10.  Newsday 

11.  Atlanta  Journal  ft 

37,930 

2,174 

818 

526 

1,292 

172 

4,214 

11,766 

2,087 

1,260 

11,713 

84 

1,239 

585 

Constitution 

85,104 

4,048 

9,557 

152 

527 

681 

19,807 

21,456 

9,404 

792 

5,434 

7,761 

1,480 

2,292 

1,713 

12.  Minneapolis  Star 

Tribune 

56,538 

1,162 

2,089 

180 

2,180 

443 

5,337 

11,115 

6,464 

372 

15,250 

7.423 

430 

2,049 

2,044 

13.  Newark  Star-Ledger 

14.  San  Francisco 

111,905 

6,981 

4,794 

108 

3,093 

2,127 

10,541 

16,705 

4.024 

1,902 

34,698 

22,079 

858 

1,767 

2,228 

Cbronicle/Examiner 

59,994 

2,406 

821 

1,715 

299 

418 

7,076 

30,953 

2.154 

16 

487 

10,072 

903 

1,337 

1,337 

15.  Houston  Chronicle 

16.  Phoenix  Arizona 

104,948 

7,131 

6,759 

1,244 

1,964 

3,481 

1,511 

40,555 

3,8% 

603 

6,756 

21,892 

831 

2,347 

5,978 

Republic 

71,428 

1,460 

5,211 

25 

2,321 

3,654 

3,643 

24,461 

3,721 

350 

9.504 

11,737 

1,542 

1,437 

2,362 

17.  SL  Louis  Post-Dispatch 

54,414 

582 

4,762 

292 

2,230 

344 

2,677 

21,295 

2,299 

145 

4,031 

12,766 

53 

2,045 

893 

18.  Gevctand  Plain  Dealer 

19-  Seattle  Times/Post- 

67,235 

1,062 

4,215 

106 

5,538 

384 

19,168 

18,064 

2,839 

1,670 

4,280 

6,087 

90 

2,121 

1,611 

Intelligencer 

72,150 

1,267 

5,923 

1,450 

756 

5,224 

12,876 

20,343 

3,610 

3,779 

3,308 

8,682 

563 

2,249 

2,120 

20.  Miami  Herald 

52,978 

754 

3,715 

113 

1,215 

295 

7,278 

19,764 

3.414 

226 

798 

12,330 

1,377 

789 

910 

21.  Chioqp)  Soa-Tlmes 

34,893 

2,832 

1,832 

100 

4,481 

10,010 

4,883 

3,841 

251 

68 

6,216 

44 

93 

242 

22.  Milwaukee  Journal 

59,421 

1,072 

2,888 

514 

1,706 

646 

2,7% 

15,463 

5,505 

423 

6,754 

17,235 

125 

2,489 

1,811 

23.  Baltimore  Sun 

24.  San  Diego 

81,862 

1,032 

10,344 

140 

1,290 

432 

12,193 

14,547 

3,557 

34 

25,8% 

10,421 

450 

643 

889 

L'nlon-THbune 

80,766 

687 

4,659 

743 

2,139 

331 

21,177 

25,018 

2,717 

585 

6,541 

5,526 

982 

878 

8,783 

25.  Pittsbuqth  Post-Gazette 

38,364 

2,226 

3,071 

45 

1,458 

360 

1,192 

16,154 

2,404 

1,918 

454 

5,586 

298 

1,834 

1,364 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept 

30,  1994. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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May  1995 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ALBANY,  N.Y. 


Times  Union-a/d 

ROP  Local . 

30,948 

26,910 

Preprint  Local . 

40,785 

30,253 

ROP  National . 

4,868 

3,950 

Preprint  National . 

110 

1,820 

Classified 

37,020 

32,362 

Total . 

,  113,731 

95,295 

Times  Union-S 

ROP  Local . 

16,233 

13,611 

Preprint  Local . 

82,963 

80,336 

ROP  National . 

3,248 

2,518 

Preprint  National . 

20,135 

18,905 

Classified . 

16,587 

15,245 

Total . 

.  139,166 

130,615 

GRAND  TDTAL.. 

.  252,897 

225,910 

YEAR  TD  DATE.. 

.  1,121,452 

1,012,241 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

27,403 

27,260 

ROP  Nalional . 

214 

155 

Classified . 

30,713 

28,664 

GRAND  TDTAL.. 

.  58,330 

56,079 

YEAR  TD  DATE.. 

.  246,871 

236,549 

ALBUQUERQUE,  N.M. 


Journal-m 

ROP  Local . 

44,271 

42,814 

Preprint  Local . 

3,999 

30,960 

6,450 

26,123 

ROP  National . 

1,772 

2,075 

Display  Classified . 

20,213 

25,367 

In-Column  Classified . 

26,647 

23,147 

Total . 

96,902 

30,960 

99,853 

26,123 

Tribune-e 


ROP  Local . 

29,919 

26,502 

Preprint  Local . 

6,063 

20,382 

6,450 

21,414 

ROP  National . 

1,613 

1,717 

Display  Classified . 

19,833 

22,155 

In-Column  Classified . 

26,647 

23,147 

Total . 

84,075 

20,382 

79,971 

21,414 

Journal-S 


ROP  Local . 

10,949 

14,707 

Preprint  Local . 

10,836 

53,922 

10,320 

64,113 

ROP  Nalional . 

988 

994 

Display  Classified . 

12,230 

8,961 

In-Column  Classified . 

11,636 

13,352 

Total . 

.  46,639 

53,922 

48,334 

64,113 

GRAND  TOTAL.. 

.  227,616 

105,264 

228,158 

111,650 

YEAR  TO  DATE.. 

.  1,133,401 

446,534  1,067,652 

409,124 

BANGOR,  MAINE 


Daily  News-m 


ROP  Local . 

17,640 

3,880 

15,864 

4,043 

PreprinI  Local . 

2,724 

30,928 

2,020 

32,902 

ROP  Nalional . 

1,292 

1,503 

Preprint  National . 

486 

2,025 

Display  Classified . 

5,539 

13,806 

In-Column  Classified . 

9,142 

Total . 

36,823 

34,808 

35,218 

36,945 

Daily  News-S 

ROP  Local . 

5,421 

868 

6,971 

973 

Preprint  Local . 

6,374 

26,010 

1,534 

7,140 

ROP  National . 

548 

238 

Preprint  National . 

13,446 

10,693 

81 

Display  Classified . 

8,365 

11,159 

In-Column  Classified . 

2,770 

Total . 

36,924 

26,878 

30,595 

8,194 

GRAND  TOTAL... 

73,747 

61,686 

65,813 

45,139 

YEAR  TO  DATE... 

339,686 

251,548 

321,855 

237,945 

1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BENNINGTON,  VT. 


Banner-m 


ROP  Local . 

9,814 

8,348 

Preprint  Local . 

1,706 

1,834 

ROP  National . 

325 

479 

Preprint  National . 

150 

193 

Display  Classified . 

3,979 

2,927 

In-Column  Classified . 

4,974 

5,073 

GRAND  TOTAL... 

20,948 

18,854 

YEAR  TO  DATE... 

89,257 

84,377 

BLOOMINGTON, 

Herald-Times-m 

IND. 

ROP  Local . 

30,704 

28,506 

Preprint  Local . 

88,200 

85,626 

ROP  National . 

492 

163 

PreprinI  Nalional . 

2,947 

4,572 

Classified . 

36,373 

35,623 

GRAND  TOTAL... 

158,716 

154,490 

YEAR  TO  DATE... 

N/A 

BUFFALO,  N.Y. 


News-a/d 

ROP  Local . 

35,856 

29,656 

Preprint  Local . 

3,229 

4,102 

2,923 

5,311 

ROP  National . 

6,599 

5,177 

PreprinI  National . 

230 

532 

Classified . 

41,010 

40,091 

Total . 

86,924 

4,102 

78,379 

5,311 

News-S 

ROP  Local . 

10,913 

17,623 

Preprint  Local . 

6,503 

12,826 

4,859 

13,004 

ROP  Nalional . 

4,065 

4,192 

Preprint  National . 

2,211 

273 

3,671 

Classified . 

11,952 

14,137 

Total . 

33,433 

15,037 

41,084 

16,675 

GRAND  TOTAL... 

120,357 

19,139 

119,463 

21,986 

YEAR  TO  DATE... 

526,871 

98,771 

517,570 

98,129 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

14,200 

13,358 

ROP  National . 

538 

666 

Display  Classified . 

1,802 

12,214 

In-Column  Classified . 

7,488 

GRAND  TOTAL... 

24,028 

26,238 

YEAR  TO  DATE... 

129,533 

131,538 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

43,227 

571 

33,612 

418 

Preprint  Local . 

123,066 

50,826 

102,684 

43,473 

ROP  National . 

1,501 

1,769 

Preprint  National . 

17,028 

21,801 

Classified . 

36,130 

35,613 

GRAND  TOTAL... 

220,952 

51,397 

195,479 

43,891 

YEAR  TO  DATE... 

768,983 

195,686 

757,228 

160,749 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

24,644 

29,367 

Preprint  Local 

22,712 

18,636 

ROP  National 

21 

7 

Classified . 

12,707 

10,938 

GRAND  TOTAL... 

60,084 

58,948 

YEAR  TO  DATE... 

276,623 

245,627 

DURHAM,  N.C. 

Herald-Sun-m 

ROP  Local . 

31,078 

27,981 

ROP  National . 

2,394 

555 

Classified . 

22,285 

22,148 

Total . 

.  55,757 

50,684 

Herald-Sun-S 

ROP  Local . 

12,358 

16,707 

ROP  National . 

790 

925 

Classified . 

5,726 

5,302 

Total . 

18,874 

22,934 

GRAND  TOTAL.. 

.  74,631 

73,618 

YEAR  TO  DATE.. 

.  379,981 

360,201 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ERIE, 

RA. 

Daily  Times-e 

ROP  Local . 

24,637 

23,532 

Preprint  Local . 

29,517 

25,103 

ROP  National . 

1,284 

1,344 

Preprint  National . 

564 

88 

Classified... 

37,199 

33,366 

Total . 

93,201 

83,433 

Times-Nevys-S 

ROP  Local . 

8,867 

14,151 

Preprint  Local . 

71,487 

74,192 

ROP  National . 

604 

403 

Preprint  National . 

7,906 

13,798 

Classified... 

17,858 

22,310 

Total . 

106,722 

124,854 

GRAND  TOTAL... 

199,923 

208,287 

YEAR  TO  DATE... 

948,296 

892,619 

FORT  LAUDEI 

IDALE, 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

98,821 

170,812 

101,131 

175,344 

Preprint  Local . 

58,832 

49,436 

56,322 

52,266 

ROP  National . 

16,501 

5,972 

16,260 

6,183 

Preprint  National . 

25,536 

1,790 

19,389 

2,800 

Classified.. 

171,256 

66,359 

180,984 

54,823 

GRAND  TOTAL.. 

,  370,946 

294,369 

374,086 

291,416 

YEAR  TO  DATE...  1,904,308  1,517,969  1,925,853  1,515,442 

FORT  WAYNE,  IND. 


Journal  Gazette-m 


ROP  Local . 

28,282 

5,924 

28,048 

4,041 

Preprint  Local . 

25,535 

52,279 

17,662 

51,982 

ROP  National . 

1,212 

113 

1,042 

Preprint  National . 

311 

260 

88 

Classified. 

41,226 

2,190 

38,148 

2,002 

Total . 

96.566 

60,766 

84,900 

58,113 

News  Sentinel-e 

ROP  Local . 

28,564 

5,924 

27,733 

4,041 

Preprint  Local . 

25,535 

52,199 

17,662 

51,718 

ROP  National . 

1,243 

113 

1,291 

Preprint  National . 

311 

260 

88 

Classified. 

40,640 

2,190 

37,374 

2,002 

Total . . 

96,293 

60,686 

84,060 

57,849 

Journal  Gazette-S 

ROP  Local . 

9,863 

1,179 

10,193 

884 

Preprint  Local . 

25,269 

50,184 

20,617 

38,670 

ROP  National . 

827 

669 

62 

Preprint  National . 

10,304 

1,450 

11,248 

Classified . 

23,933 

215 

21,677 

423 

Total . 

.  70,196 

53,028 

64,404 

40,039 

GRAND  TDTAL.. 

.  263,055 

174,480 

233,364 

156,001 

YEAR  TD  DATE.. 

.  1,244,248 

867,596  1,172,626 

709,910 

FREDERICK,  MD. 


Post  &  News-m/e 


ROP  Local . 

50,258 

47,771 

PreprinI  Local . 

111,354 

99,606 

ROP  National . 

658 

423 

Classified . 

45,923 

42,610 

GRAND  TDTAL... 

208,193 

190,410 

YEAR  TD  DATE... 

911,330 

856,705 

GRAND  ISLAND,  NEB. 


Independent-mS 

ROP  Local . 

36,852 

38,331 

Preprint  Local . 

38,037 

25,003 

35,378 

20,880 

ROP  National . 

945 

902 

Preprint  National . 

132 

Classified . 

17,481 

17,867 

GRAND  TDTAL... 

93,315 

25,003 

92,610 

20,880 

YEAR  TD  DATE... 

427,152 

75,342 

415,106 

67,445 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local .  27,808  24,065 

Preprint  Local .  24,207  14,793  11,277  23,597 

ROP  National .  1,076  590 

Display  Classified .  17,793  15,964 

In-Column  Classified .  32,690  24,709 

Total .  103,574  14,793  76,605  23,597 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Tribune-Review-S 

ROP  Local . 

24,744 

29,974 

Preprint  Local . 

51,226 

10,270 

24,674 

37,046 

ROP  National . 

278 

179 

Preprint  National . 

11,180 

19,240 

Display  Classified . 

21,033 

21,845 

In-Column  Classified . 

12,162 

8,648 

Total . 

.  120,623 

10,270 

104,560 

37,046 

GRAND  TOTAL.. 

.  224,197 

25,063 

181,165 

60,643 

YEAR  TO  DATE.. 

.  1,043,405 

113,037 

747,899 

248,593 

HUTCHINSON,  KAN. 


News-mS 

ROP  Local.. 

24,427 

23,715 

Preprint  Local . 

13,488 

107,617 

16,966 

104,253 

ROP  National . 

976 

421 

Preprint  National . 

16,584 

23,390 

Classified... 

28,664 

31,143 

GRAND  TOTAL... 

84,139 

107,617 

95,635 

104,253 

YEAR  TO  DATE... 

440,200 

480,415 

435,238 

385,457 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


HOP  Local .  55,940  28,474  61,271  33,598 

PreprintLocal .  114,165  127,323 

ROP  National .  10,308  7,148 

Preprint  National .  19,866  23,091 

Display  Classified .  57,794  80,749 

In-Column  Classified .  29,393  5,614 

GRAND  TOTAL...  287,466  28,474  305,196  33,598 


YEAR  TO  DATE...  1,423,706  162,321  1,375,884  162,147 

LEBANON,  IND. 


Reporler-e 

ROP  Local . 

12,789 

10,227 

Preprint  Local . 

9,791 

9,885 

ROP  National . 

159 

212 

Display  Classified . 

5,073 

5,411 

In-Column  Classified . 

1,376 

GRAND  TOTAL.,. 

29,188 

25,735 

YEAR  TO  DATE... 

128,812 

111,119 

LINCOLN, 

Journal  Star-meS 

NEB. 

ROP  Local . 

41,640 

45,832 

ROP  National . 

1,172 

1,653 

Classified. 

46,769 

47,758 

GRAND  TOTAL... 

89,581 

95,243 

YEAR  TO  DATE... 

443,779 

431,738 

LOGANSPORT,  IND. 


Pharos-Tribune-e 


ROP  Local . 

18,686 

19,219 

Preprint  Local . 

53,912 

40,164 

ROP  National . 

301 

63 

Preprint  National . 

176 

936 

Classified 

12,846 

12,585 

GRAND  TOTAL... 

85,921 

72,967 

YEAR  TO  DATE... 

385,658 

253,339 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local . 

43,705 

23,089 

44,198 

22,911 

Preprint  Local . 

52,309 

56,290 

ROP  National . 

1,214 

32 

1,058 

24 

Preprint  National . 

240 

256 

Classified . 

40,151 

22,719 

29,616 

18,917 

Total . 

85,070 

98,389 

74,872 

98,398 

Courier-Journal-S 

ROP  Local . 

18,779 

156 

25,910 

504 

PreprintLocal . 

61,476 

72,114 

ROP  National . 

964 

839 

Preprint  National . 

11,293 

13,640 

Classified . 

18,691 

19,260 

Total . 

38,434 

72,925 

46,009 

86,258 

GRAND  TOTAL... 

123,504 

171,314 

120,881 

184,656 

YEAR  TO  DATE... 

560,085 

825,396 

528,064 

783,008 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

38,727 

43,288 

ROP  National . 

2,896 

1,273 

Classified 

31,080 

32,153 

Total . 

72,703 

76,714 

N.H.  Sunday  News-S 

ROP  Local . 

14,917 

18,226 

ROP  National . 

480 

383 

Classified . 

18,902 

22,752 

Total . 

34,299 

41,361 

GRAND  TOTAL... 

107,002 

118,075 

YEAR  TO  DATE... 

509,372 

514,219 

MASON  CITY,  IOWA 

Globe-Gazette-m 

ROP  Local . 

17,767 

22,449 

Preprint  Local . 

42,219 

50,487 

ROP  National . 

2,110 

1,079 

Preprint  National . 

5,523 

7,144 

Display  Classified . 

11,219 

10,804 

In-Column  Classified . 

3,592 

3,275 

GRAND  TOTAL... 

82,430 

95,238 

YEAR  TO  DATE... 

382,693 

390,383 

MEDICINE  HAT,  ALBERTA 

News-e 

ROP  Local . 

334,958 

367,026 

ROP  National . 

62,517 

49,117 

Classified . 

167,368 

132,896 

GRAND  TOTAL... 

564,843 

549,039 

YEAR  TO  DATE... 

N/A 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

73,354 

17,777 

72,868 

PreprintLocal . 

41,008 

190,242 

90,420 

199,729 

ROP  National . 

1,070 

1,143 

Preprint  National . 

15,120 

180 

22,155 

360 

Display  Classified . 

21,887 

23,481 

In-Column  Classified . 

43,987 

46,973 

GRAND  TOTAL... 

196,426 

208,199 

257,040 

200,089 

YEAR  TO  DATE... 

914,848 

864,333  1,036,768 

724,933 

MUNCIE,  IND. 

Star-m 


ROP  Lrxal . 

14,451 

15,382 

PreprintLocal . 

6,550 

5,027 

ROP  National . 

714 

226 

Preprint  National . 

52 

Classified . 

13,053 

12,354 

Total . 

34,768 

33,041 

Press-e 

ROP  Local . 

20,336 

23,733 

PreprintLocal . 

7,512 

6,987 

ROP  National . 

682 

226 

Preprint  National . 

52 

Classified . 

14,877 

14,047 

Total . 

43,407 

45,045 

Star-S 

ROP  Local . 

5,064 

7,641 

PreprintLocal . 

6,551 

5,571 

ROP  National . 

146 

84 

Preprint  National . 

434 

472 

Classified . 

4,874 

4,547 

Total . 

17,069 

18,315 

GRAND  TOTAL... 

95,244 

96,401 

YEAR  TO  DATE... 

463,164 

447,789 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

....  38,947 

33,177 

PreprintLocal . 

22,855 

21,404 

ROP  National . 

2,341 

1,385 

Preprint  National . 

130 

Classiiieo . 

....  43,579 

43,400 

Total . 

...  107,852 

99,366 

Banner-e 

ROP  Local . 

..,.  34,828 

29,224 

PreprintLocal . 

....  22,553 

21,404 

ROP  National . 

2,283 

1,302 

Classified . 

.„.  33,179 

33,767 

Total . 

...  92,843 

85,697 

1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

Tennessean-S 

ROP  Local . 

18,441 

17,979 

PreprintLocal . 

43,260 

33,986 

ROP  National . 

1,344 

1,312 

Preprint  National . 

10,568 

10,723 

Classified . 

26,244 

23,105 

Total . 

99,857 

87,105 

GRAND  TOTAL.. 

300,552 

272,168 

YEAR  TO  DATE.. 

1,472,436 

1,383,574 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

18,111 

18,718 

PreprintLocal . 

66,624 

70,370 

ROP  National . 

6,944 

6,141 

Preprint  National . 

2,319 

2,299 

Classified . 

17,444 

18,433 

GRAND  TOTAL.. 

.  111,442 

115,961 

YEAR  TO  DATE.. 

.  435,573 

484,953 

NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazette-e 

ROP  Local . 

37,768 

37,903 

Preprint  Local . 

40,377 

26,445 

27,735 

19,866 

ROP  National . 

112 

283 

Preprint  National . 

645 

774 

Classified . 

16,739 

16,837 

GRAND  TOTAL... 

95,641 

26,445 

83,532 

19,866 

YEAR  TO  DATE... 

407,491 

129,000 

351,523 

93,138 

PITTSBURGH,  PA. 

Post-Gazette-m 

ROP  Local . 

32.368 

12,255 

30,943 

9,919 

Preprint  Local . 

15,255 

101,546 

ROP  National 

7,264 

434 

6,043 

100 

Preprint  National . 

1,432 

Classified . 

51,604 

22,262 

54,896 

18,264 

Total . 

106,491 

137,929 

91,882 

28,283 

Post-Gazette-S 

ROP  Local  ... 

11,448 

5,254 

15,490 

5,087 

PreprintLocal . 

73,214 

35,283 

ROP  National . 

3,527 

4,473 

10 

Preprint  National . 

23,844 

Classified . 

31,379 

7,993 

36,538 

5,290 

Total . 

143,412 

48,530 

56,501 

10,387 

GRAND  TOTAL... 

249,903 

186,459 

148,383 

38,670 

YEAR  TO  DATE... 

1,243,349 

817,933 

629,733 

141,866 

PORTLAND,  MAINE 

Press  Herald-m 

ROP  Local . 

33,155 

2,697 

28,971 

3,359 

PreprintLocal . 

15,298 

16,748 

ROP  National . 

1,401 

994 

Preprint  National . 

440 

Classified... 

12,381 

11 

12,142 

9 

Total . 

62,235 

2,708 

59,295 

3,368 

Telegram-S 

ROP  Local . 

20,056 

23,062 

PreprintLocal . 

37,795 

33,557 

ROP  National . 

664 

521 

Preprint  National . 

3,984 

4,888 

Classified... 

22,068 

20,848 

Total . 

84,567 

82,876 

GRAND  TOTAL.. 

.  146,802 

2,708 

142,171 

3,368 

YEAR  TO  DATE.. 

.  692,238 

11,412 

659,877 

11,640 

PROVIDENCE,  R.I. 

Journal-Bulletin-a/d 

ROP  Local... 

36,801 

18,671 

40,986 

15,558 

PreprintLocal . 

17,391 

104,852 

12,815 

98,878 

ROP  National . 

4,291 

206 

3,611 

206 

Preprint  National . . 

6,646 

489 

5,960 

Classified... 

32,780 

1,542 

32,891 

1,254 

Total . 

.  91,263 

131,917 

90,792 

121,856 

Joumal-S 

ROP  Local.. 

19,507 

1,300 

29,697 

1,895 

PreprintLocal . 

64,622 

79,051 

82,151 

104,060 

ROP  National . 

1,915 

2,736 

Preprint  National . 

12,643 

64 

15,980 

428 

Classified... 

13,964 

559 

16,686 

223 

Total . 

,.  112,651 

80,974 

147,250 

106,606 

GRAND  TOTAL.. 

,.  203,914 

212,891 

238,042 

228,462 

YEAR  TO  DATE.. 

,.  953,048 

949,847 

970,482 

978,583 

*  Indicates  newspapers  reporting  figures  in  lines, 
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1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RAWLINS, 

vnro. 

Daily  Times-m 

ROP  Lpcal . 

7,503 

6,718 

Preprint  Local . 

9,978 

9,965 

ROP  National . 

63 

Preprint  National . 

3,641 

2,530 

Classilied . 

2,605 

1,965 

GRAND  TOTAL.. 

23,727 

21,241 

YEAR  TO  DATE.. 

N/A 

RENO,  NEV. 

6azette-Journal-m 

ROP  Local . 

67,563 

67,479 

Preprint  Local 

122,498 

114,702 

ROP  National . 

1,241 

1,573 

Preprint  National . 

9,152 

9,856 

Display  Classified . 

66,105 

66,216 

In-Column  Classified . 

26,927 

27,091 

GRAND  TOTAL.. 

.  293,486 

286,917 

YEAR  TO  DATE.. 

.  1,364,730 

1,345,231 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

44,185 

8,049 

48,452 

8,989 

Preprint  Local . 

18,468 

1,609 

14,159 

2,236 

ROP  National . 

1,636 

1,876 

54 

Preprini  Nalional . 

34 

Classified . 

38,099 

37,393 

Total . 

.  102,388 

9,658 

101,880 

11,313 

Times-Dispatch-S 

ROP  Local . 

19,641 

19,363 

Preprint  Local . 

29,795 

929 

24,020 

1,538 

ROP  National . 

671 

590 

Preprint  National . 

9,392 

8,986 

ClassifiiHl 

21,766 

20,984 

Total . 

81,265 

929 

73,943 

1,538 

GRAND  TOTAL.. 

,.  183,653 

10,587 

175,823 

12,851 

YEAR  TO  DATE.. 

..  897,998 

55,626 

884,797 

72,426 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

..  57,267 

28,501 

63,110 

22,085 

ROP  National . 

8,316 

748 

7,660 

41 

Classified . 

..  96,671 

82,491 

GRAND  TOTAL. 

..  162,254 

29,249 

153,261 

22,126 

YEAR  TO  DATE...  743,649  129,560  680,021  104,156 

SACRAMENTO,  CALIF. 


Bee-mS 


ROP  Local . 

77,892 

24,804 

72,226 

21,857 

Preprint  Local . 

124,008 

65,987 

141,601 

75,344 

ROP  Nalional . 

13,858 

17,891 

Preprint  National . 

21,158 

130 

11,554 

750 

Classified 

184,297 

9,211 

197,964 

7,176 

GRAND  TDTAL.. 

.  421,213 

100,132 

441,236 

105,127 

YEAR  TD  DATE.. 

.  2,027,995 

439,558  1,987,205 

406,429 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examiner-e 

ROP  Local . 

34,778 

10,470 

39,564 

10,079 

Preprint  Local . 

57,005 

44,454 

ROP  National . 

14,875 

112 

13,811 

601 

Preprint  National . 

2,011 

780 

Classified . 

30,757 

35,858 

Total . 

139,426 

10,582 

134,467 

10,680 

Examiner/Chronicle-S 

ROP  Local . 

24,696 

3,829 

24,138 

4,905 

Preprint  Local . 

83,976 

64,866 

ROP  National . 

11,153 

172 

9,417 

8,870 

Preprint  National . 

22,490 

21,125 

Classified . 

19,009 

20,898 

Total . 

161,324 

4,001 

140,444 

13,775 

GRAND  TOTAL... 

441,418 

25,924 

413,035 

35,449 

YEAR  TO  DATE... 

1,986,076 

116,190  2,016,951 

128,285 

SITKA,  ALASKA 

Daily  Sentinel-e 

ROP  Local . 

5,688 

4,692 

ROP  National . 

330 

313 

Display  Classilied . 

30 

29 

In-Column  Classified . 

1,497 

1,204 

GRAND  TOTAL... 

7,545 

6,238 

YEAR  TO  DATE... 

28,292 

27,954 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

36,172 

37,799 

Preprini  Local . 

8,638 

6,947 

ROP  Nalional . 

2,958 

4,061 

Preprint  National . 

106 

Display  Classified . 

30,759 

32,472 

In-Column  Classified . 

15,960 

15,306 

Total . 

94,593 

96,585 

Spokesman-Review-S 

ROP  Local . 

11,348 

12,531 

Preprint  Local . 

5,635 

7,446 

ROP  National 

3,968 

4,661 

Preprint  National . 

992 

1,423 

Display  Classified . 

15,972 

20,295 

In-Column  Classified . 

4,881 

6,095 

Total . 

42,796 

52,451 

GRAND  TOTAL... 

137,389 

149,036 

YEAR  TO  DATE... 

661,143 

671,241 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local.... 

52,899 

2,876 

52,867 

3,652 

Preprint  Local . 

57,142 

30,988 

88,653 

12,862 

ROP  National 

8,958 

47 

4,990 

Preprint  National . 

14,126 

18,149 

398 

Classified . 

46,675 

49,838 

GRAND  TOTAL... 

179,800 

33,911 

214,497 

16,912 

YEAR  TO  DATE... 

893,062 

110,022 

945,422 

66,837 

SAN  BERNARDINO,  CALIF. 

Sun-mS 


ROP  Local . 

45,348 

50,594 

Preprint  Local . 

52,811 

79,639 

ROP  Nalional . 

5,557 

7,174 

Preprint  National . 

9,211 

4,654 

Classified . 

67,115 

69,776 

GRAND  TOTAL... 

180,042 

211,837 

YEAR  TO  DATE... 

N/A 

SAN 

DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

111,294 

19,798 

120,815 

15,310 

ROP  National . 

16,450 

1,639 

19,413 

589 

Classified . 

100,790 

15,193 

96,412 

20,139 

GRAND  TOTAL... 

228,534 

36,630 

236,640 

36,038 

YEAR  TO  DATE... 

1,219,592 

169,755  1,198,476 

199,803 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Local .  35,855  11,187  42,111  10,383 

Preprint  Local .  57,005  44,454 

ROP  National .  15,292  154  14,442  611 

Preprint  National .  2,011  780 

Classilied .  30,505  36,337 

Total .  140,668  11,341  138,124  10,994 


*  Indicates  newspapers  reporting  figures  in  lines. 


TOLEDO,  OHIO 


Blade-m 

ROP  Local . 

30,384 

7,101 

39,906 

7,215 

Preprint  Local . 

32,949 

29,736 

ROP  National . 

2,865 

156 

1,793 

444 

Preprint  National . 

126 

Classified . 

18,864 

692 

19,249 

874 

Total . 

85,062 

7,949 

90,810 

8,533 

Blade-S 

ROP  Local . 

13,439 

21,972 

Preprint  Local . 

69,741 

76,608 

ROP  National . 

843 

1,536 

Preprint  National . 

16,128 

20,790 

Classified.... 

12,073 

14,829 

Total . 

112,224 

135,735 

GRAND  TOTAL... 

197,286 

7,949 

226,545 

8,533 

YEAR  TO  DATE... 

907,294 

34,617 

911,398 

31,579 

TULSA,  OKLA. 

World-m 


ROP  Local . 

35,262 

10,729 

35,723 

Preprint  Local . 

14,982 

29,162 

17,816 

ROP  National . 

1,354 

14 

1,391 

Preprint  National . 

336 

130 

Display  Classified . 

16,793 

18,436 

In-Column  Classified . 

21,148 

20,165 

Total . 

89,539 

40,241 

93,661 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

World-S 

ROP  Local . 

15.442 

22,669 

Preprint  Local . 

50,859 

58,277 

ROP  National . 

1,181 

1,902 

Preprint  National . 

9,680 

13,112 

Display  Classified . 

13,871 

15,182 

In-Column  Classified . 

10,864 

12,307 

Total . 

101,897 

123,449 

GRAND  TOTAL... 

191,436 

40,241 

217,110 

36,791 

YEAR  TO  DATE... 

N/A 

TWIN  FALLS,  IDAHO 

Times-News-mS 


ROP  Local . 

32,281 

32,209 

Preprini  Local . 

99,541 

88,130 

ROP  Nalional . 

257 

443 

Display  Classified . 

26,015 

25,880 

In-Column  Classified . 

6,763 

4,469 

GRAND  TOTAL... 

164,857 

151,131 

YEAR  TO  DATE... 

708,437 

652,139 

WINSTON-SALEM,  N.C. 

Journal-m 


ROP  Local . 

38,526 

3,873 

40,924 

6,152 

Preprint  Local . 

5,396 

28,009 

11,990 

28,180 

ROP  National . 

4,140 

3,151 

Preprint  Nalional . 

450 

356 

494 

264 

Classified . 

44,260 

45,392 

Total . 

92,772 

32,238 

101,951 

34,596 

Journal-S 

ROP  Local . 

11,105 

1,532 

14,612 

1,827 

Preprint  Local . 

12,487 

28,820 

6,970 

24,994 

ROP  National . 

1,453 

1,436 

Preprint  National . 

11,216 

11,936 

Classified 

19,067 

20,495 

Total . 

55,328 

30,352 

55,449 

26,821 

GRAND  TOTAL... 

148,100 

62,590 

157,400 

61,417 

YEAR  TO  DATE... 

772,180 

298,175 

785,211 

305,672 

YAKIMA,  WASH. 


Herald-Republic-m 


ROP  Local . 

35,252 

33,221 

ROP  Nalional . 

2,462 

2,471 

Display  Classified . 

41,506 

39,426 

In-Column  Classified . 

19,392 

19,926 

GRAND  TOTAL,.. 

98,612 

95,044 

YEAR  TO  DATE... 

438,139 

414,776 

Eight  AAJA 
scholars  named 

EIGHT  HIGH  SCHOOL  and  college 
students  planning  to  pursue  careers  in 
journalism  have  been  awarded  a  total  of 
$11,200  in  scholarships  from  the  Asian 
American  Journalists  Association. 

The  top  scholarship  winners  were 
Phuong  Tran  of  Oakland  and  Tomoko 
Hosaka  of  Palo  Alto,  Calif.  Each  will 
receive  $2,000  AAJA-Cox  awards.  A 
$1,500  AAJA-Cox  scholarship  goes  to 
Tara  Gim-Ling  Arden-Smith  of  East 
Setauket,  N.Y. 

Other  winners  are  Andrew  Mar  of 
Seattle,  Laarni  Almendrala  of  San 
Francisco,  Carol  Huang  of  Dallas,  Ber¬ 
nice  Yeung  of  San  Jose  and  Corey  Taka- 
hashi  of  Concord,  Calif. 

Seven  other  students  will  be  present¬ 
ed  with  AAJA-Newhouse  Newspaper 
scholarships  of  $2,000,  including  one 
four-year  sustaining  scholarship. 
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Texas  open  records 
law  used  by  some 
to  stall  disclosure 


by  M.L.  Stein 

THE  TEXAS  ATTORNEY  General’s 
hotline  gets  over  400  requests  a  month 
for  legal  opinions  on  the  state’s  open 
records  law. 

Hundreds  of  additional  queries  go 
directly  to  the  AG  office. 

But  only  a  small  number  of  the  re¬ 
quests  come  from  media,  according  to 
AG  investigator  Craig  Leavers,  who 
handles  the  hotline. 

The  rest  pour  in  from  local  govern¬ 
ment  agencies,  accident  victims,  prison 
inmates,  civil  rights  groups,  lawyers 
and  the  general  public. 

Texas  journalists  have  no  quarrel 
with  their  low  representation  in  the 
figures.  After  all,  the  law  was  written 
so  the  public  could  be  assured  of  open 
government,  said  Tony  Pederson,  man¬ 
aging  editor  of  the  Houston  Chronicle 
and  chairman  of  Texas  Media,  a  coali¬ 
tion  of  newspapers  and  broadcasters. 

But  what  concerns  Pederson  and 
other  media  people  and  organizations 
is  their  conviction  that  some  govern¬ 
mental  units  are  using  the  law  to  stall 
off  demands  for  disclosure. 

The  Dallas  Morning  News  reported 
that  of  the  1,223  AG  opinions  pending 
at  the  beginning  of  this  year,  only 
about  10%  came  from  media  —  a  fig¬ 
ure  confirmed  by  Leavers. 

However,  many  governmental  agen¬ 
cies  employ  the  open  records  statute  as 
a  means  of  putting  off  having  to  hand 
over  information  to  the  media  or  the 
public,  Pederson  commented. 

“The  whole  delaying  tactic  is  basi¬ 
cally  a  weapon  that  a  lot  of  govern¬ 
mental  agencies  use  very  effectively,” 
he  continued.  “It’s  one  of  the  great 
weaknesses  in  the  open  records  law.” 

Under  the  law,  a  governmental  enti¬ 
ty  receiving  an  open  records  request 
must  provide  the  information  within 
10  days  unless  it  believes  it  falls  under 
one  of  the  law’s  23  exemptions. 

“In  some  hotline  requests,  1  can  pull 
out  existing  case  law,  fax  it  to  the  per¬ 
son  and  that’s  that,”  said  Leavers.  “But 
if  they  have  to  go  to  the  AG  office,  a 


final  answer  could  take  weeks  or 
months.” 

The  Austin-based  Freedom  of  Infor¬ 
mation  Foundation  of  Texas  (FolFT) 
has  noted  that  some  requests  are  more 
than  two  years  old. 

“For  some  local  government  agen¬ 
cies,  waiting  for  the  ultimate  response 
is  a  way  to  put  the  whole  thing  off  in¬ 
definitely,”  observed  FolFT  executive 
director  Nancy  E.  Monson  in  an  inter¬ 
view. 

“While  it’s  true  that  some  local  offi¬ 
cials  might  honestly  not  know  what 
position  to  take,  there  are  others  who 
know  the  law  well  enough  to  use  it  as  a 
delaying  tool.  Frequently,  the  delay  in 
getting  a  reply  from  the  AG  office  is  so 
long  that  the  underlying  issue  becomes 
dead.  This  has  happened  with  newspa¬ 
per  requests.” 

Although  Leavers  said  he  doesn’t 
probe  the  motives  of  hotline  users,  he 
“would  not  be  surprised”  that  some 
abuse  it. 

Attorney  General  Dan  Morales  has 
suggested  that  the  Legislature  impose 
sanctions  against  agencies  that  submit 
information  requests  as  an  evasive 
device. 

Recent  AG  opinions  indicate  that 
the  agency  acts  forcefully  in  open 
records  law  cases.  Because  it  did  not 
meet  the  10-day  rule,  the  city  of  Cop¬ 
peras  Cove  was  told  it  must  release  a 
requested  document  written  by  the  city 
manager.  The  AG  office  noted  that 
the  city  received  two  requests  for  the 
paper  before  seeking  an  AG  opinion 
past  the  deadline. 

Playing  fast  and  loose  with  open 
records  laws  is  not  confined  to  Texas, 
said  Terry  Francke,  executive  director 
of  the  California  First  Amendment 
Coalition  (CFAC). 

“We  have  examples  where  public 
agencies  obviously  are  not  only  delay¬ 
ing  responding  to  requests  but  ignoring 
them,  apparently  on  the  assumption 
that  the  problem  will  just  go  away  if 
they  wait  long  enough,”  he  stated. 

Francke,  a  lawyer,  pointed  out  that 
open  records  violations  are  harder  to 


remedy  than  those  involving  open 
meetings.  “When  someone  challenges 
a  closed  meeting,  everyone  hears  about 
it  whether  it  comes  from  a  private  par¬ 
ty  or  the  press,”  he  explained.  “But  a 
complaint  about  open  records  is  either 
made  by  a  private  citizen  who  doesn’t 
get  any  publicity  or  a  journalist  who 
doesn’t  want  to  make  any  noise  over 
the  issue  because  he  wants  an  exclu¬ 
sive.  Open  records  tends  to  be  a  highly 
compartmentalized  and  isolated.” 

Francke  recalled  that  a  few  years  ago 
California  trial  lawyers  pushed  for  a 
law  that  would  impose  a  daily  mone¬ 
tary  fine  on  government  agencies  or 
officials  who  deliberately  fail  to  answer 
open  records  requests.  The  bill  died  in 
committee. 


Ariz.  weekly 
launched 

INDEPENDENT  NEWSPAPERS,  A 
group  of  community  papers  in  the 
Phoenix  area,  plans  to  launch  its  10th 
weekly,  the  Arrowhead  Ranch  Indepen¬ 
dent,  in  September. 


HOW  does 
your  newspaper 
measure  up? 

Compare  your  newspaper’s 
operating  statements 
to  specific  financial 
performance  of 
comparable  newspapers 
in  strictest  confidence 


Attend  the  newspaper 

Profit  and  Loss 
Management  Clinic 

Aug.  10-11 

The  Wyndham  Hamilton  Hotel 
Itasca,  III.  (suburban  Chicago) 


To  register,  contact 

Inland  Press  Association 

777  Busse  Highway 
Park  Ridge,  IL  60068 
(708)  696-1140 
FAX:  (708)  696-2463 
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News  Tech 


EDS  says  it’s 
here  to  stay 

Big  General  Motors  subsidiary  goes  to  Nexpo  to  convince 
newspapers  it  is  serious  about  their  industry 


by  Mark  Fitzgerald 

THREE  WORDS  SYMBOLIZE  EDS’s 
commitment  to  the  newspaper  indus¬ 
try:  Large  island  booth. 

The  big  General  Motors  subsidiary 
was  at  Nexpo  for  the  first  time  ever 
this  year,  and  while  its  booth  was 
crowded  with  systems  and  descriptions 
of  prepress  integration  capabilities,  the 
thing  EDS  was  selling  the  hardest  was 
that  it  is  serious  about  newspapering. 

“We  know  that  the  newspaper  in¬ 
dustry  might  look  at  us  as  another  big 
company  that  will  get  in  —  and  get 
out,”  said  Dottie  A.  Butler,  director  of 
publishing  industries  operations  con¬ 
sulting. 

“But  EDS  certainly  has  the  re¬ 
sources  to  stay  —  and  we  have  target¬ 


ed  the  publishing  industry  as  an  indus¬ 
try  we  are  interested  in,”  Butler  added. 

Butler  herself  is  as  much  a  symbol  of 
the  commitment  as  the  sprawling  EDS 
booth. 

The  former  senior  vice  president  of 
operations  at  USA  Today  is  well 
known  to  the  newspaper  technology 
community  and  served  on  the  Newspa¬ 
per  Association  of  America’s  technolo¬ 
gy  committee. 

Among  her  colleagues  in  EDS’s 
Management  Consulting  Services  unit 
is  Paul  M.  Orne,  the  former  president 
of  Knight-Ridder’s  pioneering,  albeit 
unsuccessful,  Viewtron  videotex 


project. 

If  EDS  is  pushing  this  message  of 
commitment  hard,  it  may  be  because  it 
faces  an  industry  that  has  only  fairly 
recently  come  to  the  realization  that 
while  it  has  some  unique  technical 
challenges  —  fast-closing  deadlines  to 
create  a  product  with  an  unusually 
short  shelf  life,  for  instance  —  it  can 
learn  much  from  other  manufacturers 
and  information  processors. 

And  publishers  who  have  seen  even 
some  bedrock  newspaper  front-end  sys¬ 
tems  come  and  go  are  understandably 
skeptical  about  the  staying  power  of 
non-traditional  companies,  no  matter 
how  big. 

“The  question  I  get  all  the  time  is, 
‘Why  is  EDS  in  this  marketplace?’  ” 
said  Sean  J.  Dolan,  sales  vice  presi¬ 


dent/publishing. 

“There’s  a  lot  of  people  who  don’t 
like  big  companies  coming  into  this  in¬ 
dustry.  They’ve  had  big  companies  like 
IBM  dip  in  and  dip  out.  They’ve  had 
DEC  [Digital  Equipment  Corp.]  .... 
But  EDS  has  always  been  in  the  sys¬ 
tems  integration  marketplace.  EDS  is 
well-versed  in  all  the  new  technology 
—  because  that’s  what  our  company 
does  for  a  living.  That’s  why  I  don’t 
think  EDS,  in  the  publishing  industry, 
will  ever  go  out  of  style,”  Dolan  added. 

(Both  IBM  and  DEC,  it  should  be 
noted,  also  had  substantial  booths  at 
Nexpo  and  were  making  much  of  their 


own  commitment  to  newspapers  by 
showcasing  applications  and  systems 
integration  offerings.) 

Beyond  the  assurances  of  top  execu¬ 
tives  and  even  their  physical  presence 
at  Nexpo,  however,  EDS  chose  the  an¬ 
nual  NAA  event  to  showcase  its 
progress  on  a  project  with  Ottaway 
Newspapers. 

From  EDS’s  point  of  view,  the  Ott¬ 
away  project  has  two  big  advantages  in 
projecting  a  newspaper  industry  com¬ 
mitment. 

First,  it  shows  off  what  the  company 
can  do  in  systems  integration.  EDS  will 
be  integrating  several  editorial  and  ad¬ 
vertising  prepress  systems  to  replace  or 
upgrade  systems  at  all  22  Ottaway 
dailies. 

Ottaway’s  remaining  so-called  “lega¬ 
cy”  systems  —  those  proprietary  sys¬ 
tems  that  were  the  workhorses  of  the 
newspaper  industry’s  earlier  wave  of 
computerization  —  will  be  replaced  by 
applications  that  share  an  open  archi¬ 
tecture.  Ottaway  will  standardize  on  a 
suite  of  applications  across  the  chain, 
EDS’s  Nick  Puccio  said. 

Implementation  has  been  underway 
at  two  Ottaway  papers  for  the  past  four 
months,  Puccio  said. 

The  second  and  perhaps  more  im¬ 
portant  marketing  element  in  the  Ott¬ 
away  project  is  that  it  shows  EDS  — 
which  racked  up  $10  billion  in  rev¬ 
enues  last  year,  employs  80,000  people 
and  operates  in  40  countries  —  is  will¬ 
ing  to  work  with  a  chain  of  newspapers 
mostly  in  the  25,000-  to  50,000-circula¬ 
tion  range.  Ottaway  is  the  community 
newspaper  division  of  Dow  Jones. 

“Some  people  can  be  intimidated  by 
our  size,  but  Ottaway  shows  that  it 
does  not  have  to  be  a  huge  project  to 
attract  us,”  EDS’s  Dolan  said.  “We 
want  to  get  involved  in  a  deal  —  it 
doesn’t  matter  how  big  —  when  we 
can  add  value.” 

From  Ottaway’s  point  of  view,  EDS 
had  some  advantages,  too,  said  the 
chain’s  vice  president/production,  Lar¬ 
ry  L.  Hoffman. 

Ottaway  has  traditionally  had  a  flat 
management  structure  that  gave  indi¬ 
vidual  publishers  a  great  deal  of  oper¬ 
ating  autonomy  —  which  extended  to 
the  choice  of  editorial,  business  and 
production  systems,  Hoffman  said. 

But  in  1993,  Ottaway  formed  a  pub¬ 
lishers  task  force  to  reexamine  its  com- 


‘‘Some  people  can  be  intimidated  by  our  size,  but 
Ottaway  shows  that  it  does  not  have  to  be  a  huge 
project  to  attract  us,”  EDS’s  Dolan  said. 
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puter  operations. 

This  group  concluded  that  the  chain 
needed  to  adopt  a  uniform  information 
system  across  its  properties,  a  standard 
platform. 

This  introspective  examination  led 
to  one  key  insight,  as  Hoffman  de¬ 
scribed  the  process  in  a  Nexpo  session 
on  computer  integration. 

In  essence,  the  company  concluded 
that  the  “electronic  infrastructure”  it 
had  developed  mimicked  the  “vertical 
walls”  between  editorial,  advertising, 
circulation  and  production  —  a  corpo¬ 
rate  structure  newspapers  of  all  sizes 
are  trying  to  transform. 

“Interfaces  are  made,  but  the  verti¬ 
cal  walls  we  have  built  up  in  our  news¬ 
papers  carried  through  to  the  electron¬ 
ic  systems,”  Hoffman  said. 

It  was  that  insight,  Hoffman  said, 
that  prompted  Ottaway  to  seek  out  a 
general  business  integrator  —  rather 
than  a  newspaper  systems  integrator  — 
for  the  creation  of  its  new  electronic 
infrastructure. 

“We  know  that,  as  a  company,  we 
cannot  afford  to  invest  in  information 
systems  that  service  our  existing  infra¬ 
structure.  Using  new  equipment  to  do 
our  jobs  in  the  same  fashion  we  have 
done  for  years  is  not  the  infrastructure 
of  the  future,”  Hoffman  said. 

“The  project,”  he  said,  “is  less  about 
installing  systems  and  more  about  pro¬ 
viding  an  infrastructure  and  tool  chest 
that  will  allow  our  newspapers  to  grow 
....  My  observations  are  that  integra¬ 
tors  who  focus  on  the  newspaper  in¬ 
dustry  bring  with  them  defined  solu¬ 
tions  to  editorial  and  advertising  chal¬ 
lenges. 

“Their  bag  of  tricks  contain  differ¬ 
ent  hardware  and  software  tools  —  but 
the  application  of  the  tools  tends  to  fo¬ 
cus  on  product,”  Hoffman  told  the 
Nexpo  session. 

By  contrast,  he  said,  general  busi¬ 
ness  integrators  such  as  EDS  first  help 
newspapers  examine  their  business. 
This  becomes  for  top  managers  a  “cat¬ 
alyst  for  change”  so  that  “as  the  project 
progresses,  change  becomes  the  norm 
and  builds  on  itself,”  he  said. 

The  fresh  perspective  of  general 
business  integrators  —  Hoffman  quot¬ 
ed  with  approval  an  EDS  project  man¬ 
ager’s  observation  that  when  he  sees 
classified  or  circulation  order  systems, 
he  sees  order-entry  systems  —  helps 
break  down  departmental  barriers  as 
newspaper  managers  begin  to  plan  for 
business  needs  and  not  departmental 
needs,  he  said. 


Hoffman’s  talk  at  Nexpo  also  ad¬ 
dressed  something  that  has  been  a  big 
stumbling  block  to  newspapers  looking 
at  general  business  integrators:  cost. 

He  noted  that  at  last  year’s  Nexpo, 
Systems  Integrators  Inc.  president  and 
chief  executive  officer  Bill  Aaronson 
told  a  similar  session  that,  financially, 
dealing  with  a  general  business  inte¬ 
grator  “might  be  [the  same  as]  turning 
over  the  school  lunch  program  to  a  Jef¬ 
frey  Dahmer.” 

“Using  an  integrator  is  not  a  less-ex¬ 
pensive  way  of  providing  information 
services,”  Ottaway’s  Hoffman  said. 
“[But]  if  you  are  with  a  group,  there 
should  be  economies  of  scale  that  will 
keep  the  overall  higher  cost  of  a  pro¬ 
ject  reasonable  from  start  to  finish. 

“Cost  can  be  high  up  front  and  then 
taper  down  across  the  project.  Even  if 
you  are  not  in  a  group,  looking  at  pro¬ 
viding  a  solution  to  your  integration 
needs  from  a  business  perspective 
should  have  rewards  to  customer  ser¬ 
vice  and  quality  of  product,”  Hoffman 
said. 

EDS  itself  emphasizes  cost  flexibili¬ 
ty  by  noting  the  “scalability”  and 
“modularity”  of  its  various  platforms. 

For  instance,  at  its  Nexpo  booth, 
EDS  was  showing  the  ASIS  (Advertis¬ 
ing  Sales  Information  System)  devel¬ 
oped  in  conjunction  with  —  and  now 
installed  at  —  the  New  York  Times . 

“We  hesitate  to  call  it  a  ‘product.’  It’s 
actually  a  platform,”  EDS’s  Butler  said. 
“We’re  not  in  the  product  business. 
We’re  in  the  integration  business.” 

ASIS  is  designed  to  automate  paper¬ 
work  and  turn  sales  information  into 
corporate-wide  information. 

Among  new  offerings  shown  at  Nex¬ 
po  was  MediaVault,  an  object-based 
archiving  system  that  allows  for  the 
storage  and  repackaging  of  text,  sound, 
high-resolution  still  photographs  and 
motion  imagery  for  online  publishing, 
including  the  World  Wide  Web. 

In  addition,  EDS  showed  Desktop 
Data’s  NewsEdge,  a  service  developed 
with  NBC  that  uses  a  sort  of  artificial 
intelligence  to  monitor  news  wires  and 
gather  information  for  business  editors 
and  journalists  based  on  personalized 
search  profiles. 

The  service  is  being  installed  at  the 
New  York  Times. 

Talking  on  the  Nexpo  show  floor, 
EDS  executives  said  their  first-ever  ap¬ 
pearance  and  other  efforts  are  starting 
to  pay  off. 

“People  are  beginning  to  call,”  But¬ 
ler  said. 


Hey!  Watch  out 
for  my  hands 

ON  THE  NEXPO  exhibition  floor 
nearest  the  printing  presses  and  materi¬ 
als  handling  equipment,  a  couple  of 
women  from  Nature’s  Best  were  exhibit¬ 
ing  hand  cream. 

Yes.  Hand  cream. 

Not  exactly  standard  equipment  for 
press  operators. 

But  Defense  3000  is  no  average 
cream.  Call  it  an  epidermis  protection 
system,  or,  as  the  Atlanta-based  com¬ 
pany  calls  it,  an  antimicrobial  skin 
protectant. 

Made  with  beeswax,  it  is  antibacteri¬ 
al,  antiviral,  hypoallergenic  and  water¬ 
proof,  Nature’s  Best  says. 

Mainly  designed  for  doctors  and  den¬ 
tists,  it  also  protects  against  acids,  sol¬ 
vents  and  toxic  chemicals,  the  company 
says. 

Rub  it  in  and  you  can  pour  80%  hy¬ 
drochloric  acid,  strong  enough  to  burn 
through  aluminum  foil,  on  your  hands 
without  injury,  the  company  claims. 
The  company  adds,  however,  that  the 
cream  is  NOT  a  substitute  for  protec¬ 
tive  gloves. 

A  two-ounce  bottle  lasts  a  month 
and  costs  $20.  —  George  Garneau 

Time  for 
a  change  at 
the  Kansa  booth 

ANYBODY  WHO  DOESN’T  believe 
times  are  changing  needed  look  no  fur¬ 
ther  than  the  Kansa  Corp.  booth  at  the 
recent  Nexpo  show. 

The  “Kansa  Girls,”  as  they  were  unof¬ 
ficially  referred  to  by  show  floor 
browsers,  were  gone. 

For  years,  exhibition  goers,  over¬ 
whelmingly  male,  looked  forward  to 
passing  by  the  Kansa  booth,  where  at¬ 
tractive  models  were  hired  to  adorn  the 
company’s  mailroom  equipment  —  and 
bring  in  traffic. 

No  more.  This  year  it  was  just  the 
salespeople  and  equipment  in  Kansa’s 
booth. 

Was  it  political  correctness? 

“It  was  just  time  for  a  change,”  said 
Ron  Swint,  vice  president  and  market¬ 
ing  director. 

Traffic  in  the  booth  was  not  up  to 
snuff  last  year,  and  the  company  decid¬ 
ed  it  was  time  for  a  different  approach, 
he  said.  —  George  Garneau 
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Designing  for 
press  survival 

Base  isolation  protects  Mexican 
newspaper’s  press  from  earthquakes 


by  Jim  Rosenberg 

ALREADY  ONE  OF  Mexico’s  strong¬ 
est  and  most  innovative  newspaper 
companies,  the  publisher  of  Monter¬ 
rey’s  El  Norte  and  El  Sol  made  a  sub¬ 
stantial  contribution  to  the  launch  of 
the  Mexico  City  daily  Reforma  in  late 
1992. 

To  help  ensure  the  young  paper’s  un¬ 
interrupted  publication,  Consorcio  In- 


protect  its  printing  press. 

CICSA  hired  Monterrey-based  GT 
Implementacion  Antisismica  S.A.  de 
C.V.  to  devise  a  way  to  keep  its  Goss 
Headliner  Offset  press  operable  in  the 
event  of  an  earthquake.  The  press, 
which  had  printed  the  Sacramento 
Union  until  that  paper’s  sale  and  even¬ 
tual  closure,  was  to  be  installed  in  a 
new  production  plant. 

The  plant  was  completed  a  year  after 


method  is  inadequate  for  protecting 
printing  equipment.  More  generally, 
such  an  approach  suited  only  to  low- 
rise  buildings  erected  on  stiff  soils. 

Referring  specifically  to  shear, 
Garza-Tamez  said  that  with  his  system 
of  isolation,  “seismic  effects  can  be  re¬ 
duced  up  to  96%.’’  The  system,  added 
Garza-Martinez,  can  be  applied  to  new 
and  existing  buildings. 

A  professor  of  structural  engineering 
at  the  University  of  Nuevo  Leon, 
Garza-Tamez  said  he  developed  his  first 
base-isolation  application  in  1993  after 
years  of  research.  The  research  culmi¬ 
nated  in  confirmation  of  the  design 
during  tests  conducted  by  the  Univer¬ 
sity  of  Illinois  at  Urbana  on  Vg-scale 
nine-story  model  building  on  a  con- 
trolled-vibration  table  at  the  U.S. 
Army  Construction  Engineering  Labo¬ 
ratory  in  Champaign,  111.  The  tests  re¬ 
produced  the  characteristics  of  four 
recorded  North  American  earth¬ 


teramericano  de  Communicacion  S.A. 
(CICSA),  a  separate  company  headed 
by  the  Monterrey  publisher’s  general 
director,  made  a  further  investment  to 
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launch,  leaving  no  time  to  build  in 
earthquake  resistance.  GT-lA’s  job  was 
to  design  an  isolation  system  solely  for 
the  press,  although  its  president,  Fed¬ 
erico  Garza-Tamez,  said  he  would  have 
preferred  to  isolate  the  entire  press 
hall. 

Equipped  with  project  reports,  test 
results,  videos  and  photos  at  their  Nex- 
po  booth  in  Atlanta,  Garza-Tamez  and 
his  son,  Hugo  Garza-Martinez,  ex¬ 
plained  their  system  and  work  for  Re¬ 


forma  —  but  not  before  describing  the 
result:  When  a  6.6-magnitude  quake 
occurred  earlier  this  year,  said  Garza- 
Tamez,  the  only  production  plant 
staffers  who  didn’t  scatter  for  safety 
were  those  in  the  press  hall. 

The  elder  Garza  explained  that  the 
object  of  base  isolation  is  to  prevent  or 
greatly  attenuate  the  transmission  of 
acceleration  forces  from  ground  to 
structure. 

In  the  past,  he  said,  base  isolation 
typically  relied  on  shock-absorbing 
rubber  bearings,  sometimes  with  lead 
cores.  Though  capable  of  reducing 
seismic  effects  by  25-30%,  he  said  the 


quakes. 

Employing  base  isolators  with  rods 
or  cables  of  adjustable  length,  dampers 
of  adjustable  resistance  and  a  wind-re¬ 
straint  device  with  spring-loaded  pin, 
the  GT  Base  Isolation  System  was  de¬ 
signed  to  protect  high-rise  structures 
and  those  built  on  softer  soils.  The  sys¬ 
tem  prevents  damaging  differences  in 
the  rates  of  movement  of  different 
floors  in  high-rise  buildings. 

Though  a  comparatively  low  struc¬ 


ture  requiring  no  wind  restraint  (in 
which  the  pin  disengages  as  soon  as  a 
quake  strikes  to  permit  some  sway),  the 
new  plant’s  press  placed  considerable 
weight  on  the  50  feet  of  soft,  saturated 
clay  below  it.  Site  studies  showed  that 
using  piles  driven  down  50  feet  for  the 
building’s  foundation,  differential  set¬ 
tlements  could  be  as  much  as  two  cen¬ 
timeters. 

Furthermore,  because  the  plant  was 
built  near  a  seismological  station  that 
recorded  acceleration  of  vibration  ve¬ 
locity  during  the  great  earthquake  of 
September  1985  (8.1  magnitude),  and 
because  that  recording  site  has  very 


The  Garzas  maintain  that  their  system  will 
preserve  press  operability  even  after  the  ‘‘strongest 
of  reasonably  expected  earthquakes.” 
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Isolator  rods  (far  left)  at  reel  level  Damper  (center)  and  rod  end  (left)  under  slab 


similar  soil  properties,  Garza-Tamez 
was  able  to  obtain  real  data  that  were 
pertinent  to  his  project’s  planning. 

For  Reforma,  the  system  consists  of  a 
press  slab  attached  only  to  dO-foot- 
long  rods  that  are  suspended  from 
cross  beams  sitting  on  columns  high 
above  the  press  and  to  eight  damping 
devices,  which  are  connected  to  each 
other  and  to  the  press  hall  walls. 

The  reinforced  concrete  slab  is  ap¬ 
proximately  150  feet  long  by  30  feet 
wide,  with  a  H"  gap  separating  it  from 
the  the  building  .  Though  only  about 
8"  thick,  the  slab  has  monolithically 
integrated  beams  of  the  same  material 
with  a  cross  section  measuring  almost 
20"x60".  The  design  supports  the 
weight  of  the  equipment,  minimizes 
vertical  displacements  and  provides 
space  for  relative  horizontal  displace¬ 
ments  between  the  slab  and  the  build¬ 
ing’s  walls  and  columns. 

Equally  important,  the  slab  is  sus¬ 
pended  over  the  ground  by  the  isolator 
assemblies.  Because  it  hangs  by  several 
pairs  of  rods,  the  combination  of  slab 
and  printing  equipment  amounts  to  a 
pendulum  that  is  able  to  freely,  though 
very  slowly,  sway  according  to  its  nat¬ 
ural  period  —  constrained  only  by  the 
rods’  flexibility  and  friction  at  their 
overhead  hinged  attachments  and  at 
the  floor-level  plates  that  cover  the 
surrounding  gap. 

The  rods  are  attached  to  the  cross 
beams  by  huge  nuts,  which  permit  ad¬ 
justment  of  their  length  in  order  to 
compensate  for  the  foundation’s  ex¬ 
pected  uneven  settling  in  the  soft  sub¬ 
soil.  This  adjustment  is  required  to 
keep  the  press  within  its  recommended 
0.003"  maximum  difference  in  eleva¬ 
tion.  To  insure  proper  leveling,  moni¬ 
toring  modules  installed  along  the 
slab’s  perimeter  are  capable  of  detect¬ 


ing  a  0.001"  difference  in  elevation. 

Properties  of  the  slab  and  suspen¬ 
sion  assemblies  are  such  that  they 
“practically  eliminate”  vertical  dis¬ 
placement  caused  by  the  weight  of  pa¬ 
per  rolls  being  moved  and  loaded. 

(The  slab  rises  just  above  brackets 
extending  from  the  lowermost  section 
of  each  column.  Steel  plates  on  each 
bracket  that  originally  supported  the 
slab  were  removed  when  the  slab  was 
suspended.  In  a  more  “conventional” 
design,  where  GT-IA  would  isolate  the 
building  itself,  support  would  be  pro¬ 
vided  by  base  isolators  below  the  struc¬ 
ture  that  permit  the  same  pendular 
motion. ) 

Helping  to  reduce  the  oscillatory  re¬ 
sponse,  the  damping  system  is  especial- 


Adjustable  isolator  rods  (red)  hang  from 
cross  beam  anchored  to  column 


ly  important  for  protecting  long,  nar¬ 
row  structures  by  preventing  their  tor¬ 
sional  motion. 

The  two-part,  L-shaped  hydraulic 
dampers  are  arranged  on  the  sides  and 
ends  of  the  slab. 

The  dampers’  orientation  —  their 
positioning  and  direction  relative  to 
one  another  —  acts  against  the  tor¬ 
sional  stress. 

Optimum  response  from  the 
dampers  was  achieved  by  regulating 
opposition  to  the  flow  of  their  fluid 
through  the  use  of  plugs  with  holes 
drilled  to  a  proper  diameter. 

The  system  also  includes  special 
mechanisms  that  keep  the  forces  exert¬ 
ed  on  the  dampers’  piston  rods  aligned 
with  those  rods. 

For  its  behavior  under  routine  work¬ 
ing  conditions,  the  system  was  checked 
for  vibration  and  displacement  in  all 
directions  during  press  operation.  Ac¬ 
cording  to  GT-IA,  oscillation  ampli¬ 
tude  did  not  exceed  0.001"  at  maxi¬ 
mum  printing  speed,  and  displacement 
resulting  from  a  sudden  stop  was  given 
as  approximately  0.002". 

The  Garzas  maintain  that  their  sys¬ 
tem  will  preserve  press  operability 
even  after  the  “strongest  of  reasonably 
expected  earthquakes.” 

OSHA  says  no 
to  RSI  regulations 

THE  CLINTON  administration  under 
pressure  from  Congress,  will  not  issue 
rules  covering  repetitive  strain  injuries. 

Labor  Department  officials  said  they 
will  continue  to  work  on  developing 
regulations  to  protect  workers,  but 
added  that  draft  rules,  issued  in  March, 
are  not  sufficient  to  attack  the  problem. 
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Columnists  hold  a 
panel  on  problems 

Speakers  at  convention  in  Kansas  City  talk  about 
everything  from  getting  stalked  to  getting  typecast 

by  David  Astor  She  also  recalled  receiving  death 

threats  when  she  wrote  a  column  de- 
IF  YOU  THINK  a  columnist’s  biggest  scribing  how  a  number  of  Major 
worry  is  coming  up  with  ideas,  think  League  baseball  players  spend  a  lot  of 
again.  How  about  getting  stalked  or  time  getting  drunk  and  cheating  on 
shot  at?  their  wives. 

That  is  what  happened  to  several  Another  columnist,  Charles  Stough 
writers,  who  recounted  their  experi-  of  the  Dayton  Daily  News  and  New 
ences  during  a  panel  discussion  at  the  York  Times  News  Service,  talked  about 
recent  National  Society  of  Newspaper  having  to  move  out  of  his  house  for  a 
Columnists  (NSNC)  convention  in  while  after  a  man  shot  bullets  through 
Kansas  City.  The  topic  of  the  session?  the  window. 

“Columnists’  problems.”  Ken  Dixon  of  the  Connecticut  Post 


Given  the  high-profile  nature  of 
their  jobs,  columnists  can  become  the 
targets  of  mentally  ill  people. 

New  York  Post  columnist  Andrea 
Peyser  told  the  NSNC  audience  that 
she  was  stalked  by  a  guy  named  War¬ 
ren  who,  when  he  was  off  his  medica¬ 
tion,  also  went  by  the  name  of  “God.” 
He  wrote  her  and  even  showed  up  at 
the  paper. 

“Then  he  got  arrested  for  stalking 
another  woman,  and  gave  my  name  [to 
the  police]  to  vouch  for  him!”  said 
Peyser  incredulously. 


said  there  is  a  sick  tradition  among 
some  Bridgeport  residents  of  shooting 
off  automatic  weapons  every  New 
Year’s  Eve.  So  Dixon  decided  to  ac¬ 
company  some  cops  on  their  rounds 
that  night,  and  “someone  started 
shooting  at  us.” 

Roberto  Rodriguez,  who  co-writes 
the  “Latino  Spectrum”  column  with 
Patrisia  Gonzales  for  Chronicle  Fea¬ 
tures,  talked  about  getting  brutally 
beaten  by  Los  Angeles  County  sheriff’s 
deputies  when  he  was  working  as  a  re¬ 
porter/photographer  a  number  of  years 


ago.  More  recently,  he  and  Gonzales 
have  been  receiving  some  hate  mail. 

“Whenever  you  have  an  opinion, 
someone  is  going  to  be  against  it,”  re¬ 
marked  Rodriguez,  who  said  he  and 
Gonzales  once  got  a  letter  from  the  Ku 
Klux  Klan  at  their  home  —  even 
though  their  only  publicly  known  ad¬ 
dress  is  a  P.O.  box  and  they  have  an 
unlisted  phone  number. 

Rodriguez  did  note  that  “hate  mail  is 
the  exception,”  and  that  many  people 
who  might  like  a  column  don’t  write  to 
express  that. 

Moving  on  to  a  different  topic,  he 
and  Gonzales  discussed  their  frustra¬ 
tion  with  some  editors  who  feel  they 
should  only  write  about  Latino  issues. 

“Readers  also  want  to  know  what  we 
think  about  Washington,  the  Contract 
with  America  and  other  topics,”  said 
Gonzales. 

One  audience  member  wanted  to 
know  if  the  wife-and-husband  team 
had  any  problems  co-writing  a  column. 
Not  really,  replied  Gonzales. 

She  said  that,  in  many  cases,  one 
member  of  the  team  writes  a  particular 
column  and  the  other  edits  it.  But 
there  are  also  many  times  when  “we 
both  sit  at  the  computer,”  Gonzales 
added. 

Another  writer,  Jim  Fisher  of  the 
Kansas  City  Star,  spoke  during  a  sepa¬ 
rate  session  about  the  column  he  does 
focusing  on  the  small  towns  of  Mis¬ 
souri  and  Kansas. 

“People  in  small  towns  have  won¬ 
derful  stories  to  tell,”  said  Fisher,  who 
is  also  a  commentator  for  the  “Mac- 
Neil/Lehrer”  show.  “All  you  have  to  say 


Roberto  Rodriguez  Patrisia  Qonzales  Charles  Stough  Bill  Tammeus 
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Jonathan  Nicholas 


Bob  Hill 


David  Lieber 


is,  ‘What’s  going  on?’” 

And  he  later  noted,  “There’s  much 
more  tolerance  in  small  towns  than 
you  would  find  in  some  metropolitan 
areas.”  But  that  didn’t  stop  one  locale 
from  having  a  cemetery  where  Repub¬ 
licans  were  buried  on  one  side  and  De¬ 
mocrats  on  the  other! 

Fisher  told  the  audience  that  he  gets 
a  lot  of  his  column  ideas  from  readers 
who  call  him.  “Readers  are  the  best  as¬ 
signment  editors,”  he  remarked. 

The  speaker  said  he  used  to  also  get 
a  lot  of  ideas  from  perusing  weekly 
newspapers.  But  now  that  many  of 
these  papers  are  owned  by  chains, 
“they’re  beginning  to  look  alike.” 

Fisher  was  followed  by  Tim  Bengt- 
son,  a  professor  at  the  University  of 
Kansas’  William  Allen  White  School 
of  Journalism  and  Mass  Communica¬ 
tions,  who  discussed  creativity. 

The  previous  day,  five  Kansas  City- 
area  notables  offered  their  ideas  about 
creativity.  They  included  video  docu- 
mentarian  Marty  Blackmore,  Hallmark 
greeting  card  writer  Barbara  Loots, 
English  instructor/writer  James 
McKinley,  opera  singer  Jane  Ohmes, 
and  architect  E.C.  “Kite”  Singleton. 

The  convention  ended  with  a  busi¬ 
ness  meeting  in  which  Bob  Hill  of  the 
Louisville  Courier 'Journal  and  Gan¬ 
nett  News  Service  was  reelected 
NSNC  treasurer  and  David  Lieber  of 
the  Fort  Worth  Star- Telegram  was 
elected  secretary/newsletter  editor. 

Sheila  Stroup  of  the  New  Orleans 
TimeS'Picayune  will  continue  as 
NSNC  president  for  another  year,  and 
Jonathan  Nicholas  of  the  Portland 
Oregonian  will  remain  vice  president 
during  that  period. 

These  officers  lead  an  18-year-old 
organization  that  now  has  more  than 
260  members,  twice  as  many  as  in 


1993.  Stroup  thanked  membership 
chair  Diane  Ketcham  (of  the  New  York 
Times)  and  her  nine  committee  people 
for  their  efforts. 

Membership  costs  $50  a  year  for 
columnists  whose  newspapers  pay  the 
dues  and  $25  for  columnists  who  pay 
themselves.  Also,  college  columnists 
pay  $10,  associate  members  pay  $25, 
and  institutional  members  pay  $50. 

The  1995  convention  was  hosted  by 
former  NSNC  president  Bill  Tammeus 
of  the  Kansas  City  Star  and  New  York 
Times  News  Service.  In  addition  to 
putting  together  various  sessions,  Tam¬ 
meus  arranged  for  trips  to  the  Harry  S. 
Truman  Library  in  Independence,  Mo., 
and  the  Negro  Leagues  Baseball  Muse¬ 
um  in  Kansas  City.  Negro  Leagues 
great  Buck  O’Neil  spoke  to  the  colum¬ 
nists  at  the  museum. 

Next  year’s  NSNC  meeting  is  sched¬ 
uled  for  July  at  the  Snowbird  Resort 
near  Salt  Lake  City. 

Caricature  package 
marks  10th  birthday 

“CARICATURES  OF  THE  World” 
has  reached  its  10th  anniversary,  ac¬ 
cording  to  the  Cartoonists  &  Writers 


Colin  Powell  and  Bob  Dole 


Syndicate  of  New  York  City. 

Each  portfolio  of  the  monthly  fea¬ 
ture  contains  20  caricatures  of  politi¬ 
cians,  movie  stars,  and  others.  They 
are  drawn  by  artists  from  the  U.S., 
Costa  Rica,  England,  Russia,  and  vari¬ 
ous  other  countries. 

Subscribers  include  the  Boston  Her¬ 
ald,  Dallas  Morning  News,  Denver 
Rocky  Mountain  News,  Miami  Herald, 
Montreal  Gazette,  Seattle  Post'Intelli' 
gencer,  Toronto  Sun,  Washington 
Times,  and  various  papers  overseas. 

News  service  offers 
Bloomberg  material 

BLOOMBERG  BUSINESS  NEWS  is 
now  part  of  the  New  York  Times  News 
Service,  which  will  carry  100  to  125  of 
BBN’s  more  than  2,500  daily  stories. 

The  24-hour  BBN,  founded  in  1990, 
has  a  staff  of  more  than  350  reporters 
in  56  bureaus  around  the  world. 

It  is  owned  by  Bloomberg  L.P., 
which  also  has  radio,  television  and 
print  products. 

Murder  and  media 
among  book  topics 

SEVERAL  BOOKS  BY  syndicated  cre¬ 
ators  have  been  published  recently. 

Columnist  Bob  Hill  of  the  Louisville 
Courier-Journal  and  Gannett  News 
Service  has  written  Double  Jeopardy  : 
Obsession,  Murder  and  Justice  Denied 
for  William  Morrow.  It  tells  the  story  of 
a  brutal  murder  in  Louisville  and  why 
the  confessed  killer  received  only  mi¬ 
nor  punishment. 

“Media  Beat”  columnists  Jeff  Cohen 
and  Norman  Solomon  of  Creators 
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Syndicate  have  written  Through  the 
Media  Looking  Glass  for  Common 
Courage  Press  of  Monroe,  Maine.  The 
book  looks  at  conservative  bias  in  the 
news. 

“Wild  Things”  columnist  Mike  Ca- 
puzzo  of  the  Philadelphia  Inquirer  and 
United  Feature  Syndicate  has  authored 
Wild  Things:  The  Wacky  and  Wonder¬ 
ful  Truth  about  the  Animal  Kingdom  for 
Ballantine. 

North  America  Syndicate  cartoonist 
Tom  Batiuk  has  put  together  a  collec¬ 
tion  called  Funky  Winkerbean:  Would 
the  Ushers  Please  Lock  the  Doors!  for 
N.L.P.  Marketing  of  Oskaloosa,  Iowa. 

And  “Eek  and  Meek”  creator  Howie 
Schneider  of  Newspaper  Enterprise 
Association  has  written  the  No  Dogs 
Allowed  children’s  book  for  Putnam. 

Two  comic  features 

TWO  CARTOON  FEATURES  are  be¬ 
ing  offered  by  the  father-and-daughter 
team  of  Conrad  and  Connie  Day. 

They  are  “Backyard  U.S.A.,”  a  panel 


that  stars  a  gossip  gatherer  named 
Ned;  and  “Outa  Sync,”  an  offbeat  com¬ 
ic  that  comes  in  panel  or  strip  form. 

Conrad  Day  is  based  at  210  George¬ 
town  Rd.,  Cleveland,  Tenn.  37311. 

A  permissions  exec 

BARBARA  MANCUSO  HAS  been 
promoted  to  the  new  position  of  con¬ 
sumer  marketing  director  at  the  New 
York  Times  News  Service. 

Two  departments  —  NYT  Rights 
and  Royalties  and  NYT  Photo  Sales  — 
have  been  merged  into  NYT  Permis- 


Barbara  Mancuso 


sions  under  Mancuso’s  direction  to 
strengthen  the  marketing  of  New  York 
Times  graphics,  photos  and  article 
reprints  to  magazines,  book  publishers, 
ad  agencies  and  others. 

Mancuso  has  been  in  charge  of  NYT 
Photo  Sales  since  1985. 

^Gay  Son^  excerpts 

THE  NEW  YORK  Times  Syndicate  is 
offering  three  excerpts  from  the  just- 
published  Prayers  for  Bobby:  A  Moth¬ 
er’s  Coming  to  Terms  with  the  Suicide 
of  Her  Gay  Son  (HarperSanFrancisco) 
by  Leroy  Aarons. 

Aarons,  who  was  a  national  corre¬ 
spondent  for  the  Washington  Post  and 
executive  editor  of  the  Oakland  Tri¬ 
bune,  is  the  founder  of  the  National 
Lesbian  and  Gay  Journalists  Associa¬ 
tion. 

News  service  ends 

THE  NATIONAL  GEOGRAPHIC 
Society  has  discontinued  its  76-year- 
old  news  service  to  reduce  costs  and  fo¬ 
cus  on  other  activities. 

“The  news  service  was  one  of  the 
oldest  divisions  of  the  Society,  tracing 
its  origins  to  World  War  1  and  a  time 
when  newspaper  editors  across  the 
United  States  sought  information 
about  the  geography,  history  and  cul¬ 
ture  of  the  warring  European  empires 


and  states,  and  the  towns  and  villages 
that  became  battlefields,”  said  Society 
senior  vice  president  Robert  Sims. 

New  York  Times  Syndicate  (NYTS) 
president  jobn  Brewer  added,  “The 
news  service  didn’t  just  recycle  stories 
and  photos  from  the  magazine;  it  had  a 
small  reporting  and  editing  staff,  and 
its  writers  and  photographers  went  all 
over  the  world,  producing  two  stories 
with  photos  every  week.”  It  also  offered 
maps  and  graphics. 

NYTS,  which  marketed  the  Nation¬ 
al  Geographic  News  Service  interna¬ 
tionally,  is  now  sending  NGNS  clients 
material  from  Discover  magazine 

A  cover-page  layout 

THE  FALL/WINTER  fashion  package 
from  Copley  News  Service  now  offers  a 
cover-page  layout. 

Subscribers  to  the  special  package, 
which  includes  15  features  and  10  pho¬ 
tos,  can  purchase  the  layout  on  Macin¬ 
tosh  QuarkXPress  disk. 

Environmental  work 

“OFF  THE  LEASH”  cartoonist  W.B. 
Park  of  Creators  Syndicate  was  com¬ 
missioned  recently  by  a  Florida  ecolog¬ 
ical  newspaper  to  do  a  full-page  edito¬ 
rial  on  the  fragility  of  the  ecosystem. 


The  Park  page 
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say  on  this  front,  with  46%  and  37%  of 
respondents,  respectively,  saying  there 
was  no  improvement. 

A  third  (33%)  of  business  and  fi¬ 
nancial  leaders,  and  45%  of  local 
politicians  and  32%  of  local  communi¬ 
ty  leaders  agreed. 

Among  these  groups,  improvement 
was  seen  in  more  in-depth  coverage 
and  explanatory  detail  in  stories, 
which  was  cited  by  14%  of  the  public, 
21%  of  members  of  Congress,  13%  of 
local  politicians  and  19%  of  communi¬ 
ty  leaders. 

Thirty-two  percent  of  the  national 
media  also  cited  that  as  an  improve¬ 
ment,  more  than  any  of  the  others 
mentioned  in  the  survey. 

To  business  and  financial  leaders, 
the  fact  that  news  coverage  is  faster 
and  there  when  it  happens,  was  the 
highest  rated  improvement,  cited  by 
24%  of  those  surveyed. 

Overall,  just  over  half  of  the  nation¬ 
al  media  (51%)  indicated  examples  of 
the  improved  quality  of  news  coverage 
as  seeing  the  most  improvement,  fol¬ 
lowed  by  the  improved  quality  of  re¬ 
porters/personnel  and  higher  profes¬ 
sional  standards  (33%),  and  technolog¬ 
ical  improvements  (11%). 

When  it  came  to  the  biggest  com¬ 
plaint  about  the  way  the  news  was  cov¬ 
ered,  survey  respondents  had  plenty  to 
offer. 

Compiling  net  results,  media  re¬ 
spondents  said  there  were  more  prob¬ 
lems  with  not  enough  coverage  than 
with  the  wrong  kind  of  coverage,  the 
opposite  of  all  the  other  groups  sur¬ 
veyed. 

Among  the  public,  61%  said  the 
biggest  problem  was  with  issues  of  the 
wrong  kind  of  coverage  and  only  8% 
cited  examples  of  not  enough  cover¬ 
age. 

More  members  of  the  public  (22%) 
cited  fluff/sensationalism/tabloidism  as 
a  complaint. 

Members  of  Congress  also  were  split 
—  67%  citing  the  wrong  kind  of  cover¬ 
age,  29%  not  enough  coverage  —  as 
were  local  politicians,  79%  of  whom 
indicated  problems  with  the  wrong 
kind  of  coverage,  versus  45%  who  said 
there  were  problems  with  not  enough 
coverage. 

While  more  Congresspeople  (33%) 
cited  biased/one-sided  twist  or  one¬ 
way  interpretation  as  a  problem,  the 
problems  cited  most  often  by  the  local 


politicians  were  too  shallow  coverage 
(39%)  and  tabloidization  (38%). 

N  inety-one  percent  of  business  and 
financial  leaders  cited  examples  of  the 
wrong  kind  of  coverage  and  27%  of  not 
enough  coverage  when  asked  about  the 
problems  of  the  news  media. 

Mentioned  most  often  by  the  busi¬ 
ness  leaders  were  biased/one-  sided  re¬ 
porting  (49%)  and  tabloidization 
(36%). 

The  national  and  local  media,  how¬ 
ever,  gave  more  examples  of  not 
enough  coverage  (52%  and  56%,  re¬ 
spectively)  as  their  biggest  complaints, 
rather  than  the  wrong  kind  of  coverage 
(35%  national,  29%  local). 

Cited  most  often  by  the  national 
media  as  the  biggest  complaints  about 
the  way  news  is  covered  were 
space/time  restraints  and  not  enough 
of  either  to  cover  a  story  the  way  it 
should  be  (23%),  and  a  lack  of  suffi¬ 
cient  resources  and  personnel  to  cover 
a  story  thoroughly  (20%). 

Complaints  from  the  local  media 
were  similar,  with  22%  citing  space 
and  time  restraints,  another  22%  men¬ 
tioning  lack  of  resources  and  person¬ 
nel,  and  20%  that  coverage  was  too 
shallow. 

Compared  to  the  biggest  complaints 
from  the  non-media  respondents,  only 
11%  of  the  national  and  7%  of  the  lo¬ 
cal  media  agreed  that  tabloidization 
was  their  biggest  complaint;  and  only 
4%  of  national  and  5%  of  local  media 
said  the  same  about  biased  or  one¬ 
sided  reporting. 

When  the  press  was  asked,  however, 
why  the  public  seemed  angry  with  it 
lately,  27%  of  national  and  29%  of 
local  media  said  sensationalism/ 
tabloidization/after-the-dirt  tendencies 
had  given  the  news  media  a  bad  name. 

Twenty-two  percent  of  both  local 
and  national  media  attributed  it  to  a 
“blame  the  messenger”  syndrome,  and 
21%  of  national  and  18%  of  local  me¬ 
dia  said  it  was  due  to  the  perception 
that  the  press  was  too  negative  and 
cynical  and  only  reported  bad  news. 

Less  than  half  of  the  national  (46%) 
and  local  (43%)  media  agreed  that  the 
public’s  anger  was  somewhat  justified, 
while  22%  of  national  and  30%  of  lo¬ 
cal  media  gave  it  an  unqualified  yes  as 
being  justified. 

A  quarter  (25%)  of  the  local  media 
and  slightly  more  (29%)  of  the  nation¬ 
al  media  believed  the  anger  was  not 
justified. 

Congress,  local  politicians,  busi¬ 
ness/financial  and  local  business  peo¬ 


ple  all  said  the  media  were  covering 
them  more  critically  than  they  did 
10  years  ago  (54%,  77%  and  68%, 
respectively). 

The  politicians  were  pretty  closely 
divided,  however,  as  to  whether  the 
media  coverage  was  to  blame  or  if 
there  were  other  reasons  for  public 
cynicism  toward  their  institutions. 

Half  of  the  Congresspeople  surveyed 
(50%)  said  the  media  were  one  of  the 
most  important  reasons  for  public  cyn¬ 
icism  about  Congress,  while  the  other 
half  said  there  were  other  reasons. 

Among  state  legislators,  48%  said 
media  coverage  was  one  of  the  most 
important  reasons  and  42%  said  there 
were  other  more  important  reasons 
(10%  didn’t  know  or  refused  to 
answer). 

More  than  half  of  the  mayors,  cham¬ 
ber  of  commerce  presidents  and  school 
board  presidents  (53%)  said  the  local 
media  adequately  addressed  the  needs 
and  interests  of  their  communities. 
Eighteen  percent  said  they  did  it  very 
well  and  27%  said  only  minimally. 

Nevertheless,  57%  of  the  public  re¬ 
spondents  said  the  news  media  got  in 
the  way  of  society  solving  its  problems, 
and  only  33%  said  the  media  helped 
society  solve  its  problems. 

That  view  was  shared  by  52%  of 
business  and  financial  leaders  and  50% 
of  community  leaders. 

On  the  other  hand,  58%  of  mem¬ 
bers  of  Congress  said  they  thought  the 
media  helped  solve  society’s  problems, 
as  did  45%  of  local  politicians  and  61% 
of  radio  talk  show  hosts. 

Surprisingly,  about  half  of  the  media 
respondents  agreed  that  their  personal 
values  made  it  difficult  to  understand 
and  cover  issues  such  as  religion  and 
family  values. 

Forty-seven  percent  of  the  national 
media  thought  this  was  valid  criticism, 
as  did  56%  of  the  local  media. 

Two  thirds  of  the  public  (66%), 
members  of  Congress  (67%)  and  busi¬ 
ness  and  financial  leaders  (67%) 
thought  it  was  valid  to  criticize  the 
press  for  coverage  difficulties  due  to 
this  gap  in  values  and  understanding. 

Talk  radio  show  hosts  and  local 
politicians  and  community  leaders 
were  less  critical  when  it  came  to  the 
values  gap,  with  55%,  53%  and  60%, 
respectively,  agreeing  with  the  criti¬ 
cism. 

More  agreement  was  seen  when  re¬ 
spondents  were  asked  whether  they  be¬ 
lieved  it  was  valid  to  criticize  the  press 
for  a  seriously  eroding  line  between  re- 
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porting  and  commentary. 

Almost  all  (92%)  members  of  Con¬ 
gress  surveyed  said  they  thought  it  was 
reasonable  to  criticize  the  press  for 
blurring  this  line,  as  did  88%  of  busi¬ 
ness/financial  leaders,  82%  of  local 
community  leaders,  80%  of  local 
politicians,  and  74%  of  radio  talk  show 
hosts. 

The  national  and  local  media  were 
split  over  this  charge,  with  53%  of  the 
national  media  agreeing  that  it  was  a 
valid  criticism  but  53%  of  the  local  me¬ 
dia  believing  it  was  not  a  valid. 

Many  of  those  surveyed  also  thought 
it  valid  to  criticize  the  media  for  news 
reports  that  were  increasingly  full  of 
factual  errors  and  sloppy  reporting,  as 
well  as  for  paying  too  little  attention  to 
complex  issues. 

Seventy-six  percent  of  business/fi¬ 
nancial  leaders  surveyed  thought  it 
valid  to  criticize  the  press  for  sloppy 
and  inaccurate  reporting,  as  did  65% 
of  radio  talk  show  hosts,  60%  of  local 
politicians,  58%  of  Congresspeople, 
and  50%  of  local  community  leaders. 

The  media  generally  thought  this 
criticism  not  valid,  with  65%  of  na¬ 
tional  media  and  59%  of  local  media 
responding  as  such. 

When  it  came  to  charges  that  too 
little  attention  was  paid  to  complex  is¬ 
sues,  however,  the  majority  of  the  me¬ 
dia  (80%  national,  75%  local)  agreed 
with  others  that  the  criticism  is  valid. 

Local  politicians  felt  most  strongly 
about  this  charge,  with  86%  saying 
they  thought  it  was  valid. 

Others  who  agreed  were  talk  radio 
show  hosts  (77%),  business/financial 
leaders  (73%),  members  of  Congress 
(67%)  and  local  community  leaders 
(64%). 

Respondents  were  split  over  whether 
the  press  was  too  cynical,  although  the 
majority  of  national  and  local  media 
agreed  that  was  a  valid  criticism  (54% 
and  53%,  respectively). 

Those  who  agreed  that  the  press  was 
too  cynical  were  Congresspeople 
(71%),  local  politicians  (65%),  commu¬ 
nity  leaders  (60%),  the  public  in  gen¬ 
eral  (56%)  and  business/financial  lead¬ 
ers  (52%). 

Only  a  majority  of  talk  radio  show 
hosts  (68%)  thought  it  not  valid  to 
criticize  the  press  for  being  too  cynical. 

The  majority  of  national  (64%)  and 
local  (66%)  media  disagreed  that  the 
press  was  more  adversarial  than  neces¬ 
sary,  and  both  a  majority  of  talk  radio 
hosts  (77%)  and  Congresspeople 
(54%)  agreed  that  this  criticism  was 


not  valid. 

Most  business/financial  leaders 
(70%),  local  community  (66%)  and 
political  (65%)  figures,  and  members 
of  the  public  (60%)  thought  the  adver¬ 
sarial  criticism  valid. 

Every  group  surveyed  showed  ma¬ 
jorities  agreeing  that  it  was  valid  to 
criticize  the  press  for  inadequately  cov¬ 
ering  positive  developments,  including 
the  national  (58%)  and  local  (51%) 
media. 

The  business/financial  leaders, 
members  of  Congress  and  local  politi¬ 
cians  showed  overwhelming  agreement 
(94%,  92%  and  90%,  respectively). 

Most  national  and  local  journalists 
(54%  of  each)  said  they  thought  peo¬ 
ple  in  their  own  organizations  were 
more  cynical  than  people  like  them¬ 
selves  in  other  professions. 

The  majority  of  business/financial 
leaders  (73%),  talk  radio  hosts  (58%), 
local  politicians  (56%)  and  Congress- 
people  (54%),  agreed  that  the  press 
was  more  cynical  than  people  like 
themselves  in  other  professions. 

The  public,  however,  was  closely  di¬ 
vided  as  to  whether  the  press  was  no 
more  cynical  than  others  (49%)  or 
more  cynical  (45%),  while  local  com¬ 
munity  leaders  were  evenly  divided  on 
the  issue  (49%  for  each). 

The  civilian  respondents  and  the 
media  were  on  opposite  sides  on  the  is¬ 
sue  of  whether  the  press  was  too  fo¬ 
cused  on  reporting  misdeeds  and  per¬ 
sonal  failings  of  public  figures. 

The  majority  of  national  (68%)  and 
especially  local  (81%)  media  said  they 
believed  the  press  was  no  more  focused 
than  it  should  be  on  the  personal  mis¬ 
deeds  of  public  figures. 

Interestingly,  while  the  local  media 
most  strongly  endorsed  the  amount  of 
attention  paid  to  these  issues,  it  was 
the  local  politicians  (74%)  and  com¬ 
munity  leaders  (76%)  who  showed  the 
strongest  majorities  believing  the  press 
was  too  focused  on  the  personal  fail¬ 
ings  of  public  figures. 

In  addition,  while  most  national 
(48%)  and  local  (61%)  media  said  they 
thought  news  organizations  were  only 
reporting  the  facts  about  the  personal 
and  ethical  behavior  of  politicians,  a 
majority  of  all  others  surveyed  thought 
that  it  was  the  news  organizations  who 
were  driving  the  controversy. 

The  local  politicians  (84%)  and 
community  leaders  (83%)  most  strong¬ 
ly  believed  the  news  organizations  were 
driving  the  controversy. 

Substantial  majorities  of  national 


(81%)  and  local  (95%)  media  said  they 
did  not  believe  their  own  news  organi¬ 
zation  was  going  too  far  in  a  tabloid  di¬ 
rection  in  order  to  attract  readers  or 
viewers. 

Nearly  two  thirds  of  the  national 
and  local  media  (64%  each)  desctibed 
themselves  as  politically  moderate,  al¬ 
though  more  local  media  than  national 
said  they  were  conservative  (17%  vs. 
4%)  and  more  national  media  than  lo¬ 
cal  described  themselves  as  liberal 
(20%  vs.  12%). 

Exemptions 

Continued  from  page  16 

inappropriate  way  to  encourage  alter¬ 
native  dispute  resolution,”  the  RCFP 
added. 

Following  the  Conference  members’ 
vote,  RCFP  executive  director  Jane 
Kirtley  noted  that  the  original  recom¬ 
mendation  was  amended  to  narrow  the 
exemption,  so  the  end  result  was  not 
too  bad. 

However,  she  noted,  “1  always  con¬ 
sider  it  a  loss  whenever  there’s  a  new 
FolA  exemption.” 

“FoIA  is  a  disclosure  statute,  but 
there  are  nine  exemptions  that  cer¬ 
tainly  apply  to  those  examples”  pre¬ 
sented  in  the  committee  report,  Kirtley 
said,  adding  that  “agencies  are  not  shy 
to  invoke  them. 

“What  is  it  that  all  these  people  are 
reluctant  to  make  public  that  is  not  al¬ 
ready  exempted?”  she  wondered. 

“1  don’t  think  it  is  beyond  the  realm 
of  possibility  to  have  government  and 
government  contractors  say  they  will 
settle  through  ADR  to  avoid  public 
scrutiny,”  Kirtley  added. 

Steve  Katz,  former  chief  counsel  to 
the  Senate  Government  Information 
Subcommittee,  also  pointed  out  that 
no  evidence  of  FoIA  requests  for 
ADRA  information  was  presented  in 
the  proposal. 

Further,  he  said,  the  possibility  of  se¬ 
crecy  would  attract  people  to  ADR  for 
the  wrong  reasons  —  not  for  speed  or 
cost  savings,  but  for  nondisclosure. 

There  also  is  the  broader  question  of 
public  accountability  of  government 
actions,  Katz  added,  noting  that  the 
question  then  becomes  whether  such 
activities  should  continue  to  be  per¬ 
formed  by  the  government. 

Kirtley  said  that  with  the  ADRA  up 
for  reconsideration  by  Congress  in  the 
next  few  months,  it  is  likely  that  this 
issue  will  be  introduced  at  some  point 
in  the  debate. 
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Shop  Talk 

Continued  from  page  48 

made  to  highlight  the  matter  with  a 
press  conference  or  event. 

•  Encourage  teachers  of  required 
civics  classes  in  high  schools  to  teach  a 
lesson  on  state  Fol.  Civics  classes  de¬ 
vote  significant  attention  to  constitu¬ 
tional  rights  of  the  accused  such  as  the 
Miranda  warning  and  the  exclusionary 
rule. 

Freedom  of  expression  and  the  right 
to  examine  local  government  docu¬ 
ments  are  equally  important.  Fol  may 
receive  little  class  attention  because  it 
is  ignored  by  textbooks.  Fol  enthusiasts 
need  to  create  classroom  materials  that 
fill  this  vacuum. 

Supporters  of  the  economic  free 
market  place  have  swamped  schools 
with  materials  extolling  corporate 
ownership.  It  is  time  to  provide  schools 
with  lesson  plans  on  the  free  market 
place  of  ideas,  particularly  access  to 
government  records.  We  devote  a  lot  of 
school  time  to  citizenship  and  voting. 
Obtaining  information  from  the  gov¬ 
ernment  also  is  an  important  skill  of 
citizenship. 

•  Demystify  Fol  by  publishing  a  se¬ 
ries,  “Where  Can  I  Find  That?”  focus¬ 
ing  on  local  agencies  and  the  informa¬ 
tion  that  they  possess.  Later  the  pieces 
could  be  updated  and  distributed  as  a 
handbook.  Stories  could  describe  how 
to  obtain  records  on  the  value  and  tax¬ 
es  of  a  particular  home,  the  sanitation 
of  a  trailer  park  or  the  history  of  acci¬ 
dents  at  a  highway  intersection.  The 
series  would  prove  to  citizens  that  Fol 
creates  useful  information  for  their  pri¬ 
vate  use,  and  not  just  for  the  press. 

•  When  local  government  agencies 
advertise  for  bids  for  computers  or  data 
storage  systems,  inquire  about  provi¬ 
sions  for  public  access.  Terminals 
should  be  dedicated  for  public  use. 
And  software  programs  should  allow 
for  the  release  and  convenient  copying 
of  public  information. 

•  Print  journalists  should  team  up 
with  local  broadcasters  whenever  pos¬ 
sible  in  campaigning  for  Fol.  Print 
journalists  may  rely  more  on  open 
record  requests  than  broadcasters.  But 
the  dramatic  information  that  is  dis¬ 
covered  is  equally  newsworthy  for 
broadcasters. 

•  News  organizations  should  follow 
the  lead  of  the  Gannett  organization 
and  make  Fol  a  major  objective.  Gan- 
nett’s  News  2000  project  makes  up¬ 
holding  First  Amendment  responsibili¬ 


ties  one  of  its  ten  long-term  goals.  The 
Fol  goal  is  directly  related  to  furthering 
other  News  2000  goals,  such  as  provid¬ 
ing  information  people  need  and  cen¬ 
tering  on  community  interest.  Public 
officials  will  take  this  goal  seriously  if  it 
is  backed  by  a  willingness  to  litigate. 

•  Whenever  possible,  enlist  the  as¬ 
sistance  of  new  groups  of  laypersons  in 
the  fight  for  local  Fol.  Traditionally, 
the  media  have  been  assisted  by  the 
ACLU,  librarians,  the  League  of 
Women  Voters  and  Common  Cause. 
But  other  groups  need  to  be  convinced 
that  government  information  is  useful 
and  that  it  does  not  unfairly  intrude  on 
privacy. 

Fol  advocates  must  always  be  pre¬ 
pared  to  cope  with  real  and  exaggerat¬ 
ed  privacy  claims.  The  public  believes 
strongly  in  freedom  of  speech  and 
press.  But  the  public  does  not  under¬ 
stand  the  strong  link  between  free  ex¬ 
pression  and  Fol.  And  the  public  is  less 
likely  to  support  a  specific  application 
of  free  expression  or  Fol  that  appears 
to  compromise  privacy.  Fol  advocates 
need  to  anticipate  privacy  arguments 
and  deal  with  them  directly. 

Striker  vote 

THE  HOUSE  ECONOMIC  and  Edu¬ 
cational  Opportunities  Committee  has 
approved  a  bill  that  would  overturn  the 
president’s  executive  order  prohibiting 
the  federal  government  from  doing 
business  with  companies  that  hire  per¬ 
manent  workers  to  replace  those  on 
strike. 

The  order  and  the  legislation  would 
only  affect  newspapers  with  govern¬ 
ment  contracts. 

NPMA  gives 
scholarship 

THE  NEWSPAPER  PURCHASING 
Management  Association  has  awarded 
its  Richard  N.  Miller  Memorial  Schol¬ 
arship  to  David  Tressler  of  Toledo,  the 
son  of  Mike  Tressler,  a  Toledo  Blade 
columnist. 

Digital  library 

THE  LIBRARY  OF  Congress  and  14 
other  research  libraries  and  archives 
have  signed  the  National  Digital  Li¬ 
brary  Federation  Agreement,  which  en¬ 
courages  support  and  collaboration  be¬ 
tween  libraries  and  allied  institutions. 


Court 

Continued  from  page  1 9 

because  they  find  themselves  eligible 
for  funding. 

In  fact,  he  said  some  people  have 
suggested  that  such  funding  may  be 
stopped  altogether.  Since  a  majority  of 
school  publications  would  fold  without 
some  support,  he  said  that  is  unlikely 
to  happen. 

What  could  happen  is  that  instead 
of  deciding  what  gets  funded  and  what 
does  not,  schools  may  start  paying  pub¬ 
lications  a  lump-sum  subscription  fee, 
such  as  x-dollars  per  student  per  se¬ 
mester  in  return  for  distributing  x- 
number  of  free  copies  around  campus. 

“The  interesting  thing  here  is  that 
both  the  majority  and  the  dissenting 
opinion  kind  of  messed  around  with 
the  First  Amendment  standard  that 
applies  in  situations  where  schools  are 
basically  attempting  to  deny  access  to 
those  who  are  seeking  access  to  what  is 
a  limited  public  forum,”  Goodman 
added. 

“The  general  notion  before  this  de¬ 
cision  was  that  school  officials  had  to 
have  some  compelling  justification  be¬ 
fore  they  could  deny  access,”  he  ex¬ 
plained. 

“In  this  decision,  they  tended  to  fo¬ 
cus  more  on  is  this  regulation  reason¬ 
able  and  is  it  intended  to  suppress  a 
viewpoint?”  Goodman  said. 

Goodman,  having  read  through  the 
decision  about  four  times  already,  said 
he  was  “shaking  my  head  and  wonder¬ 
ing  what  this  means  after  each  time  I 
read  it.” 

He  expressed  concern  that  it  could 
“cause  more  problems  and  litigation” 
down  the  road. 

Knight-Ridder 
expands  its 
stock  repurchase 

KNIGHT-RIDDER  INC.  has  expanded 
its  stock  repurchase  program  by  autho¬ 
rizing  the  purchase  of  up  to  3  million 
more  of  its  own  shares. 

The  Miami-based  company  approved 
plans  to  buy  6  million  shares  in  1994, 
and  has  bought  all  but  1.9  million 
shares. 

In  the  past  18  months,  it  has  bought 
back  12%  of  its  outstanding  stock  on 
the  premise  that  the  stock  was  “signifi¬ 
cantly  undervalued,”  president  and 
CEO  Tony  Ridder  said. 


Editor(S?Publisher  •  July  15,  1995 


39 


Classified  Advertisin 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


COMPUTER  HUMOR 


COMPUTER  CRAZY!  Fast,  funny  and 
informative  reviews  of  computer  games 
and  hardware.  Call  (212)  877-7771 
for  information. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEQED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CAa  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


HOME  IMPROVEMENT 


ON  THE  HCXJSE  is  a  weekly  syndicated 
column  written  for  AP  Newsfeatures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  an  building,  remodeling  &  repair¬ 
ing  homes.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  IT  (or  free  samples. 


You  think  it's  funny,  turning  rebellion  into 
money? 

Joe  Strummer 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  wards,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdates 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  926-4843 


Decide  which  is  the  line  of  conduct  that 
presents  the  fewest  drawbacks  and  then 
follow  it  out  as  being  the  best  one, 
because  one  never  finds  anything 
perfectly  pure  and  unmixed,  or  exempt 
from  danger. 

Niccolo  Machiovelli 


SENIOR  HEALTH 


"SENIOR  CUNIC",  since  1981,  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
104-3283  Casarsa  Road,  Kelowna, 
British  Calumbia,  Canada  VI W  3L6. 

(604)  868-8603 


EDITORS,  Looking  for  a  Friday  NFL 
column  that  appeals  ta  a  wide  variety 
of  fans?  My  work  appears  in  major 
newspapers  like  the  NY  Daily  News. 
For  a  sample  call  (91 4)  332-0768. 


WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  payment  for  voice  personals. 
Best  program.  We  do  oil  the  work, 
you  cosh  the  checks.  We  pay  on 
gross-not  net.  Coll  for  FREE  booklet, 
references.  814-234-9601  x400 
Perfect  Dote  is  o  service  of  MWX, 
o  subsidiary  of  Accu-Weother,  Inc. 


NEWSPAPER  BROKERS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  woHdwide 
(516)  379-2797/(813)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 
Plenty  of  experience  in  confidential  and 
considerate  in  accuracy  and  detail  for 
very  reasonable  prices.  Contact  Dick 
Smith,  president,  108  Jane  Cove, 
Clarksdale,  MS  38614,  phone  (601) 
627-7906,  Fax  (601)  627-79063". 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(617)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Wren  Bamelt-South-(704)  698-0021 . 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Cansuiting 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum.  SC  29356. 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301, 
Baldwin,  NY  11510.  New  York  (516) 
379-2797/Tampa  (813)  786-5930. 


NEWSPAPER  APPRAISERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Cansultatians 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lan  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
AAerrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fox  601  -627-79063" 
W.C.  Shoemaker-Jerry  Moaney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 
1 1 7  years  experience- 
Nationwide  service 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BUSINESS  JOURNAL 
Serving  a  booming  business  community 
in  Missouri.  No  competition. 

Bird  &  Daniel  (417)  864-4841 


HERE'S  YOUR  CHANCE!  Small  North 
California  weekly  on  Pacific  state  his¬ 
toric  village.  Rich  dairy  industry  cattle 
ranches.  Hard-working  couple  can 
make  maney.  Reply  to  Box  07455, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

AVOID  UNEMPLOYMENT-Own  your 
newspaper  in  growing  Texas.  Mast 
owner  Financed,  free  list.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


BUY  IN  OR  OUT.  Established 
mainstream  weekly  in  Scottsdale,  Ari¬ 
zona  seeks  experienced  and  motivated 
sales  professional  with  an  interest  in 
part  ownership.  Huge  growth  potential. 
Currently,  5000  free  circulation  thru 
racks,  65%  advertising.  News,  entertain¬ 
ment,  and  sports  editorial.  Low  ad 
rates.  Roll  into  the  Super  Bowl  96. 
Ready  to  expand  into  Phoenix  market. 
Take  to  next  level  and  cash  in  on  your 
time  and  talents.  Minimum  investment 
$50,000.  Interested? 

Call  Rex  Wager  evenings  (602)  596- 
9941  or  fax  (602)  596-9313. 


And  each  man  stands  with  his  face  in  the 
light  of  his  own  drawn  sword.  Ready  to 
Jo  what  a  hero  can. 

Elizabeth  Barrett  Browning 


NEWSPAPERS  FOR  SALE 


HIGH  QUALITY  AD  SHOPPER -Owner 
enjoys  healthy  profit  on  ad  revenues  in 
the  $1,800,000  range.  Separate  edi¬ 
tions  mailed  in  postal  zones  in  metro 
region.  Experiencing  significant  grovrth 
in  revenue  and  cash  flow.  Many  4-color 
ads.  Well  established.  Prime  for 
expansion  to  other  markets.  Ricken- 
bocher  Media  Co.,  (21 4)  520-7025. 


INVESTORS  WANTED 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  nevrspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operotor  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspandence  and  dis¬ 
cussions  are  confidential.  Contact 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


INVESTORS  WANTED 


INVESTMENT  OPPORTUNITY 

Citizens  -  Advocate  Communications  is  seeking  investors  for  a  new 
and  exciting  weekly  with  statewide  focus  in  Kentucky.  Excellent  tax 
advantaged  investment  with  third  year  projected  profitability.  Possi¬ 
ble  move  into  broadcast  media. 

All  Replies  Confidential 

Citizens  -  Advocate  Communications 

P.O.  Box  8228 
Lexington,  KY  40504-8228 
(606)  278-3822 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  lo  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


I  AM  interested  in  purchasing  or  investing 
in  a  small,  weekly  community  newspaper 
within  two  hours  of  Denver.  Must  be 
profitable  and  growing.  Contact  Phil 
Dabf^  at  702-641  -5304  after  5  p.m. 
Pacific  time. 


NEWSPRINT  FOR  SALE 


PAPER  FOR  SALE  25  3/4”  rolls,  bowater 
20#  directory,  base  vreight  25  x  38,  45' 
diameter.  $650  a  short  ton.  FOB  Phila¬ 
delphia,  210  rolls,  203,000  lbs.  Perfect 
paper  wrapped  and  capped.  Contact 
June  Bonsall  (215)  724-1700. 


ROLLS  ALL  SIZES  30#- 28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


NEWSPRINT  WANTED 

30#  rolls  up  to  1 ,000  MT  per  month 
USD  $820,000  Letter  of  Credit 
R  &  K  Exports.  (503)  341  -0701  24  hrs. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DON'T  SELL  YOUR  PRESS 


PRESSES 


EXCLUSIVE 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

HALL  MONITOR  Stackers  with  Lasers 
RS-10  and  RS-12  Harris  Stackers  insert¬ 
ing  machines.  Signade  strapping 
machines  etc. 

Pianeer  Equipment 

(21 7)  431  -0275  Fox  (217)  431  -0273 
Buy  &  Sell  Mail  Room  Equipment 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)273-5218  Fax  (407)  273-901 1 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(404)  428-581 7  Fax  (404)  590-7267 


Very  few  men  are  wise  by  their  own 
counsel,  or  learned  by  their  own 
teaching.  For  he  that  was  only  taught  by 
himseirhad  a  fool  for  a  master. 

Ben  Johnson 


MAILROOM 


MAIL  ROOM 

2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821  -6257 
PRESSES 
FOR  SALE 

4  Unit  Harris  V-15A,  with  (older  and 

related  equipment.  Average  condition, 
sold  as  is,  where  is.  Located  in 
Nebraska  City,  NE.  For  additional 
information,  please  call  Craig  S. 
McMullin,  president.  Midwest  Newspa- 
pers,  Inc.,  (515)  232-2160. _ 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fox  (404)  552-2669 


CAMERA  &  DARKROOM 


PHOTO  EDITORS: 
CUT  COSTS! 

Keep  that  budget  in  check  with 
Bergen  Bros.  Camera  Exchange 
Respxxtled  film 
Call  1  (800)  233-5204 

FREE  SAMPLES 
AVAILABLE 


Until  You  Contact 

Newman  International  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  Harris  VI 5A,  2/u 
News  King;  7/u  Harris  V22. 

Tel(913)  362-8888  Fax(91 3)362-8901 
PRESS  ROOM 

MAN-Robnd  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4” 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  (older 

GOSS  R.T.P's  42'  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  (or  24  units 
60  HP  G.E.  drives 

4  unit  goss  metro  22  3/4”  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821-6257 

There  is  no  security  on  this  earth,  only 
opportunity. 

Douglas  MocArthur 


IMMEDIATELY  AVAILABLE 
1 7  units  of  Solna  Web  D30 
1 988/1989  vintage 
(9)  2-I-1  units,  (8)  1+1  units, 

(2)  F36  combo  folders,  (1 )  F36  combo 
folder  with  upper  former 
22"  cutoff,  36'  web  width,  30,000  iph 
Direct  from  original  manufacturer 
SOLNA  VYEB  USA 

(800)  247-8392  Fox  (91 3)  492-0170 

Need  an  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


WANTED  TO  BUY 


CALL  US  -  VYE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  Fox  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


Purchase 

the  1995 

Editor  &  Publisher 
International 
Year  Bookl ! 

Call 

(212)  675-4380 
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DISTRIBUTION  SERVICES 


PRESSROOM  SERVICES 


INDUSfRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ (800)  247-2338 _ 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40<  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569^666 


ADVERTISING 


ADVERTISING  MANAGER 

The  Palm  Advertiser,  a  weekly  shopper 
serving  the  Hershey/Palmyra/Lebanon 
region  has  an  immediate  opening  for 
an  Advertising  Manager.  The  Advertis¬ 
ing  Manager  oversees  the  paper,  includ¬ 
ing  local  and  classified  advertising,  bill¬ 
ing,  accounting,  and  circulation. 

Applicants  should  have  4  years  experi¬ 
ence  in  newspaper  advertising  or 
related  field,  as  well  as  creativity  and 
strong  leadership  and  motivational 
skills.  We  offer  an  attractive  salary 
package,  including  medical  and 
401  (k). 

Send  a  resume  and  cover  letter  to: 

Karen  Williams 
The  Daily  News 
71 8  Poplar  Street 
Lebanon,  PA  1 7042 

NO  PHONE  CALLS,  PLEASE 

ADVERTISING  SALES  for  8-paper 
weekly  group.  Management  potential  a 
must.  Write:  Hanes  Byerly,  P.O.  Box 
497,  Franklin,  VA  23851 . 

FAST  Growing  Northeast  Ohio  weekly 
group--great  opportunity!  Please  call 
Bob  Edelman  (216)  841-1769. 

PRESTIGIOUS  NY  TRADE  publication 
seeking  ad  sales  pro  with  smarts  and 
high  energy  level.  Sell  and  service  exist- 
ing  accaunts  while  pushing  the 
envelope  to  develop  new  areas. 
Ovemignt  travel.  Box  07461,  Editor  & 
Publisher. 


CIRCULATION  SERVICES 


PPO  ^TAPT*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEAAARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 

COMPUTER  EQUIPMENT  WANTED 

USED  TELEMARKETING  PREDOIVE 
DIALER  EQUIPMENT  WANTED. 

1  (800)877  7176 

COMPUTER  SERVICES 

AnENTIONI! 

Used  Computers  Bought  &  Sold...  Huge 
savings  on  pre-owned  Laptop  & 
desktop  computers.  We  buy  &  sell  used 
Macintosh,  Tandy,  &  PC  Laptops 
IN  STOCK  NOW  Tandy  Model  102's 
PACIFIC  COMPUTER  EXCHANGE 
(503)  236-2949  Fax  (503)  239-8424 

CONSULTANTS 

American  Newspaper  Consultants,  Ltd., 
including  Tom  Griffiths. 
(800)554-3091. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

Large  Zone  1  daily  has  an  immediate 
opening  (or  an  individual  who  can 
lead,  motivate  and  manage  a  retail  od 
staff.  If  you  have  a  track  record  of  suc¬ 
cessful  sales  management  and  possess 
the  abilities  to  lead  a  large  staff,  includ¬ 
ing  several  managers,  this  could  be  the 
challenge  you've  been  wanting.  We 
offer  a  competitive  salary,  performance 
bonus,  and  a  great  oppartunity  far 
advancement.  Send  resume  and  salary 
history  to  Box  07448,  Editor  &  Pub¬ 
lisher. 

SALES  MANAGER/PUBUSHER 

McGraw-Hill  seeks  highly  motivated 
sales  manager/publisher  for  Northwest 
construction  trade  publications,  based 
in  Seattle.  Proven  sales  management 
ability  and  strong  publishing  skills  a 
must.  Excellent  compensation  and 
bonus  package.  Send  resume  and 
salary  history  to  J.R.  Johnson,  McGraw- 
Hill,  P.O.  Box  26237,  Salt  Lake  City, 
UT  84126.  EOE. 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 

MARKET  RESEARCH 

AD  Audit  -  Accurate  analysis  of  media 
spending  by  category  in  over  250 
metro  markets.  As  seen  in  Advertising 
Age,  Inside  Media,  American  Demo¬ 
graphics  and  others.  Client  references 
available.  For  detailed  information  coll 
(800)  597-9956  or 

Internet:  75152.706@compuserve.com. 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


_ ADVERTISING _ 

SENIOR  ACCOUNT  EXECUTIVE 
wanted  (or  stote  press  association 
representing  500  weekly  newspapers  in 
New  York.  We're  looking  for  a  print 
sales  heavy  weight  with  the  track  record 
and  references  to  prove  it.  We  are  seek¬ 
ing  o  hands-on  person  who  can  identify 
potential  accounts,  get  appointments, 
develop  sales  strategies,  utilize  market 
research  data,  and  close  sales.  We  will 
offer  an  excellent  compensation 
packoge  plus  benefits  to  the  right  can¬ 
didate. 

Please  send  cover  letter,  resume 
and  detailed  salary  history  to  Senior 
Account  Executive,  New  York  Press 
Association,  1681  Western  Ave., 
Albany,  NY  12203-4307. 

SALES  MANAGER 

Product  Sales  Manager  with  experience 
in  Voice  Personals  to  penetrote  existing 
and  new  accounts  with  a  cutting  edge 
product.  Organized,  independent,  and 
aggressive  seller  willing  to  travel  50%. 
Base  salary  plus  commission  and 
excellent  benefits.  Send  resume  to  Box 
07456,  Editor  &  Publisher. 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  alsa 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tox  1 952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


Adapt  yourself  to  the  things  among  which 
your  lot  has  been  cast  and  love  sincerely 
the  fellow  creatures  with  whom  destiny 
has  ordained  that  you  shall  live. 

Marcus  Aurelius 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Idaho  Statesman  in  Boise  seeks  an 
experienced  advertising  manager  to 
direct  its  retail  staff  of  outside  sales 
executives,  sales/service  represen¬ 
tatives,  and  a  majors/national 
coordinator.  Will  be  responsible  for  all 
aspects  of  managing  and  selling  dis¬ 
play  advertising,  induding  the  hiring, 
training  and  motivation  of  the  sales 
staff;  developing  new  business 
strategies;  and  planning  and  budgeting 
of  market  segments,  induding  the  crea¬ 
tion  and  analysis  of  incentive  pro¬ 
grams. 

Requires  overall  knowledge  of  newspa¬ 
per  operations;  motivational  and  train¬ 
ing  skills;  creativity  and  energy  to  imple¬ 
ment  a  variety  of  new  business  pro¬ 
rams;  thoraugh  depth  of  experience  in 
usiness-to-business  outside  sales;  a 
solid  understanding  of  all  advertising 
media;  and  at  least  two  years'  experi¬ 
ence  managing  a  retail  or  classified  ad 
department.  Reports  to  advertising 
director.  Degree  in  marketing/business 
or  other  advertising-related  field,  or 
experience  equivalent,  required. 

Boise,  the  stote's  capital  city,  is  a 
market  with  good  growth  and  high 
quality  of  life.  The  Idaho  Statesman,  a 
Gannett  newspaper,  has  a  morning 
circulation  of  66,0(X)  daily  and  90,000 
Sunday. 

Send  resume,  salary  history/ 
requirements  and  cover  letter  to:  Karen 
Van  Lare,  coardinatar,  recruiting/ 
placement,  Gannett  Co.,  Inc.,  1 100 
Wilson  Blvd.,  Arlington,  VA  22234. 
Fax  (703)  558-3810.  The  Idaho 
Statesman  and  Gannett  are  Equal 
Opportunity  Employers  valuing 
diversity.  Those  who  share  our  vision 
are  especially  encouraged  to  apply. 


E&Fs  Classified 


The  Industry’s  Meeting  Place. 
(2U)  675^4380 


HELP  WANTED 


42 


EditordfPublisher  •  July  15,  1995 


HELP  WANfED 


ADMINISTRATIVE 

HUMAN  RESOURCES  MANAGER 

The  News  Tribune,  a  major  metro  with 
o  circulation  of  130,000,  is  seeking  o 
Human  Resources  Manager  to  manage 
their  Human  Resources  office.  This  person 
reports  to  the  Administrative  Director 
and  is  responsible  for  development  of 
company  policies  affecting  Human 
Resources  as  well  as  administration  of 
the  company  wage  program  and 
performance  appraisal  program.  Other 
responsibilities  include  coordinating  the 
company  medical  and  dental  pro¬ 
grams,  overseeing  safety  and  wellness 
programs,  worker's  compensation  and 
unemployment,  employee  training  and 
development  programs.  Provides  sup¬ 
port  and  consultation  to  employees  and 
managers  regarding  staffing,  recruit¬ 
ment,  performance,  discipline,  com¬ 
pany  policies  and  other  areas  of 
employee  relations. 

Qualifications  include  at  least  6  years 
experience  in  the  Human  Resources 
field  in  progressively  responsible  gen¬ 
eralist  positions,  a  minimum  of  3  years 
of  supervisory  experience,  a  BA  degree 
in  a  related  field,  strong  people  skills; 
computer  proficiency  using  word  and 
spreadsheet  applications  and  excellent 
written  and  oral  communication  skills. 

The  News  Tribune  is  located  in  Tacoma 
Washington,  on  beautiful  Puget  Sound. 
It  is  part  of  the  McClatchy  Newspaper 
group  and  offers  a  competitive  salary 
with  an  excellent  benefit  package. 
Please  send  resume,  cover  letter  and 
salary  history  to  Human  Resources 
Manager  Position,  The  News  Tribune, 
P.O.  Box  1 1000,  Tacoma,  WA  9841 1 . 

Equal  Opportunity  Employer 

FUTURE  PUBLISHERS.  We  are  a  solid, 
independent  company  that  publishes  a 
group  of  small  weeklies  in  a  nice  part 
of  rural  North  Carolina.  If  you  are  a 
talented  writer  or  ad  rep  who  wants  to 
be  a  community  newspaper  publisher 
in  the  next  few  years,  then  let's  talk 
about  future  job  opportunities.  Send  a 
letter  explaining  your  goals  with  a 
resume  to  Box  07385,  Editor  &  Pub¬ 
lisher. 

ART/GRAPHICS 

PAGE  DESIGNER/EDITOR 

WANTED  IN  COLORADO! 

Come  to  Colorado  and  work  in  the 
shadow  of  the  Rocky  Mountains.  The 
Pueblo  Chieftain  (55,000-^)  is  searching 
for  someone  to  add  some  flair  to  daily 
and  advance  news  and  feature  pages. 
Job  will  include  some  editing. 
Designer/Editor  candidates  must  be 
experienced  in  using  a  Mac  and  profi¬ 
cient  in  Freehand  5.0,  QuarkXPress  3.3 
and  Photoshop  to  combine  art,  words 
and  type.  Applicants  must  enjoy  clean 
air,  law  crime  rates  and  a  low  cost  of 
living  not  to  mention  residing  in  the 
most  oeautiful  state  in  the  union.  Please 
send  resume,  samples  of  work  and 
references  (no  calls,  please)  to: 

Chris  McLean 
The  Pueblo  Chieftain 
P.O.  Box  4040 

Pueblo,  CO  81003 


_ CIRCULATION _ 

AGENCY  MANAGER 

Top  professional  wanted  to  maintain  an 
established  agency  of  home-delivery  in 
a  growing  area  on  the  Golf  Coast. 

This  area  of  Port  Arthur,  Texas,  boasts 
low  unemployment,  great  quality  of  life, 
great  schools,  and  a  wonderful  year- 
round  moderate  climate. 

The  successful  candidate  will  be  a  self¬ 
starter,  capable  of  delegation  and  a 
strong  personal  desire  to  dramatically 
increase  their  earnings  in  a  short  time. 
They'll  be  very  service  conscious,  and 
prefer  small  routes  to  large  matar 
routes.  With  mostly  office  pay 
customers,  the  agency  runs  a  credit 
balance  on  virtually  all  routes.  Since 
you  will  be  bonded,  good  credit  is 
essential. 

With  almost  5,000  customers,  you  will 
gross  over  $50,000  annually.  Your  net 
will  depend  on  your  ability  to  maintain 
your  own  organization  for  deliveries, 
sales  and  proper  service. 

Contact  Ken  Davis,  at  (409)  985-5541 , 
or  Fax  your  work  history  to  (409)  985- 
6849.  Mailing  address  is  P.O.  Box 
789,  Port  Arthur,  TX  77640.  All 
inquiries  will  be  kept  strictly  confiden¬ 
tial. 

CIRCULATION  DIREaOR 

Zone  2  weekly  group  seeks  aggressive 
CD  to  grow  our  net  paid  in  fiercely  com¬ 
petitive  suburban  metro  market.  ABC  & 
CAC  affiliated.  Brilliant  promotional 
mind  needed  -  publisher  encourages 
creative  thinking,  high  energy  and 
"never  say  die"  attitude.  Very  good  staff 
needs  motivational  leader.  Long  estab¬ 
lished  company  is  rejuvenating  itself 
and  building  a  new  team  of  leaders  so 
this  is  also  an  opportunity  to  join  other 
department  professionals  on  company 
wide  promotions  and  projects. 

Must  have  proven  circulation  skills,  suc¬ 
cessful  track  record  and  ability  to  hit  the 
ground  running.  Salary  range  of 
$45K-$50K  plus  incentive  and  benefits. 
Letter  &  resume  to  Box  07462,  Editor  & 
Publisher. 

DISTRIBUTION  MANAGER 

Alternate  delivery  company  is  seeking 
an  experienced  Distribution  Manager 
with  home  delivery  background. 
Qualified  applicants  must  possess  3-5 
years  experience  in  TMC  and  alternate 
distribution.  This  position  reports  to  our 
local  Director  and  is  responsible  for 
both  mail  and  direct  delivery  of  TMC, 
product  samples  and  catalogs.  Know¬ 
ledge  of  computer  mapping  systems 
and  degree  preferred.  We  offer  a  com¬ 
petitive  starting  salary,  bonus  program 
and  a  comprehensive  benefits  package. 

If  qualified,  please  send  resume  and 
salary  history  to:  Box  J9306,  Albuquer¬ 
que  Publishing  Company,  Albuquer¬ 
que,  NM  87103. 


_ CIRCULATION _ 

CIRCULATION  DISTRia  MANAGERS 
Major  newspaper  in  Zone  6  seeks  can¬ 
didates  with  circulation  field  experience 
and  effective  interpersonal  skills.  Send 
resume  to: 

Dolan  Stidom 

685  John  B  Sias  Mem.  Pkwy. 

Fort  Worth,  Texas  761 34 
or  (817)  551-2266 
EOE  M/F/D/V  Employment 
Contingent  upon  drug  testing 

SINGLE  COPY 
MARKETING  MANAGER 

Join  an  exciting  morning  paper 
marketing  team  as  the  Single  Copy 
Marketing  Manager!  Lots  of  opportunity 
to  expand  in  a  growing  single  copy 
market.  Midwestern  city  with  daily 
circulation  exceeding  300,000. 

Responsibilities  include  development 
and  implementation  of  marketing  plans, 
evaluating  lacations  for  dealers  and 
baxes,  creation  of  point-of-purchase  dis¬ 
plays  and  development  of  single  copy 
promotions  and  contests.  Manage  90+ 
staff  of  full-time,  part-time  and  con¬ 
tracted  employees  for  sales,  delivery,  col¬ 
lections  and  repair. 

Qualifications  include  3-5  years  of 
newspaper  experience,  especially 
circulation  and  single  copy  experience. 
One  to  three  years  of  supervisory  expe¬ 
rience.  Excellent  presentation  skills, 
leadership  ability  and  problem-solving 
skills  are  essential.  College  degree 
equivalent  experience  and  computer 
skills  preferred.  Reply  to  Box  07464, 
Editor  &  Publisher. 


EDITORIAL 

ASSISTANT  MANAGING  EDITOR 
needed  at  growing  32,000  AM  daily  in 
Zone  5.  You'll  ensure  smooth  page 
production  as  you  lead  our  night  news 
and  copy  desk  operation.  We're  look¬ 
ing  for  a  leader  and  communicator  with 
experience  in  newsroom  supervision, 
editing  and  design.  Please  send  resume 
and  letter  with  work  samples  to  Box 
07463,  Editor  &  Publisher. 

EDITORIAL 

We’re  seeking  an  experienced 
news  professional  to  head  a 
growing  national  business  pub¬ 
lication  based  in  Irvine,  Cali¬ 
fornia.  If  you  can  report  with 
insight,  edit  with  clarity  and 
inspire  others  to  do  the  same, 
let’s  talk.  You’ll  need  at  least  5 
years  of  increasingly  responsi¬ 
ble  reporting,  editing  &  leader¬ 
ship  experience  on  the  business 
or  city  desk.  We’re  in  a  hum. 
so  fax  your  resume  &  a  few 
great  clips  and  references  to: 
714-855-3045 

Attn:  Brian  Mertz,  Editorial 
Director.  Or  mail  to:  Human 
Resources/ED,  P.O.  Box  6050 
Mission  Viejo,  CA.  92690. 

No  phone  calls  please. 

_ EDITORIAL _ 

ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  weekly  newspapers  In  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

_ No  phone  calls,  please. _ 

ASSISTANT  METRO  EDITOR 
AND 

ENTERTAINMENT  EDITOR 

The  Modesto  Bee,  a  McClatchy  Paper  is 
looking  for  an  Assistant  Metro  Editor  to 
help  plan,  direct  and  supervise  local 
news  coverage  by  22  experienced 
reporters.  A  minimum  of  five  years 
daily  newspaper  experience,  including 
supervision,  is  required,  along  with 
excellent  writing,  editing,  planning, 
communications  and  people  skills.  The 
position  is  salaried,  full-time  with 
excellent  benefits. 

An  Entertainment  Editor  (copy  editor  in 
the  features  department)  to  plan,  edit 
and  produce  the  newspaper's  entertain¬ 
ment  coverage  under  direction  of  the 
Features  Editor.  The  job  entails  daily  cov¬ 
erage  in  Features  Sections  as  well  as  pro¬ 
ducing  a  weekly  "Entertainment  Plus"  sec¬ 
tion.  Minimum  requirements  include 
two  years  copy  editing  for  a  daily 
newspaper,  superior  page  design  and 
layout  skills,  a  familiarity  with  current 
popular  culture  and  entertainment.  The 
position  is  hourly,  full-time  with 
excellent  benefits. 

Detailed  job  descriptions  are  available 
from  Human  Resources  by  calling  (209) 
578-2003. 

Applications  should  include  a  cover  let¬ 
ter,  and  a  complete  resume  including 
contacts  for  references.  Send  applica¬ 
tions  by  Fax  to  (209)  578-2095  or  by 
E-Moil  to  EELAMONTeAOL.COM. 
COPY  EDITOR 

The  News-Sun,  a  37,000  daily  in  sub¬ 
urban  Chicago's  fastest  growing 
market,  needs  an  experienced  copy 
editor.  Candidate  must  be  an  excep¬ 
tional  wordsmith,  have  outstanding 
news  judgment,  and  be  proficient  with 
Quark  and  Photoshop.  Excellent  salary 
and  benefits.  Send  cover  letter,  resume 
and  work  samples  to:  Jon  Drummond, 
AME/News,  The  News-Sun,  100  W. 
Madison,  Waukegan,  IL  60085. 

Extremism  in  the  defense  of  liberty  is  no 
vice. 

Barry  Goidwaler 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTER 

A  60,000-circulation  daily  in  nortliern 
New  Jersey  seeks  experienced  business 
reporter  to  help  cover  region  teeming 
with  Fortune  500  companies,  service 
industries  and  small  businesses.  Candi¬ 
dates  should  have  clips  that 
demonstrate  an  ability  to  report  with 
depth  and  insight  on  local  businesses 
and  their  impact  on  the  regional  econ¬ 
omy. 

Send  letter,  including  salary 
requirements,  resume,  and  clips  to 
Chriss  Swaney,  business  editor.  Daily 
Record,  629  Parsippany  Road,  Parsip- 
pony,  NJ  07054. 

BUSINESS  REPORTER 

The  Anderson  (SC)  Independent-Mail,  a 
43,000-daily,  49,000-Sunday  circula¬ 
tion  newspaper,  seeks  a  reporter  to 
cover  business  news  and  trends.  You 
need  a  passion  for  a  career  in  business 
writing,  a  college  degree,  a  strong 
work  ethic  and  a  desire  to  settle  into  a 
progressive  community  on  the  fast¬ 
growing  Interstate  85  business  corridor. 
Anderson  sits  on  a  large  lake  near  the 
Blue  Ridge  Mountains,  maintains 
excellent  schools  and  has  a  major  uni¬ 
versity  nearby.  Fax  your  letter,  resume 
and  clips  to  T.  Wayne  Mitchell,  vice 
president  and  editor,  at  (803)  260- 
1 276  no  later  than  July  24. 

COPY  EDITORS 

STAFF  WRITERS 

National  medical  publisher  seeks  staff 
writers  and  copy  editors  for  health  pub¬ 
lications.  Duties  require  B.A.  in  journal¬ 
ism,  English  or  science  and  willingness 
to  relocate  to  college  town  close  to 
Northwest  recreation  areas. 

COPY  EDITOR  —  Must  have  two  years 
in  editing,  excellence  in  grammar  and 
spelling,  passion  for  accuracy  and 
ability  to  help  editors  clarify  scientific 
medical  information.  Some  proofread¬ 
ing  and  research  required. 

STAFF  WRITER  --  Must  be  excellent 
writer  and  dynamic  reporter.  Requires 
two  years'  professional  writing  experi¬ 
ence  and  interest  in  health,  medical 
science  and  wellness. 

Competitive  salary,  benefits. 

Send  letter,  resume  and  samples  to  HR- 
E&P,  Coffey  Communications,  1 505 
Business  One  Circle,  Walla  Walla,  WA 

99362. _ 

COPY  EDITOR 

The  Anchorage  Daily  News  is  looking 
for  a  talented  copy  editor  to  be  a 
leader  in  producing  our  main  news  sec¬ 
tions.  This  job  not  only  requires  good 
editing  and  headline  writing  skills  but 
also  ability  in  the  use  of  cobr,  graphics, 
and  design.  A  minimum  of  five  years 
daily  editing  experience  is  required. 
Send  resume,  work  samples  and 
reference  list  to;  Anchorage  Daily 
News,  Attn:  Fluman  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 
9001. 


_ EDITORIAL _ 

COPY  EDITORS 

We're  looking  for  two  seasoned  copy 
editor/ paginators  who  can  do  it  all  on 
the  night  desk.  Send  resume  to  Dick 
Dunkel,  senior  managing  editor,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  to  handle  the  slot. 
This  opening  requires  at  least  one  year 
daily  newspaper  copy  editing  experi¬ 
ence.  We  have  been  honored  as  the 
best  small  newspaper  in  New  England 
and  intend  to  get  even  better.  Tell  us  in 
a  letter  how  you  can  help  and  send 
tearsheets  of  your  best  designed  news 
and  feature  pages.  Write  to  Harvey 
Peters,  news  editor.  The  Newport  Daily 
News,  101  Malbone  Rood,  Newport,  Rl 
02840.  No  phone  calls,  please. 

ENTRY  TO  SENIOR  JOBS  in  Journcih 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (3 1 0)  792- 1313. 


EDITOR  SOUGHT  for  16,000  circula¬ 
tion  daily  newspaper  in  Zone  2,  to 
assist  with  transition  to  pagination 
system.  Candidate  most  have  know¬ 
ledge  of  QuarkXPress  and  strong  layout 
and  copy  editing  skills.  Respond  with 
resume  and  cover  letter  to:  Mark 
Graczyk,  managing  editor.  The  Daily 
News,  2  Apollo  Drive,  Batavia,  NY 
14020. 

EDITOR,  WORLD  WIDE  WEB  SERVICE 

PoliticsUSA,  a  startup  World  Wide 
Web  service  being  created  by  National 
Journal  and  the  American  Political 
Network,  seeks  an  Editor.  Based  in 
Washington,  DC,  PoliticsUSA  will  be 
the  cutting-edge  WWW  site  on  politics 
and  policy.  The  Editor  will  hire  and 
manage  an  editorial  staff  af  1  5  to 
create  an  informative,  compelling  and 
entertaining  service  for  an  audience  of 
professional  politicians  and  activists. 
The  ideal  candidate  will  have  a  strong 
editorial  background  in  politics, 
demonstrated  management  ability  and 
a  keen  understanding  of  the  capabilities 
of  the  Web.  Creativity  is  essential. 
Experience  working  on  new  media  pro¬ 
jects  is  advantageous.  Competitive  com¬ 
pensation  package  and  benefits.  Please 
fax  caver  letter  and  resume  to  Steve 
Hull,  PoliHcsUSA,  (202)  739-8555. 
EDITORIAL  PAGE  Editor  for  a  Zone  2 
community  oriented  30,000+  indepen¬ 
dent  daily.  Person  will  produce  editorial 
page  and  write  daily  editorials.  Position 
also  requires  some  additional 
newsroom  duties.  Candidates  should 
have  a  moderate  to  conservative  view¬ 
point. 

To  apply  mail  resume  with  salary 
expectations,  cover  letter  and  samples 
of  your  writing  to  Box  07449,  Editor  & 
Publisher. 


_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR  -  Six-day 
New  York  family  owned  and  operated 
newspaper  leaking  for  experienced 
editorial  page  editor  with  flair  for 
words  and  appreciation  for  local  news 
values.  Self-starter  with  an  analytical 
eye  and  broad  knowledge  of  state/ 
local  issues.  Previous  editor  is  retiring. 
Resumes/references  to:  Stephen  B. 
Waters,  publisher.  Daily  Sentinel,  333 
W.  Dominick  Street,  P.O.  Box  471, 
Rome,  NY  13440. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 

EDITOR 

The  Skagway  News,  a  semi-monthly  in 
Southeast  Alaska,  offers  a  year-round 
editor  position  beginning  August  15, 

1 995.  Two  years  experience  on  daily 
or  weekly  required.  Call  (907)  983- 
2354  for  information. 

EXECLJTIVE  NEWS  EDITOR 

Run  a  six-person  copy  and  production 
desk  that  produces  3  daily  tabloids  and 
a  newsmagazine  on  Fridays.  Solid 
copy  editing  and  layout  skills  are 
necessary,  but  organizational  and 
leadership  skills  are  even  more  impor¬ 
tant.  This  isn't  a  desk  jockey  job. 

We're  looking  for  someone  who  can 
smooth  our  production  process  and 
improve  the  look  of  the  paper.  We're 
making  the  transition  to  total  pagina¬ 
tion  now. 

We're  part  of  the  respected  American 
Lawyer  Media  chain  and  an  affiliate  of 
Time  Warner.  Our  company  is  the 
force  behind  Court  TV  and  we  have  an 
on-line  service  for  attorneys  that  carries 
our  newspapers  among  its  offerings. 
We  offer  competitive  salary  and  good 
benefits,  as  well  as  better  working 
hours  and  a  more  challenging,  creative 
environment  than  most  copy  desks  can 
provide. 

Resumes  and  tear  sheets  to: 

Craig  Matters 
Executive  Editor 

Miami  Daily  Business  Review 
1  Southeast  3rd  Avenue 
Miami,  FL  33131 

EXPERIENCED,  ENTERPRISING 
EDITOR/WRITER  sought  for  challenging 
position  in  quality  oriented  features 
department  at  mid-sized  Northwestern 
Pennsylvania  dailies.  Successful  candi¬ 
date  will  have  background  of  proven 
excellence  in  editing,  writing  and  report¬ 
ing.  Macintosh,  Quark  and  pagination 
experience  a  plus.  Applicants  should 
have  strong  organizational  skills  and 
the  ability  to  deal  with  diverse 
personalities.  Excellent  salary  and 

Send  resume,  references,  clips 
and  cover  letter  to: 

Managing  Editor  Features 
Times  Publishing  Company 
205  W.  1 2lh  St.,  Erie,  PA  1 6534 
by  July  28. 

No  telephone  calls. 


_ EDITORIAL _ 

FINANCIAL  WRITERS 
Growing  national  monthly  magazine 
seeks  writers  with  background  in 
personal  finance  and  business.  Know¬ 
ledge  of  mutual  funds  helpful. 

SENIOR  EDITOR  --  Duties  include 
department  editing,  reporting  and  writ¬ 
ing  investigative  pieces  and  features  on 
mutual  fund  managers. 

ASSOCIATE  EDITOR  -  Duties  include 
department  assignments  and  mutual 
fund  profiles. 

Relocation  to  Fort  Lauderdale  area 
required.  Send  resume  plus  salary 
requirements  to  John  Brady,  Brady  & 
Paul  Communications,  63  Hillside  Ave¬ 
nue,  Melrose,  MA  02176.  Fox:  (617) 
662-4256 


GENERAL  ASSIGNMENT  REPORTER 
for  7-day  daily  with  circulation  of 
29,000  in  central  Pennsylvania.  Be  part 
of  a  community-based  team  of 
reporters  covering  a  four-county  region. 
Experience  preferred.  Send  resume  and 
three  clips,  including  at  least  one  nar¬ 
rative  story,  to  Dave  Hilliard,  The  Daily 
Item,  200  Market  St.,  Sunbury,  PA 
17801 .  No  telephone  calls,  please. 

JOIN  THE  ENERGETIC  staff  of  the 
Jackson  Hole  Guide,  one  of  the  nation's 
best  weekly  newspapers  located  in 
beautiful  Jackson  Hole,  WY.  We  are 
looking  for  a  take-charge  reporter  to 
cover  town  government,  police  and 
courts  in  Teton  County.  The  winning 
candidate  will  hove  writing  flair  beyond 
the  usual  and  reportorial  range  that 
exceeds  the  norm.  Send  clips  and 
resume  to  Tom  Hacker,  editor,  the 
Jackson  Hole  Guide,  P.O.  Box  648, 
Jackson,  WY  83001.  Also  accepting 
resumes  for  paginators,  graphic 
designers. 

MANAGING  EDITOR  for  aggressive 
weekly  business  newspaper  in 
Milwaukee.  Management  experience, 
ability  to  lead  reporters  in 
investigative/enterprise  projects,  and 
previous  business  editing  a  must. 
Excellent  pay  and  benefits  package. 
Send  letter,  resume  and  samples  of 
your  work  to  Joan  Stewart,  editor.  The 
Business  Journal,  2025  North  Summit 
Avenue,  Milwaukee,  Wl  53202. 

MANAGING  EDITOR 

The  Denver  Business  Journal  seeks  a 
managing  editor  to  help  lead  an 
aggressive  newsroom  in  one  of  Amer¬ 
ica's  most  competitive  markets.  Candi¬ 
dates  should  have  at  least  three  years' 
experience  managing  reporters, 
designing  pages  on  Quark  and  editing 
copy.  Position  coordinates  reporters' 
projects,  three  weekly  sections  and 
photo/art  assignments.  We're  one  of 
the  fastest-growing  newspapers  in  the 
American  City  Business  Journals  Inc. 
group. 

Send  resume  and  samples  of 
work  to  Editor,  Denver  Business 
Journal,  1700  Broadway,  Suite  515, 
Denver,  CO  80290. 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  Department.  Zone  2  appli¬ 
cants  only.  Please  send  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 
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HELP  WANTED 


EDITORIAL 

REPORTER-PHOTOGRAPHER 


EDITORIAL 

ROOM  TO  WRITE 


_ EDITORIAL _ 

MANAGING  EDITOR 

A  good  little  newspaper  seeks  a  great 
managing  editor.  The  Daily  Tribune  in 
the  university  town  of  Ames,  Iowa,  is  a 
growing,  1 0,000-circulation  PM  with  a 
news  staff  of  1 8  It  is  owned  and  run  by 
newsmen.  The  staff  wants  a  leader  who 
is  firm  and  fair,  aggressive  and 
creative.  He  or  she  must  like  local  news 
and  be  able  to  lead  us  further  into  the 
computer  age.  Write  Michael  Gartner, 
editor  and  co-owner.  The  Daily  Tribune, 
317  Fifth  St.,  Ames,  lA  50010. 

MUSIC  EDITORS 

New  Times  has  immediate  music  editor 
openings  at  its  award-winning  weekly 
newspapers  in  Houston  and  Miami. 
Full-time  staff  position  entails  planning/ 
editing  music  section,  hiring  freelan¬ 
cers,  reviewing  music/pop  culture  and 
writing  non-music  feature-length  stories 
for  front  of  book.  Send  cover  letter, 
resume  and  five  best  clips  to:  Michael 
Yockel,  Miami  New  Times,  P.O.  Box 
011591,  Miami,  FL  33101.  No  phone 
colls,  pleose. _ 

NATIONAL  SPORTS  JOBS  WEEKLY 

PO  Box  5725  Glendale  AZ  8531 2 

(800)  339-4345  $39-4  Issues 

NEWS  DESIGN-COPY  EDITOR 

Expanding,  design-conscious  New  Eng¬ 
land  daily  seeks  copy  editor  with  strong 
design  and  word  skills.  Opportunities: 
Innovate  with  Big  Macs  and  hard¬ 
hitting  reporters  to  produce  inviting 
pages;  Be  among  the  first  to  paginate 
with  a  "fourth  wave"  computer  network. 
Quality  reproduction.  Mail  resume  and 
samples  to  Bob  Veillette,  Waterbury 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 

NEWS  EDITOR 

Located  in  one  of  the  most  competitive 
newspaper  markets  in  the  U.S.,  we 
need  an  experienced  desk  editor  with 
strong  people  skills,  strong  editing  skills, 
solid  news  judgment  and  eye  for  page 
design.  This  person  also  should  possess 
leadership  skills  and  hove  the  ability  to 
work  as  part  of  a  newsroom  manage¬ 
ment  team.  Resumes  to  Brian  Malone, 
editor.  The  Times,  P.O.  Box  847, 
Trenton,  NJ  08605. 

NEWS  REPORTER  -  The  Washington 
Blade  seeks  a  full-time  staff  news 
reporter  with  experience  and  commit¬ 
ment  to  objective  news  reporting  to 
cover  a  variety  of  events  of  interest  to 
the  Gay  community  and  people  with 
AIDS. 

Please  send  published  clips  and 
resume  to:  James  Lamont,  c/o  The 
Washington  Blade,  1408  U  Street, 
NW,  Washington,  DC  20009. 

NEWSPAPER  COMPANY  seeks  experi¬ 
enced  journalists  interested  in  editorial 
management  positions.  Copy  editing 
and/or  layout  experience  helpful. 

Send  resume,  samples,  salary  history  to 
Box  07459,  Editor  &  Publisher. 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Tribune-Star  in  Terre  Haute,  Ind.,  is 
searching  for  a  news  editor.  The 
Tribune-Star,  a  morning  newspaper,  cov¬ 
ers  a  nine-county  area  and  has  a 
circulation  of  37,000  daily  and  46,000 
Sunday.  The  Tribune-Star  thrives  on 
local  news  and  service  to  readers.  The 
community  has  a  Midwest  flavor  and 
lots  of  diversity.  It  is  home  to  a  major 
university,  two  private  colleges,  a  voca¬ 
tional  school  and  one  of  the  biggest 
public  school  corporations  in  the  state. 
The  news  editor  is  in  charge  of  produc¬ 
ing  each  day's  front  page  and  the  local 
news  section  as  well  as  supervising  the 
newsroom  at  night.  Requirements 
include  leadership  ability,  strong  jour¬ 
nalism  skills,  a  strong  understanding  of 
libel  and  fairness  and  strong  design 
and  pagination  skills.  News  desk  expe¬ 
rience  preferred.  Copy  editing  experi¬ 
ence  a  must.  Competitive  salary,  bene¬ 
fits  and  a  comfortable  Midwest  com¬ 
munity  await.  If  you  hove  a  desire  for  a 
leadership  role  with  a  team  on  the 
move,  send  ycxrr  resume  and  supportive 
material  to:  Editor,  Tribune-Star,  P.O. 
Box  149,  Terre  Haute,  IN  47808. 
Application  deadline  is  Aug.  1 ,  1 995. 


NIGHT  CITY  EDITOR 
City  editor's  right  hand  for  story  assign¬ 
ments,  editing  and  overall  administra¬ 
tion.  Requires  excellent  journalistic, 
organizational  and  supervisory  skills 
and  at  least  five  years  of  daily  report¬ 
ing  and/or  supervisory  experience. 
Send  cover  letter,  resume,  clips  and 
memo  outlining  your  local  news  philos¬ 
ophy  and  management  style  to  Walter 
Dawson,  managing  editor.  The  Mon¬ 
terey  County  Herald,  P.O.  Box  271 , 
Monterey,  CA  93942.  EOE. 

NIGHT  CITY  EDITOR 
Wanted:  A  night  city  editor  for  the 
Pulitzer  Prize-winning  Anchorage  Daily 
News.  Requirements:  smart,  tough, 
organized,  devoted  to  excellence  and 
able  to  supervise  and  challenge  an 
aggressive  group  of  reporters.  Mini¬ 
mum  experience  is  six  years  of  news- 
aper  reporting  or  editing,  and  solid 
nowledge  of  newspaper  style;  pre¬ 
ference  will  be  given  to  applicants  with 
at  least  some  reporting  background, 
but  strong  copy  editing  experience  is 
also  a  plus.  Duties  include  editing  most 
of  the  local  copy  for  the  next  day's 
Metro  section  and  front  page,  supervis¬ 
ing  several  reporters,  budgeting  the 
Metro  section,  maintaining  good  lines 
of  communication  with  the  copy  desk, 
and  some  planning  for  the  next  day's 
paper.  Hours  are  3  p.m.  to  midnight, 
Mondoy-Friday.  Send  a  two-page  letter 
outlining  your  background  and  your 
philosophy  of  editing,  along  with  a 
resume  and  clips  to:  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 

9001. _ 

REPORTER  sought  by  Tennessee's  No.  1 
under-25,000  daily.  Must  be 
aggressive,  self-starter  who  can  pro¬ 
duce  imaginative,  exciting  copy 
whether  deadline  or  enterprise.  Send 
resume  and  clips  to:  Frank  Trexler,  c/o 
The  Daily  Times,  P.O.  Box  9740, 
Maryville,  TN  37802-9740. 


Unique  opportunity  for  the  right  experi¬ 
enced  writer.  We  need  to  fill  o  vacancy 
in  our  Meadville  Bureau.  We  are  look¬ 
ing  for  the  right  person  who  has  exer¬ 
tional  communications  skills,  a  nose  for 
the  news  and  an  eye  for  photos.  Only 
versatile,  creative,  self-motivated 
journalists  need  apply.  Candidates 
should  hove  three  to  five  years  experi¬ 
ence  on  0  doily  newspaper.  If  you  hove 
solid  reporting  skills  and  ability  to  gen¬ 
erate  good,  readable  hard  news  and 
feature  stories,  this  might  be  the  career 
opportunity  you  have  been  searching 
for.  Excellent  wages  and  fringe  bene¬ 
fits.  Send  confidential  resume  to  Fran 
Fry,  Jr.,  director  of  bureaus.  Times  Pub¬ 
lishing  Company,  513  Liberty  Street, 
Frankfin,  PA  16323.  No  phone  calls, 
please. 

_ EOE _ 

REPORTER 

The  Telluride  Times-Journal,  a  4,200 
circulation  weekly  in  beautiful  Telluride 
CO,  has  an  opening  for  an  entry-level 
reporter.  This  town  in  the  San  Juan 
Mountains  has  it  all  -  important  devel¬ 
opment  and  environmental  issues,  a  com¬ 
petitive  newspaper  situation,  skiing,  hik¬ 
ing  and  cultural  opportunities.  Send 
clips,  reference  and  resume  to  Editor 
Margo  Hecker,  Telluride  Times-Joumal, 
P.O.  Box  1765,  Telluride,  CO  81435. 
SPANISH  LANGUAGE  NEWSPAPER: 
Versatile  editors  who  are  able  to  edit, 
write  headlines  and  design  pages.  Must 
be  completely  fluent  in  written  and 
spoken  Spanish  and  must  have  solid 
newspaper  experience.  Located  in  the 
New  York-New  Jersey  metro  area. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  07444, 
Editor  &  Publisher. 

SPORTS  COPY  EDITOR  -  If  you  live  for 
the  language  and  dabble  with  design, 
we've  got  a  spot  for  you.  The  person 
we  hire  for  this  non-writing  position  will 
eventually  put  the  section  out  3  or  4 
days  a  week  and  assist  on  the  otherfs). 
The  ideal  candidate  will  have  1  to  3 
years  experience.  A  background  in 
pagination  is  a  plus,  but  we're  more 
interested  in  detail-driven  copy 
crunchers.  Please  send  cover  letter, 
resume  and  not  more  than  five  work 
examples  to  Matt  Dorney,  executive 
sports  editor,  Watertown  Daily  Times, 
260  Washington  Street,  Watertown, 
NY  13601. 

Deadline  for  applications  is 
August  10. 

SPORTS  EDITOR  needed  for  growing 
award-winning  14,000  weekday  PM/ 
Sunday  AM  in  the  scenic  Finger  Lakes 
region  of  New  York  state.  Duties 
include  supervising  staff,  story  and  col¬ 
umn  writing,  and  layout.  Send  resume, 
clips  and  references  to  Bob  Matson, 
managing  editor.  The  Daily/Sunday 
Messenger,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  1 4424. 

SPORTS  OPENING:  7-day  AM  looking 
for  sports  layout-design  editor. 
Demonstrated  creative  ability  and 
pagination  experience  important.  Send 
resume,  work  samples  to  Lee  Lewis, 
executive  sports  editor,  Waterbury 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  'vin  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fcic^finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  a  news  writer  in  Houston 
and  a  Spanish-speaking  reporter  (news 
or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

SPORTS  EDITOR 

The  Saratogian,  a  12,000-circulation 
seven-day  AM  Gannett  paper  in 
upstate  New  York,  seeks  a  well- 
organized,  community-minded  sports 
editor  to  do  hands-on  editing  and  page 
layout  while  managing  and  training  a 
small,  hard-working  staff.  Send  resume, 
samples  of  writing,  editing  and  page 
design,  and  salary  requirements  to 
Managing  Editor  Barbara  Lombardo, 
The  Saratogian,  20  Lake  Ave., 
Saratoga  Springs,  NY  1 2866. 

TALENTED  FINANCIAL  WRITERS 
Publisher  of  influential  journals  for 
institutional  investors  seeks  talented 
freelancers  nationally.  Candidates 
should  know  banking,  financial  ser¬ 
vices,  insurance  and  REITs  and  write 
about  them  from  a  shareholders 
perspective.  Compensation  linked  to 
your  skill.  Send  resume,  writing  samples 
to:  John  Racine,  SNL  Securities,  410  E. 
Main  Street,  Charlottesville,  VA  22902. 

TOTALLY  PAGINATED,  full-color  daily 
in  the  Denver  metro  area  needs  a 
technology/graphics  editor  fluent  in 
QuarkXPress,  Photoshop,  Freehand, 
Illustrator  and  Mac  network  engineer¬ 
ing.  Contact  Eric  Parker,  The  Daily 
Times-Call,  Longmont,  CO  80501 . 

(303)  776-2244 

Send  box  responses  to: 

Attn:  Classified  Department 
Editor  &  Publisher 
11  W.  19th  St. 

New  York,  NY  1(X)1 1 
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MAILROOM 


PRESSRCX)M 


HELP  WANTED 


_ EDITORIAL _ 

THE  ANCHORAGE  DAILY  NEWS  is 
seeking  a  Features  Writer.  For  this  full¬ 
time  position  we  ore  looking  for  o 
skilled  reporter  and  talented  storyteller 
for  o  general  assignment  writing  posi¬ 
tion  off  the  features  desk.  Qualifications 
include  5-7  years  in  journalism,  includ¬ 
ing  hard  news  experience,  resourceful 
and  accurate  reporting,  an  abundance 
of  story  ideas,  and  the  ability  to  weave 
a  good  tale.  Must  be  able  to  tell  both  com¬ 
plex  and  simple  stories  emphasizing  the 
human  dimension.  Hours  are  generally 
days,  Monday  -  Friday,  with  occasional 
weekend  or  evening  assignments. 

Please  send  resume  with  clips  to: 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001, 
Anchor  age,  AK  99514-9001 . 

The  Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes  a 
diversity  in  applicants. 

THE  STATE,  a  Knight-Ridder  newspaper 
in  Columbia,  SC,  with  a  daily  circula- 
tian  af  1 35,000  and  1 75,000  on  Sun¬ 
day,  is  looking  for  a  food  writer. 

Candidates  should  have  at  least  an 
undergraduate  degree  in  journalism  or 
English  and  five  years  writing  experi¬ 
ence  with  at  least  two  as  a  food/ 
nutritional  specialist. 

Job  would  include  covering  restaurants, 
food  trends,  regional  cuisine,  USDA 
regulations  and  nutrition. 

Send  a  resume  and  five  samples  of  writ¬ 
ing  to  Beverly  Dominick,  The  State,  P.O. 
Box  1 333,  Columbia,  SC  29202. 

WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astralogical  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  and  "Wordsmith"  who  can  write, 
re-write  and  polish  information-packed 
copy.  The  genius  we  are  looking  for  will 
be  groomed  for  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing. 

Send  resume  and  writing  samples, 
particularly  any  short  articles  or  stories, 
to:  International  Publisher,  Box  A,  Beverly 
Hills,  CA  9021 3. _ 

_ MAILROOM _ 

MAILROOM  MANAGER 

Cheshire  +  Ink  Jet  Experience  a  Must. 
Great  Salary  +  Benefits.  Zone  7.  Mr. 
Lesnar.  1  (800)  843-6805,  8-5  C.S.T. 


Self-respect  will  keep  a  man  from  being 
abject  when  he  is  in  the  power  of  enemies, 
and  will  enable  him  to  feel  that  he  may 
be  in  the  right  when  the  world  is  against 
him. 

Bertrand  Russell 


_ MAILROOM _ 

MID  WEST  DAILY  Metropolitan  News¬ 
paper,  part  of  a  major  newspaper 
chain,  seeking  experienced  foremen  to 
run  day  and  night  shifts. 

Positions  require  individuals  who  have 
experience  in  all  phases  of  newspaper 
mailroom  operations,  with  proven  track 
records  of  success.  Successful  candi¬ 
dates  must  hove  good  verbal  and  writ¬ 
ten  communication  skills  and  be  able  to 
motivate  people  to  meet  and  exceed 
production  and  quality  goals.  Must  be 
able  to  deal  with  a  diverse  work  force; 
plan,  organize  and  execute  production 
schedules;  train  and  evaluate  sub¬ 
ordinates  in  a  union  environment.  We 
will  be  introducing  new  equipment. 

Very  good  opportunity  for  growth  in  a 
major  newspaper  chain.  Competitive 
salary  and  bonus  structure,  comprehen¬ 
sive  benefits  package  available. 

If  you  think  you  have  what  it  takes  to 
help  us  reach  our  goals  send  your 
resume  and  salary  reguirements  to  Box 
07443,  Editor  &  Publisner. 


INFORMATION  SERVICES 


MAILROOM  SUPERVISOR 
7-day  Colorado  daily  needs  a  good  com¬ 
municator  with  strong  mechanical  and 
supervisory  skills.  Will  be  in  charge  of 
complete  mailroom  services  including 
SLS  inserter,  McCain  stitcher/trimmer 
and  Cheshire  mailing  equipment.  Busy 
commercial  division  with  full  service 
turnaround.  Send  resume  with  salary 
history  to  Box  07453,  Editor  &  Pub¬ 
lisher _ 

PRESSROOM 


PRESSMEN 

Positions  available  for  lead  and  second 
pressmen  (or  Goss  Community  presses. 
To  be  considered,  applicants  must  have 
multiple  web  and  color  experience  with 
over  all  knowledge  of  printing.  We  are 
building  a  new  team  and  interested 
only  in  people  that  will  work  with  a 
team  producing  excellent  quality.  Mail 
resume  &  salary  requirements  to  Dove 
Moore,  Chesapeake  Publishing  Corp., 
P.O.  Box  600,  Easton,  MD  21601. 

LEAD  PRESS  OPERATOR  NEEDED.  14 
unit-2  folder  Goss  Community  plant  in 
small  Ohio  town.  Good  place  to  raise 
family.  Send  resume  to:  News  Color 
Press,  P.O.  Box  149,  Mount  Gilead, 
OH  43338. 

- INPOdMATION  SERVICES - 


INFORMATION  SERVICES 
MANAGER 

The  San  Antonio  Express-News,  a  metropolitan  daily  newspaper 
known  for  "fulfilling  the  information  needs  of  the  community,"  has 
an  immediate  opening  for  an  Information  Services  Manager, 
reporting  to  the  vice  president  of  operations.  The  Information 
Systems  Department  consists  of  multi-operating  environments 
including  sophisticated  networking,  for  highly-energized  and 
rapidly  changing  organization. 

We  are  seeking  a  self-motivated  individual  with  strong  leadership, 
analytical  and  administrative  skills  to  support  varied  systems 
requirements  for  a  multi-department  company.  The  ideal  candi¬ 
date  should  possess  a  minimum  of  five  years  experience  in 
advanced  information  systems.  A  degree  in  computer  science  or 
related  field  is  preferred. 

The  selected  candidate  will  be  responsible  fon 
•Implementing  a  strategic  information  systems  plan  which 
defines  a  framework  for  future  systems,  organizational  strategies 
and  projects. 

•Developing  operating  and  capital  budgets  for  all  information 
systems  projects. 

•Actively  participating  on  information  systems  project  teams. 
•Managing  the  micro-systems  staff. 

We  offer  a  quality  work  environment,  competitive  salaries  and  a 
comprehensive  benefits  package.  We  invite  qualified  candidates  to 
send  a  resume  with  compensation  requirements  to: 

Employment  Manager 
San  Antonio  Express-News 
P.O.  Box  2171 

San  Antonio,  TX  78297-2171 
Job  Line:  (210)  554-0500,  ext.  7210 


GOSS  S.C.  Press  operator  +  3  Knife 
Trimmer  experience  most  helpful.  Con¬ 
tact  Jack  Sitzman,  1  (800)  843-6805, 
8-5  C.S.T.,  Zone  7. 

PRESSROOM  Superintendent  with  a 
proven  track  record  of  continuous 
improvement  in  pressroom  management. 
One  of  the  fastest  growing  daily 
newspapers  in  the  country.  Managing  a 
high  volume  1 2  unit  urbanite  shop  while 
producing  high  quality  are  part  of  this  job. 
Meticulous  attention  to  mechanical 
maintenance,  general  housekeeping  as 
well  as  excellent  people  and  t^hnical 
skills  are  required.  Competitive  salary  and 
bonus  plan,  401  (k).  plus  stock 
participation.  Contact,  Richard  Hackney, 
business  manager,  Charlotte  Sun  Herald, 
(941)629-2855. _ 

_ PHOTOGRAPHY _ 

PHOTO  DEPARTMENT 
SUPERVISOR 

Mid-size  northwestern  Pennsylvania 
Newspaper  seeks  experienced  pro¬ 
fessional  to  supervise  a  5  person  Wioto 
Department  supporting  two  dailies,  a 
Sunday  paper  and  advertising.  This  is 
a  working  supervisor  position  requiring 
the  following  qualifications: 

•  3  years  supervisory  experience  plus  5 
years  technical  experience  in  a  daily 
newspaper  or  similar  environment. 

•  High-end  user  of  electronic  darkroom 
and  color  reproduction,  capable  of 
film/print  processing,  familiar  with 
Photoshop  software  and  other  related 
software  applicatians. 

•  Functional  knowledge  of  purchasing 
procedures  as  pertains  to  Photo 
Department  equipment  and  supplies. 

•  Solid  hands-on  photography  experi¬ 
ence  is  a  given. 

•  Photo  Journalism  or  related  degree 
preferred  but  equivalent  experience 
acceptable. 

Excellent  career  opportunity  offering 
wages  and  fringe  benefits  package. 
(NO  phone  calls,  please.)  Send  confiden¬ 
tial  resume  with  salary  history  and  slide 
portfolio  to:  Times  Publishing  Company, 
Attn:  Human  Resources  Manager, 
Herbert  Gilroy,  205  West  1 2th  Street, 
Erie,  PA  16534. 

EOE 

PRODUCnON/TECH 

PRODUaiON  DIRECTOR 

We're  a  newspaper  company  in  the 
southeast  seeking  a  professional  ta 
manage  our  daily  operation  of  prod¬ 
uction  including  prepress,  printing  and 
packaging,  assist  with  long-term  plan¬ 
ning,  ancT ploy  a  leadership  role  in  the 
successful  implementation  of  a  4  -  year 
press  modernization  project.  Best  can¬ 
didates  will  hove  5-7  years  production 
management  experience,  with  at  least  3 
years  as  production  manager  at  small 
to  mid-size  paper.  Major  plant  or  press 
project  experience  preferred.  Skills 
should  include  planning,  budgeting, 
interpersonal/stoff  development  and  ana¬ 
lytical  decision  making.  We  are  com¬ 
mitted  to  fairness  and  diversity  in  our 
hiring,  managing  and  promotional 
practices.  If  interested,  please  send 
resume  to  Box  07440,  Editor  &  Pub¬ 
lisher. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  odvertbefs  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  week-S8.20  p)©r  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-S6.36  per  line,  per  Issue. 

4  weel<s-S5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.86  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  S8.50  per  insertion  for  box  service.  Add  S4.50  per  insertion  for  box  sen/ice. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illusfrotions,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  pier  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8cP, 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company. 


Classification _ 

Authorized  Signature. 
Copy - 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $  — 

EditorS’Publisher 


1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 

CIRCULATION 

EDfTORIAL 

CIRCULATION  EXECUTIVE 

Leader,  Administrator,  Problem  Solver, 
People/Team  Developer.  Reply  to  Box 
07^4,  Editor  &  Publisher. 

STRINGER  IN  South  Africa,  Cape  Town 
-  Johannesburg  area.  Specialize  in 
AIDS/health  care  issues.  Clips  on 
request.  Call  John  (718)  832-6192. 

EXPERIENCED  SUBSCRIPTION  SALES 
MANAGER 

Expertise  in  recruiting,  training,  motivat¬ 
ing,  and  maintaining  telemarketing 
sales  team.  Knowledge  and  understand¬ 
ing  of  computerized  predictive  dialing. 
Promotionally  creative.  Excellent  people 
skills.  Salary  and  bonuses  negotiable. 
Box  07458,  Editor  &  Publisher. 


AMERICAN  reporter  in  foreign  news 
bureau  seeks  new  job  with  US  daily  or 
wire  service.  Experience:  1 8  years  hard 
news  and  features.  Relocation  expenses 
paid  by  current  employer.  Reply  to  Box 
07450,  Editor  &  Publisner. 


BILINGUAL  (Spanish)  reporter,  business 
and  investigative  awards,  expertise  in 
Mexico  and  border  affairs. 
KeithR@Azstarnet.com  or  Box  40564, 
Tucson,  AZ  8571 7. 


NEED  ON-LINE  EXPERIENCE?  I  have 
five  years  of  on-line  experience  in 
responsible  cyberspace  positions,  plus 
1 1  years  of  experience  as  a  newspaper 
editor.  I  can  help  get  you  on-line  or  on 
the  World  Wide  Web.  Have  scanner 
and  latest  tools  of  the  trade.  I  will 
accept  remote  positions  only,  and  work 
only  on  a  contract  basis,  but  will  travel 
when  needed.  Located  in  Zone  9,  but  I 
work  with  people  throughout  the  United 
States. 

Write  me  a  detailed  description 
of  your  needs  and  I  will  tell  you  how  I 
can  help. 

Reply  to  Box  07460,  Editor  & 
Publisher. 


NORTHERN  EXPOSURE 

Award-winning  feature  writer/sports 
editor  seeks  a  cooler  climate  and  a 
dynamic  position  with  a  daily  or  large 
weekly  located  where  snow  is  no 
stranger.  Richard,  (410)  715-3917. 


TALENTED  reporter/editor  seeking 
reporter,  copy  editor  or  other  editorial 
position.  M.A.  Journalism  and  complet¬ 
ing  M.A.  Management.  Great  writer. 
Excellent  people  skills. 

Ben  Taylor,  (804)  486-3642. 
email:  bentayl@beacon.regent.edu. 


US-MEXICO  border  environment  and 
finance  a  focus  for  reporter/editor  who 
seeks  continued  outlet.  On-line 
expertise!  Reply:  P.O.  Box  1 044,  Austin, 
TX  78767;  email  ron@versa.com. 


OUTPLACEMENT 


PUBUSHER/GENERAL  MANAGER: 

Due  to  a  reorganization,  a  publisher 
with  20  plus  years  of  experience  is 
available.  He  has  a  variety  of  experi¬ 
ence  including  finance,  acquisition, 
marketing,  communication,  commercial 
printing,  lobor  negotiations,  and 
strategic  planning.  All  of  his  experience 
has  been  in  a  competitive  market.  He 
has  managed  shoppers,  weeklies,  and 
dailies,  and  he  has  always  been  suc¬ 
cessful.  During  his  career,  he  has 
worked  for  Gannett,  Harte-Hanks  and 
Garden  State. 

GOOD  NEWS  has  been  asked  to  help 
him  find  a  new  position.  If  you  hire 
him,  there  will  be  NO  FEE.  He  is  look¬ 
ing  for  another  Publisher/General 
manager  Position.  He  and  his  lovely 
wife  are  looking  forward  to  relocation. 

If  interested,  please  contact; 

GOOD NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 

Phone  (319)  359-4877 
Fax  (319)  359-8539 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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by  R  Dennis  Hale 


Shop  Talk  at  Thirty 

PROMOTING  POI  IN 
YOUR  OWN  BACKYARD 


IN  OCTOBER  1991, 1  paid  $10  to  copy 
10  pages  of  a  libel  case  in  a  county 
clerk  of  court  office.  The  clerk  was 
friendly  and  efficient  in  locating  and 
copying  the  file.  Thus,  I  failed  to  ob¬ 
ject  to  the  outrageous  charge  of  $1  a 
page. 

However,  in  the  future,  I  will  submit 
a  formal  letter  of  protest  for  such  ac¬ 
tions  that  restrict  the  free  flow  of  the 
public’s  information. 

It  is  time  to  shift  attention  on  free¬ 
dom  of  information  from  Washington, 
D.C.,  and  state  capitals,  to  our  own 
backyards.  We  need  to  focus  Fol  ener¬ 
gies  on  the  enforcement  of  open  gov¬ 
ernment  in  our  city  halls  and  court¬ 
houses.  We  must  push  local  govern¬ 
ments  and  local  offices  of  state 
agencies  to  cooperate  with  Fol. 

Local  Fol  campaigns  will  make  it 
easier  to  fight  for  Fol  at  the  state  level 
with  state  legislatures,  state  supreme 


Hale  is  a  journalism  professor  at 
Boivling  Green  State  University.  These 
remarks  were  delivered  at  the  recent 
Media  Law  Seminar  of  the  Ohio  State 
Bar  Association  convention. 
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courts,  state  attorney  generals  and 
state  governors.  Visible  enforcement  of 
Fol  locally  will  create  a  broader  spec¬ 
trum  of  allies  to  fight  for  Fol  at  the 
state  level.  We  must  avoid  situations 
where  the  press  stands  alone  in  lobby¬ 
ing  to  maintain  and  strengthen  state 
Fol  laws. 

State  Fol  policy  has  achieved  matu¬ 
rity.  In  1956,  only  20  states  had  open 
record  laws  and  10  had  open  meeting 
laws.  By  1984,  all  50  states  had  open 
record  and  meeting  statutes,  thanks  to 
lobbying  by  the  Society  of  Professional 
Journalists. 

State  Fol  lawmaking  goes  beyond 
enacting  statutes.  For  example,  Ar¬ 
kansas  passed  its  Fol  Act  in  1967.  Dur¬ 


ing  the  next  18  years,  the  act  was 
amended  four  times  and  subjected  to 
17  decisions  of  the  Arkansas  Supreme 
Court  and  150  decisions  of  the  state  at¬ 
torney  general. 

All  of  this  state  policy-making  oc¬ 
curred  without  mandates  from  Con¬ 
gress  or  the  U.S.  Supreme  Court.  Fol 
demonstrates  that  the  states  are  capa¬ 
ble  of  expanding  basic  rights  on  their 
own. 

Now  that  state  Fol  has  matured, 
public  officials,  journalists  and  lobby¬ 
ists  have  become  quite  sophisticated 
about  the  law.  And  Fol  supporters 
must  devote  as  much  time  to  prevent¬ 
ing  erosion  of  the  law  as  to  its  expan¬ 
sion. 

In  1992,  the  Ohio  Supreme  Court 
said  that  public  university  foundations 
are  public  entities  governed  by  state 
Fol  laws.  The  decision  granted  the 
Toledo,  Ohio,  Blade  access  to  founda¬ 


tion  records  of  the  University  of  Tole¬ 
do.  Two  years  later,  the  assistant  to  the 
president  of  Ohio  State  University  is 
lobbying  the  legislature  to  exempt  from 
Fol  university  foundation  accounts  and 
other  records. 

The  news  media  would  have  more 
allies  to  fight  such  defensive  battles  at 
the  state  level  if  they  cultivated  Fol 
awareness  and  literacy  at  the  local  lev¬ 
el.  Eight  strategies  are  suggested: 

•  Journalists  should  file  letters  of 
protest  to  local  government  actions 
that  contradict  the  spirit  of  openness. 

Included  are  actions  that  are  unfair 
although  technically  legal,  like  the  $1  a 
page  charge  discussed  earlier.  These 
protests  should  be  in  the  form  of  pri¬ 


vate  letters  —  not  news  stories  or  edi¬ 
torials.  Public  objections  are  appropri¬ 
ate  for  blatant  abuses  or  a  pattern  of 
abuses. 

•  The  media  should  illuminate  the 
efforts  of  nonjournalists  who  challenge 
secrecy  in  local  government.  A  few 
years  ago,  a  labor  union  attempted  to 
copy  45  pages  of  blueprints  of  a  Wal- 
Mart  store  under  construction  that 
were  filed  in  a  county  engineers  office. 
The  county  allowed  the  union  to  ex¬ 
amine  the  plans  but  prohibited  any 
photocopying.  The  local  prosecutor 
sought  an  Ohio  attorney  general’s  deci¬ 
sion  on  the  matter. 

The  attorney  general  advised  local 
officials  that  state  law  clearly  mandat¬ 
ed  copying  of  the  store  plans.  But  the 
victory  for  the  union  and  state  Fol 
went  unnoticed  because  no  effort  was 

(See  Shop  Talk  on  page  39) 
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We  must  avoid  situations  where  the  press  stands 
alone  in  lobbying  to  maintain  and  strengthen  state 
Fol  laws. 
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Year  Book 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


ESSENTIAL  DATA  FOR  EVERYONE  WORKING  IN  OR 
WITH  THE  NEWSPAPER  INDUSTRY 

EASY-TO-USE  SECTIONS  WITH  CONVENIENT  TAB  DIVIDERS 

•  Section  I--U.S.  Dailies 

•  Section  11— U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find  the  people 
you  really  need  with  comprehensive  hsts  of  names,  tides,  areas  of 
responsibility,  addresses,  phone  and  fax  numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supphes  and  Services 

•  Section  VI I -Other  Organizadons  and  Industry  Services 
Names,  tides,  addresses,  phone  and  fax  numbers,  membership 

directories,  journalism  schools  and  faculty,  newspaper  representatives, 
foreign  correspondents,  brokers  and  appraisers... and  more. 

New!  Part  2-Who’s  Where 

A  listing  of  general  interest  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone  number  is 
now  a  separate  book.  Keep  it  bandy  as  a  pbone  directory. 


For  answers  lo  technical  questions 
about  the  CD-ROM. 
caU  (212)  675-4380,  ext,  444. 


Order  Now 


Mail  your  order  and  payment  to: 
Editor  &  Publisher,  Year  Book, 
11  West  19th  Street,  New  York, 
NY  10011-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  CA,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  dehveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


ON  CD-ROM.  TOO! 

Find  The  Information  You  Want  Instantly  —  With  a  CD-ROM  drive 
hnked  to  your  PC,  you’ll  have  access  to  Year  Book  information 
instantly.  A  fully  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast  -  The  simple,  menu-activated  search-and-display 
capability  of  our  CD-ROM  makes  finding  data  and  compiling  hsts  easier 
than  ever. 

Exportable  Data  -  All  the  information  can  be  exported  to  your  PC  in 
a  wide  range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASQI,  etc. 
Listing  Capabilities  for  Mailings  —  The  CD-ROM  can  be  purchased 
with  fisting  capabifities,too.  customize  mailing  fists  for  each  of  your 
communications  projects. 

CD-ROM  Sections  -  The  Year  Book  CD-ROM  includes  all  the  Year 
Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where 
sections... names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information_^ut  newspapers,  newspaper  suppliers  and 
service  companies. 


Pricing 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 

•  CD-ROM  without  listing  capabilities 
(with  book):  $495 

•CD-ROM  mA  listing  capabilities 
(with  book):  $895 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


45  States 

198  Advertisers 

1,300  Newspapers 

168,586  ROP  Inches 

365,705,490  Inserts 


That's  the  business  The  Newspaper  Network  placed  during  the  first  five  months  of  1 995. 
This  year  we've  made  over  300  proposals  working  with  our  newspaper  partners  to  keep  or 
regain  advertising  vulnerable  to  our  competitors.  Our  professional  sales  staff  works  in 
partnership  with  you  to  increase  revenues  for  your  newspaper. 

TNN  offers: 

•  The  power  of  networking  —  with  over  1 0  years  experience! 

•  Focused,  experienced  professional  sales  force 

•  Database  marketing  including  customer  profiling,  mapping  and  lifestyle  segmentation 

•  One  order,  one  invoice  billing  system 
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Contact TNN's  Sales  and  Marketing  Department  at  (916)  737-3700. 

We're  ready  to  work  for  you! 
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